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P.O. Box 2910

Minneapolis, MN 55402-0910
Merchant & Gould s 5300

An Intellectual Property Law Firm Fax 612.332.9081

www.merchantgould.com

dmattessich@merchantgould.com
612.336.4725

Direct Contact A Professional Corporation

Lifetech Resources, LLC, )
Opposer, )
)

v, ) Opposition No. 91200084
Myskin,Inc., )
Applicant. )
)

Mark: SKINTELLIGENCE
Serial No.: 77/960,706
Docket Number: 16284.0003USTA

CERTIFICATE UNDER 37 CFR 1.8:
I hereby certify that this correspondence is being deposited with the United States Postal Service as first class mail, with
sufficient postage, in an envelope addressed to: Commissioner for Trademarks, P.O. Box 1451, Alexandria, Virginia

22313-1451 on July 19,2012.

Commissioner for Trademarks

P.O. Box 1451

Alexandria, Virginia 22313-1451

Dear Commissioner;

We are transmitting herewith the attached:
X Return postcard.

X Transmittal Sheet in duplicate containing Certificate Under 37 C.F.R.
X Opposer’s Notice of Reliance

Please charge any additional fees or credit overpayment to Deposit Account No. 13-2725. A duplicate copy of this sheet

is enclosed.
By: Q W

Name: Daniclle I. Mattessich

(CONTESTED MATTER)



P.O. Box 2910

Minneapolis, MN 55402-0910
Merchant & Gould e 6123 5300

An Intellectual Property Law Firm FAX 612.332.9081

www.merchantgould.com

dmattessich@merchantgould.com

Direct Contact 612.336 4725 A Professional Corporation

Lifetech Resources, LLC, )
Opposer, )
)

\2 ) Opposition No. 91200084
Myskin,Inc., )
Applicant. )
)

Mark: SKINTELLIGENCE
Serial No.: 77/960,706
Docket Number: 16284.0003USTA

CERTIFICATE UNDER 37 CFR 1.8:
I hereby certify that this correspondence is being deposited with the United States Postal Service as first class mail, with

sufficient postage, in an envelope addressed to: Commissioner for Trademarks, P.O. Box 1451, Alexandria, Virginia
22313-1451 on July 19,2012.

By:
Nam¢g: anda Avery

Commissioner for Trademarks

P.O. Box 1451

Alexandria, Virginia 22313-1451

Dear Commissioner:

We are transmitting herewith the attached:
I Return postcard.

D] Transmittal Sheet in duplicate containing Certificate Under 37 C.F.R.
X Opposer’s Notice of Reliance

Please charge any additional fees or credit overpayment to Deposit Account No. 13-2725. A duplicate copy of this sheet

Name: Danielle [. Mattessich

(CONTESTED MATTER)



IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Lifetech Resources, LLC, ) Opposition No. 91200084
Opposer, g Mark: SKINTELLIGENCE
\2 g Serial No.: 77/960706
MYSKIN, INC. % Filing Date: March 17,2010
Applicant. ; Published: February 1, 2011
)

OPPOSER’S NOTICE OF RELIANCE NO. 1

Pursuant to 37 C.F.R. §2.120() and 2.122(e), Opposer, Lifetech Resources, LLC
(“Lifetech”), hereby gives notice of its reliance and introduces into evidence as part of the
record:

1. Printouts of the registration information (including specimens of use and/or
Internet materials showing current use of the registered marks in connection with the
goods/services cited in the respective third party registrations) from the Trademark Office’s

TESS and TDR systems regarding the following registrations:

REGISTRATION NUMBER | MARK
3909249
[

SKIN 3/ MINE
2262135 MICROPHARMACY
3117628 METACEUTICAL
3093890 PHYSIOAGE
3658207 IOMA BEAUTY DIAG
3470956 MARY KAY
App. No. 85/664199
1224781 EUCERIN
App. No. 79/111512
3466148 DERMALOGICA




REGISTRATION NUMBER | MARK

3278055 VICHY

3142934 RXSYSTEMS

2187959 MARIO BADESCU SKIN
CARE

The above-referenced registrations and Internet materials are relevant to show third party
use and registration of marks used in connection with the same or similar goods as those of
Opposer and Applicant in this case.

2. Opposer’s First Set of Admissions (that were not answered by Applicant) that are
deemed admitted under Fed. R. Civ. P. 36.

This information is relevant to show Applicant’s admissions that the marks at issue are
identical, the parties’ goods are related, and there is a likelihood of confusion between Opposer’s
mark and Applicant’s mark.

3. The USPTO file history and TARR report of U.S. Reg. No. 1,783,801 is being
submitted and made part of the opposition record pursuant to 37 CFR 1.221(d).

The file history of U.S. Reg. No. 1,783,801 is being submitted to support Opposer’s
ownership of the SKINTELLIGENCE trademark registration and to establish that the relied upon

registration is still subsisting. Respectfully submitted,

LIFETECH RESOURCES, LLC

By its Attorneys,

Dater_ /1 FH0IA @ %W

Karen McDaniel

Danielle 1. Mattessich

MERCHANT & GOULD P.C.

80 South Eighth Street, Suite 3200
Minneapolis, Minnesota 55402-2215
(612) 332-5300




IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Lifetech Resources, LLC, ) Opposition No. 91200084
)
Opposer, ) Mark: SKINTELLIGENCE
)
\Z ) Serial No.: 77/960706
)
MYSKIN, INC. ) Filing Date: March 17,2010
)
Applicant. ) Published: February 1, 2011
)
INDEX OF OPPOSER’S NOTICE OF RELIANCE (NO. 1)
1. Plaintiff’s Testimony (confidential and non-confidential testimony of Beverly Halcon is
being filed under separate cover)
2. Third Party Trademark Registrations Printed from TESS, with accompanying specimens
of use (from TDR) and/or Internet materials showing current use of the registered marks
in connection with the goods/services listed in each third party registration. A
Declaration (of Danielle I. Mattessich) in support of the Internet materials is also
submitted.
3. Opposer’s First Set of Requests for Admissions Filed on Applicant (and unanswered)
Pursuant to Rule 36 FRCP

4. File History (from TDR) of U.S. Reg. No. 1,783,801 (SKINTELLIGENCE) owned by
Opposer



CERTIFICATE OF SERVICE

I hereby certify that a true and correct copy of the foregoing OPPOSER’S NOTICE OF
RELIANCE NO. 1 was served on Applicant by First Class Mail, postage pre-paid, this 19th day

of July, 2012 at the following address of record:

RAJIV RANJAN
MYSKIN INC

123 TOWN SQUARE PL STE 324
JERSEY CITY, NJ 07310-1756 % : Z )

"Danielle I. Mattessich

CERTIFICATE OF FILING

I hereby certify that a true and correct copy of the OPPOSER’S NOTICE OF
RELIANCE NO. 1 was filed with the UNITED STATES PATENT AND TRADEMARK
OFFICE, Trademark Trial and Appeal Board, P.O. Box 1451 Alexandria, VA 22313-1451 by

First Class Mail, postage pre-paid, this 19th day of July, 2012.

) st

Danielle I. Mattessich



IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Lifetech Resources, LLC, ) Opposition No. 91200084
Opposer, % Mark: SKINTELLIGENCE
V. g Serial No.: 77/960706
MYSKIN, INC. ; Filing Date: March 17,2010
Applicant. g Published: February 1, 2011
)

DECLARATION OF DANIELLE I. MATTESSICH IN SUPPORT OF OPPOSER’S
NOTICE OF RELIANCE NO. 1

I, Danielle I. Mattessich, hereby declare as follows:

1. I am an associate with the law firm of Merchant & Gould P.C., counsel for
Opposer Lifetech Resources, LLC in this opposition proceeding. I submit this declaration in
support of Opposer’s Notice of Reliance No. 1. I have personal knowledge of the facts stated
herein and, if called as a witness, could and would testify competently hereto.

2. Opposer submits this Declaration in support of Opposer’s Notice of Reliance No.
1. TMBP § 704.02 states that certain types of evidence, such as official records and printed
publications as described in 37 CFR § 2.122(e), need not be introduced in connection with the
testimony of a witness but may instead be made of record by filing the materials with the Board
under cover of one or more notices of reliance during the testimony period of the offering party.

3. Pursuant to TBMP §704.08(b), a document obtained from the Internet may be
admitted into evidence pursuant to a notice of reliance in the same manner as a printed

publication in general circulation in accordance with 37 C.F.R. §2.122(¢).



4. The Internet materials submitted with Opposer’s Notice of Reliance No. 1 are
publically available documents that identify (1) the date each was printed; and (2) the source of
each document (URL).

5. The Internet materials submitted by Opposer in Opposer’s Notice of Reliance No.
1 are true and correct copies of the electronic materials I personally reviewed on the Internet and
printed on July 18,2012 or July 19, 2012.

6. The Internet records are examples of third parties in the cosmetic industry who
sell both skincare products and offer electronic tools for skin care analysis under the same brand
names. These records are being submitted to support Opposer’s position that consumers are
likely to confuse the source of Applicant’s products with Opposer, or Opposer’s products with
Applicant.

I declare under penalty of perjury that the foregoing is true and correct.

Dated: July 19, 2012 By: @ W

Danielle I. Mattessich




Opposition. No. 91200084

Lifetech Resources, LLC vs. MySKin, Inc.

Printouts of the registration information from the
Trademark Office’s TESS and TDR systems and
evidence of use of registered marks in commerce



Trademark Electronic Search System (TESS) Page 1 of 1

1 ~
SKINO/MINE
L

Word Mark

Goods and
Services

Mark Drawing
Code

Design Search
Code

Trademark
Search Facility
Classification
Code

Serial Number
Filing Date
Current Basis

Original Filing
Basis
Published for
Opposition
Registration
Number

Registration
Date

Owner
Disclaimer

Description of
Mark

Type of Mark
Register

Live/Dead
Indicator

SKIN OF MINE

IC 003. US 001 004 006 050 051 052. G & S: Non-medicated balms for use on skin; non-medicated
ointments for the prevention and treatment of sunburn; skin creams; skin lotions; skin moisturizer
sun block. FIRST USE: 20100922. FIRST USE IN COMMERCE: 20100922

IC 009. US 021 023 026 036 038. G & S: Computer software for analyzing and providing
quantitative feedback about an individual's skin and moles. FIRST USE: 20080715. FIRST USE IN
COMMERCE: 20100121

(3) DESIGN PLUS WORDS, LETTERS, AND/OR NUMBERS

16.03.01 - Cameras; Cameras, motion picture; Cameras, video; Lenses, photographic

ART-16.03 Photography; cinematography; optics

SHAPES-BAR-BANDS Designs with bar, bands or lines

SHAPES-CIRCLE Circle figures or designs including semi-circles and incomplete circles
SHAPES-GEOMETRIC Geometric figures and solids including squares, rectangles, quadrilaterals
and polygons

77938268
February 17, 2010
1A

1A;1B
July 13, 2010
3909249

January 18, 2011

(REGISTRANT) SKIN OF MINE DOT COM, LLC LIMITED LIABILITY COMPANY NEW YORK
Suite 5S 400 Columbus Avenue Valhalla NEW YORK 10595

NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE SKIN APART FROM THE MARK AS
SHOWN

Color is not claimed as a feature of the mark. The mark consists of the stylized text "SKIN OF
MINE", with the "O" forming the lens area of a stylized camera.

TRADEMARK
PRINCIPAL

LIVE

http://tess2.uspto.gov/bin/gate.exe?f=doc&state=4005%3 Ahvmnvf.3.39 07/18/2012
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Online Dermatology: Skin Of Mine - HOME Page 1 of 2

LG IN Rorgot Pa

a-mal address

beta
areate sucount

HOME WATCH A VIDEO SEE SAMPLES UPLOAD PHOTOS TPS

\

moles wrinkles spider veing svenness radness melasma aune vititigo psoriasis fip plumpness teeth whiteness

Ondine Consuitations
Moy seaifabio i

Upload a photo to your account for online diagnosis and treatmant

. 1 UPLOAD YOUR PHOT( Upload a phote of your concern after creating an account and signing in.

. 2 CIFY YOUR CONCERNE Tell us what ails you by answering a few questions related to your
concern. Submit up to three photos of your skin.

. 3 SELECT YOUR EXPERT Select among dermalologists and/or nurse pracitioners ticensed 1o
diagnose and treat skin concerns in your state

. 4 SUBMIT YOLIR CASE You pay the consultation fee and submit your images and questionnaire to
the expert of your choice. After reviewing your case, your expert will respond with a diagnosis,
prescription and/or over-the-counter recommendations. therapeutic advice, and helpiul reading links
generally within 24 hours. You'li be notified via email when the response is ready.

Upload a photo & analyze to get autornatic feedback about:

-

MOLES Quantify the symmetry, border regularity, and color regularity of moles, as a way of
automahng your skin self-exant. » -

"OR?"S?S Measure the area of extent as well as the redness, scaliness, and thickness. Find us on Facebook
\/ TILIGO Measure the area of extent.

.

.

+ ACNE Mmsuro your "acne index” in order {o compare the severity of acne in teday's photo with an SkinGfMine.com
arlier or later one. Like
* WRINKLES Find your "wrinkle index." This will altow you to cempare teday's photo with an earlier or
later one, for the purpose of quantifying the effect of an anti-aging regimen. 1,595 people like SkinOfMine.com.

-

EVENNESS Measure the evenness of your skin tone. This will allow you to compare today's photo

with an earlier or later one, for the purpese of measuning the effect of a cream or laser
MELASMA Measure the area of extent, darkness, and heterogensity of hyperpigmented regions. This
will aliow you to compare today's photo with an earlier of later one, for the purpose of measuring the
effect of a treatment,
o) Quanhiy the radness of your skin, so that you can frack § over ime.

> PLUMPNESS Measure the piumpniess of vour lips, for the purpose of comparing today's photo 1o
an earlier or lator oro This will allow you to q.mnnfy he effect of a produdct or treatiment
» TEETH WHBTENERS Measure the whiteness of your teeth
SPIDER vF;NS Measure the severity of your spider veins. This wall allow you to quantify the effect of
a vein treatment.

.

.

Mathematically align two photos to highlight changes.

Recent Blog Entries

Benefits of an Online Dormatology Consultation
There are a number of reasons why one might choose o submit a case to an online dermatologist or nurse practitioner kcansed (o
diagnose. prescribe. and otherwise treat skin conditions in your state. First. there's the quick turn-around time. Tried to get a traditional
appointment with a dermatologist lately? The average wait time nationwide 15 38 days, but that nearly doubles o 73 days in Boston, With
an online consultation, you can get an answer much faster: generally within 24 hours. o

[t L

Quantitative Analysis of Skin Moles

https://www.skinofmine.com/ 07/18/2012




Online Dermatology: Skin Of Mine - HOME Page 2 of 2

The Skin Of Mine Mole Analysis moduile provides quantitative feedback about symmetry, border. and color regularity of moles from
ardinary digital photos. The graph shown below is the analysis for the mole shown in the photo This mole was later biopsied and
determined to be benign Ruasd more

New Method of Describing Psorlasis

Physicians created the Psoriasis Area and Severity Index (PASH) in 1978 because they needed an objective and quanhitative way to
describe the effectiveness of a new psoriasis treatment drug Soriatane (acitretin ) Over the past 3 decades. PASI has become a widely
used method for assessing the severity of psoriasis, as well as for judging new psoriasis medications and therapies. oz ¥

Quantifying and Tracking Vititigo

“When deternmining the effectiveness of a specific treatment for a specific disease. it is mportant to have a reproducible, validated.
pragmatic, and sensitive scoring system " [1] Traditionatly, the job of scoting has failen 1o the dermatalogist, who has two tairly widetly
accepled scoring systems available o help monitor vitiligo™ the vitiligo area severity ndex (VAS) [2] and the vitiligo disease activity
score (VIDA) [3]. ¢ 0

The Significance of Wrinkle Index

Wrinkles. Something we analyze consciously or subconsciously continually in our daily encounters with colleagues, friends. the TV and
the mirror. But the intuitive results are gualitative. “lots” or “a few “Deep” or “fine " In order o measure the effect of a treatment
however, more precision is required. Read more

Quantifying Acne

We used the Skin Of Mine Acne module at skinofmine com to quantify acne of six indivicuals. where the severity of the acne of the
individuals ranged from none to severe. In each case, the computer mouse was used fo manually highlight the areas of concern for each
individual. Results are shown below. The lower row of images shows the highlighted regions in green. Reay morg |

SANDBOX  TWITTER FACEBOOK  BLOG  NEWSLETTER e-mail 10 sign up

2070 Skin Of Mine Dot Com. LL.C | Privacy Policy | Terms Of Lise iConact us

https://www.skinofmine.com/ 07/18/2012



Trademark Electronic Search System (TESS) Page 1 of 1

Typed Drawing

Word Mark MICROPHARMACY

Goods and IC 003. US 001 004 006 050 051 052. G & S: health and beauty products, namely, cleansers;

Services moisturizers; alpha hydroxy acids; skin exfoliators and scrubs; hair and skin conditioners; bath water
additives; creams and lotions for hair, skin, face and body; hair shampoos; skin toners: faciai masks;
skin fading lotions; tanning lotions; skin lighteners; and foundation makeup. FIRST USE: 19980612.
FIRST USE IN COMMERCE: 19980612

IC 005. US 006 018 044 046 051 052. G & S: health and beauty products, namely, pharmaceutical
products for the treatment of skin disorders; medicated creams and lotions for hair, skin, face and
body; vitamins; nutritional supplements; and antibiotic ocintments. FIRST USE: 19980612. FIRST USE
IN COMMERCE: 19980612

IC 009. US 021 023 026 036 038. G & S: computer software for use in operation of point-of-sale
systems by physicians and clinics utilizing proprietary bar code technology for linking information
about the physician, patient, product and supplier in the retail sale of health and beauty products: and
such computer software computer hardware and computer peripherals sold as a unit for use in the
retail sale of health and beauty products. FIRST USE: 19971203. FIRST USE IN COMMERCE:

19971203
Mark Drawing
Code (1) TYPED DRAWING

Serial Number 75356789
Filing Date September 15, 1997
Current Basis 1A

(B);isgiisnal Filing 1B

g‘;‘;ﬁi‘i‘ggnf” April 27, 1999

Registration 5752135

Registration .1y 20, 1999

Owner (REGISTRANT) Young Pharmaceuticals Inc. CORPORATION CONNECTICUT 1840 Berlin Turnpike

Wethersfield CONNECTICUT 06109

Qtetg;'r‘gy of  NANCY KENNEDY

Type of Mark TRADEMARK

Register PRINCIPAL

Affidavit Text SECT 15. SECT 8 (6-YR). SECTION 8(10-YR) 20100120.
Renewal 1ST RENEWAL 20100120

Lhoesd e

http://tess2.uspto.gov/bin/gate.exe?f=doc&state=4005%3 Ahvmnvf.3.85 - 07/18/2012



Gel’

Anti-Redness
EmoluGel

1o




e
vt }
o Rt wﬁh
o’ g
# st
o S



Trademark Electronic Search System (TESS) Page 1 of 1

METACEUTICAL

Word Mark

Goods and
Services

Standard
Characters
Claimed

Mark Drawing
Code

Serial Number
Filing Date
Current Basis
Original Filing
Basis

Published for
Opposition
Registration
Number

Registration
Date

Owner

Attorney of
Record

Type of Mark
Register

Live/Dead
Indicator

METACEUTICAL

IC G03. US 001 004 006 050 051 052. G & S: Non-medicated skin care preparations; skin care
products, namely, nonmedicated skin serum; wrinkle removing skin care preparations. FIRST USE:
20060301. FIRST USE IN COMMERCE: 20060301

IC 005. US 006 018 044 046 051 052. G & S: Nutriceuticals supplements; calcium supplements;
dietary supplements; food supplements; herbal supplements; homeopathic supplements; mineral
supplements; nutritional supplements; vitamin supplements; medicated skin care preparations; meal
replacement drinks; meal replacement powders; meal replacement bars; meal replacement and
dietary supplement drink mixes. FIRST USE: 20050606. FIRST USE IN COMMERCE: 20050606

IC 009. US 021 023 026 036 038. G & S: Computer software for health and fithess evaluation.
FIRST USE: 20050831. FIRST USE IN COMMERCE: 20050831

(4) STANDARD CHARACTER MARK

76574042
January 23, 2004
1A

1B
June 14, 2005
3117628

July 18, 2006

(REGISTRANT) Forever Slim International, Inc. CORPORATION TEXAS 501 San Juan Drive Suite
P Southlake TEXAS 76092

David H. Tannenbaum

TRADEMARK
PRINCIPAL

LIVE

http://tess2.uspto.gov/bin/gate.exe?f=doc&state=4005%3 Ahvmnvf.3.62 07/18/2012
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Forever Slim, International
501 San Juan, Ste. P
Southlake, TX 76092
(817) 424-5204
FAX (817)251-1358

Metaceutical Profile
Installation/Operating Instructions

System Requirements: Pentium 200 or higher machine, 16 mb ram, 64 mb
hard disk space, Windows™™ 98 or higher.

Make sure there are no other programs running before installation.

Insert ¢d in the cd drive.

If Windows Run CD Comes Up-follow commands or click on Run from the
File menu.

Type the cd drive (normally D:E: or proper drive) setup at command line,
click OK or hit enter
{example: e:/setup.exe}.

A logo screen will appear. Unless you want to change the drive, leave it at
the default C:MBA.

Press “enter” and follow prompts and instructions until installation is
complete.

If screen appears asking if you want to keep latest version? Click YES to
all.

Open the MBA System icon group after system has restarted.

Click on “MBA Site Administration” icon.



Fill out the information screen. This is very important! This will be the
information printed on all of the profiles generated. You must use your tab
key to move forward to the next field and shift tab to move backwards.

Click on “update” when information is correct.

Click on “registration” ---Keep this open---You will need the (Site
Information) “yellow™ 15 digit number when you call Forcver Sl;m,
International at 817-424-5204 to register. yst be

MBA Technology will provide the information to fill in the *Activation
Key" (green field) from the 15-digit site information you provided.

After typing information provided by MBA for the “Activation Key” click
on “update”.

The systern will give the number of profiles available. This number will be
104 at the first installation. You will have 100 profiles available, the other
four are for the demonstration module.

At this point you may want to set up counselor information. This is needed
to access the Review Previous Metaceutical Profile. To set up a counselor
you will need a name and password.

Click Exit to return to the Program Group.
Installation is complete and you are ready to begin your business.

To process Metaceutical Profile, double click MBA System in the program
group.

To enter a new profile click on the first option “Fill Out New Metaceutical
Profile”.

To review, edit, print entire or print summary or view graph click on
Review Previous Metaceutical Profile. You will need a counselor ID to
access this portion.

When the screen is at the options menu the demonstration module will
automatically begin after | minute.

Technical Support - Forever Slim, International at 817-424-5204



Trademark Electronic Search System (TESS) Page 1 of 1

PhysioAge

Word Mark

Goods and
Services

Standard
Characters
Claimed

Mark Drawing
Code

Serial Number
Filing Date
Current Basis
Original Filing
Basis

Published for
Opposition
Registration
Number

Registration
Date

Owner

Attorney of
Record

Type of Mark
Register
Affidavit Text

Live/Dead
Indicator

PHYSIOAGE

IC 003. US 001 004 006 050 051 052. G & S: Skin care products, namely, wrinkle removing skin
care preparations. FIRST USE: 20041127. FIRST USE IN COMMERCE: 20041127

IC 005. US 006 018 044 046 051 052. G & S: Nutritional supplements, namely supplements for
treating the physiological manifestations and diseases associated with human aging. FIRST USE:
20040712. FIRST USE IN COMMERCE: 20040712

IC 009. US 021 023 026 036 038. G & S: Computer software for assessing the physiological age of
an individual, for analyzing and reporting medical and clinical research data securely over the
internet to clients with authorization, for uploading data from multiple data collection sites to a web-
based storage site, all for the purpose of assessing the physiological changes and diseases
associated with human aging. FIRST USE: 20040311. FIRST USE IN COMMERCE: 20040311

IC 042. US 100 101. G & S: Diagnostic services in the field of clinical age management. FIRST
USE: 20040311. FIRST USE IN COMMERCE: 20040311

IC 044. US 100 101. G & S: Medical services, namely, therapeutic treatment aimed at the
psychological changes and diseases associated with human aging. FIRST USE: 20050301. FIRST
USE IN COMMERCE: 20050301

(4) STANDARD CHARACTER MARK

78322098
November 3, 2003
1A

1B
June 14, 2005
3093890

May 16, 2006

(REGISTRANT) Central Park South Internal Medicine DBA PhysioAge Medical Group
CORPORATION NEW YORK 30 Central Park South, 8D New York NEW YORK 10019

Peter S. Sloane

TRADEMARK. SERVICE MARK
PRINCIPAL
SECT 15. SECT 8 (6-YR).

LIVE

http://tess2.uspto.gov/bin/gate.exe?f=doc&state=4005%3 Ahvmnv£.3.24 07/18/2012




Skin Care - physioage.com

For More Information Call:

“
Physio i 877-749-7462

maccal proud F
Like 101

SN ‘
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Anti Aging Skincare Treatment With Estriol & Retinol

Available by prescription only, PhysioAge SuperCream with Estriol and
Retinol is a powerful skin care cream scientificaily formu
affects of the agimg proc
enablas the aclive ingrec
where they are

ol 1O revers
delivery sys
it to deeply penetrate the skin's lowe
aduaily relgased to imiprove celiutar function and

and sun damage™. A unig

Naturally found in human skin, both estriol and retinol have been
demonstrated in clinical trials to stimulate collagen production and protect
against premalure aging caused by sun exposure and subsequent increases
in the enzymes that age skin (matrix metalioproteinases). We combine
them with the potent antioxidants coenzyme Q10 and gko biloha to
reduce oxidative stress and enhance cellular metabolism and energy
production. The result is a powerful medicine for the skin formulated in a
light, oil-free, pleasant-smeiling, hypoalfergenis base that is easy ¢ anply.
This highly absorbable cream was specifically developed to deliver medicine
to the cells deep beneath the surface of the skin. This cream can be used in conjunction with your favorite
moisturizer.

Price: $125 per 30gm jar
Patients may contact our office at 877-888-3210 to purchase.

&1

* - These statemnents have not been evaluated by th
prevent any disease.

FDA. This product s not intended to dragnose, treat, cure or

http://physioage.com/skin-care/skin-care

Page 1 of 1

New York
Utalt
California
Michigan

07/18/2012



Diagnostics - Age Management & Treatments | Anti-Aging Therapy - physioage.com Page 1 of 3
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Page 2 of 2

Why should I take the PhysioAge Systems test?
To find out how well you are aging

Because you want to know how well each of your important body systems is aging, so you can identify y¢
weakest link and do something about it before you develop a disease. Recognizing your body’s unique
strengths and weaknesses can help you achieve improved quality of life and sustained health. PhysioAge
Systems provides a unique health profile that is tailored for you to identify your current and future health
status.

As an example, you may be 60 years old but have the arteries of a 75-year-old. Your doctor might want
address this risk by treating your cardiovascular system now, rather than waiting until you develop heart
disease.

How does PhysioAge measure my health and aging?
Using sophisticated Biomarkers of Aging

Your health professional will perform several painless, noninvasive tests on you and may draw some b
You will also take a 15-minute computerized brain function test, either at home or in your doctor’s office.
results of these tests are submitted to a web-based reporting platform, which automatically generates a
comprehensive report listing your physiological ages as well as easy-to-understand descriptions of up to
individual results. You will have access to your results via a secure and private online portal for future
reference.

http://physioage.com/diagnostics/biomarker-reporting/page-2 07/18/2012



Diagnostics - Age Management & Treatments | Anti-Aging Therapy - physioage.com Page 2 of 3

The PhysioAge® Composite index

Explains 80% of the differences in the aging process

Working with our Stanford University biomathematician, we analyzed relationships among various biomat
to develop the formulas used to calculate the physiological ages of six important organ systems. Then we
developed the PhysioAge Composite, a weighted composite index of these six underlying ages. The

PhysioAge® Composite is able to explain 80% of the difference amongst individuals in the aging process.
other system comes close to this benchmark in measuring the physiological age of important organ syste

Following are the six core Biomarkers of Aging measured by PhysioAge Systems:

CardioAge - Arterial Stiffness Testing
Evaluates cardiovascular risk by measuring blood pressure at the heart to determine artery supplene

CutoAge - Skin Elasticity Testing
Assesses the elasticity, firmness, and resistance of the skin with the same instrument used in numei
clinical trials for skin care products

PulmoAge - Lung Function Testing
Measures lung function, which is linked to many fatal diseases, not just lung disease

NeuroAge - Brain Function Testing
Assesses brain aging through a series of computerized tests focused on age-sensitive aspects of
cognitive function

TelomerAge - Telomere Length Measurement
Measures telomere lengths - caps at the ends of the chromosomes that shorten with every cell divis
to indicate cell longevity

ImmunoAge - Immune Function Testing
Uses an advanced blood test to measure the health of your immune system

Pricing
Basic Biomarker Package: $295
Includes CardioAge, PulmoAge, CutoAge, NeuroAge, and body composition testing, along with your full re

Optional Testing:

ImmunoAge: $300
TelomerAge: $350

Other Available Tests:

Ultrasound CIMT (Carotid Intima-Media Thickness)
Detects sub-clinical atherosclerosis at the time when further progression can be prevented--long bef
your stress test is positive--without the radiation exposure of the heart scan

Bone Mineral Density Scan
Measures your propensity to develop osteoporosis using the latest GE LUNAR DEXA Scanner.

Body Composition Testing
Measures body fat & lean body mass using bioelectrical impedance

http://physioage.com/diagnostics/biomarker-reporting/page-2 07/18/2012
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Page 1 of 1

IOMA BEAUTY DIAG
The words "IOMA" and "DIAG" have no meaning in a foreign language.

IC 003. US 001 004 006 050 051 052. G & S: Cosmetic products, namely, cleansing creams and gels, cosmetic
cream for skin care, milks, oils, soaps, sun-tan lotions and preparations, sun protecting preparations, face
cream, lotions, cosmetic preparations for whitening skin, facial and body scrubs, make-up remover, beauty
lotions, beauty serums, skin conditioning creams for cosmetic purpose

IC 005. US 006 018 044 046 051 052. G & S: Dermatological products, namely, medicinal creams for skin care,
medicated skin care preparation for use in treating skin with redness, lack of hydration, skin disorders, wrinkies,
brown spots and skin firmness; dermatological pharmaceutical products

IC 009. US 021 023 026 036 038. G & S: Computer software for the analysis of data collected by probes
analyzing the characteristics of the skin; electronic and microelectronic components, namely, microchips:
optical, measuring and checking instruments, namely, physiological sensors for hydration, trans-epidermal
water loss, temperature, pigmentation depth and roughness, pressure modulus, pressure regulators, all these
goods for scientific and industrial use; electric switchers, electric transformers, electric accumulators, electric
regulators, electric flow controllers; analysis apparatus for non medical use which can be composed of pressure
sensors and/or picture sensors; electronic data processors; computers; computer screens

(4) STANDARD CHARACTER MARK

SHAPES-MISC Miscellaneous shaped designs

79054655
May 15, 2008
66A

66A
May 5, 2009

3658207

0966552

July 21, 2009

(REGISTRANT) INTUISKIN Société par Actions Simplifiee FRANCE Parc Technologique des Fontaines, Z.1.
Bernin; F-38920 CROLLES FRANCE

Janet G. Ricciuti

November 22, 2007

NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE "BEAUTY" IN CLASSES 3 AND 5. APART FROM
THE MARK AS SHOWN

TRADEMARK
PRINCIPAL

LIVE

07/18/2012



IOMA Beauty Diag| Our devices | Technology & science | IOMA Paris Page 3 of 5

s,

{st *}‘I“!‘\{g ‘i

1IOMA Beauty Diag

The microscopic measurement analysis of your skin designed for
the beauty rooms.

In less than 5 minutes, with 13 different measurement points, [OMA
Beauty Diag provides you with:

* your objective scientific skin diagnosis,

* your personalized IOMA skincare prescription

* your Bespoke Youth Rituals formulation

¢ the regular follow up on the results of your personal IOMA
beauty treatment for the duration of your treatment

http://www.ioma-paris.com/en/technology-and-science/ our-devices/ioma-beauty-diag 07/18/2012



IOMA Beauty Diag| Our devices | Technology & science | [IOMA Paris Page 4 of 5

IOMA Sphere

The macroscopic measurement analysis of your skin featured while sales events.

Find out more

! iﬁfjf‘fﬁixv
IOMA Link

The microscopic measurement analysis of your skin tailored for your points of sale

Find out more
Tell us about your skin...

Complete the questionnaire

Tell us how you percieve your skin, then visit one of our stores to get your complimentary diagnostic
using our patented devices.

Meet the experts

Interview with Pascal Rdnsch

In this interview, P.R. reveals the real course of action of IOMA. This cosmetic start-up surprises by
its determination to have technological innovation serve beauty.

Read more

Read all interviews

IOMA news

All news

28.06.2012

IOMA gives its website a makeover

More user-friendly, more detailed, more beauty-oriented, the new IOMA website has been fully
rethought. Built by the London agency Treat...read more

05.06.2012

http://www.ioma-paris.com/en/technology-and-science/our-devices/ioma-beauty-diag 07/18/2012




IOMA Beauty Diag| Our devices | Technology & science | IOMA Paris Page 5 of 5

IOMA receives a Cosmétiquemag OSCAR for its Cocoon Feet, Elbow and Knee Cream.

Feet, elbows, knees - these are areas that can be particularly dry and unsightly. After many
formulations, Eric Viviant was...read more

Store finder

Where are you?

France | Submit Query |

Products

» Face products
* Bespoke products
* Body products

[ f al.ike us on facebook t Connect with us

* Terms & Conditions
* Contact
» Sitemar

http://www.ioma-paris.com/en/technology-and-science/our-devices/ ioma-beauty-diag 07/18/2012



2 Active Bases| Bespoke products | Skincare products | [OMA Paris

2 Active Bases

Page 3 of 5

i Complementary textures and formulas for an extreme
|

effectiveness.

Vitamin E

How to buy

| A Unique Formulation

Cream.

http://www.ioma-paris.com/en/skincare-products/bespoke-products/bases/

The Day Cream base, light as a
cloud, and the Night Cream base,
rich and regenerating.

Each one contains:

Neutrazen

Neutrazen is an ultra-performing
peptide that reduces the threshold
of skin sensitivity, combats
reactivity of sensitive skin and
prevents the appearance of
redness.

Vitamin E antioxidant properties protect the body from the harmful
effects of free radicals and slow down the skin's aging process. Its
presence enables the best conservation of membrane lipids, composed
of polyunsaturated fatty acids, that are highly sensitive to oxidation.

After a high precision diagnosis, your personalized formulation of the Day Cream and Night

07/18/2012
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Store finder | How to buy | IOMA Paris Page 1 of 1

Use the options below to find your closest point of sale or check how to buy the IOMA products
online from the buy online page.

United States Search results

SAKS FIFTH AVENUE BEVERLY HILLS
9600 Wilshire Boulevard,

CA 90212 BEVERLY HILLS, United States
T: 310-275-4211

E: peni.rea@ioma-paris.com

SAKS FIFTH AVENUE NEW YORK
611, 5th Avenue,
NY 10022 NEW YORK, United States
T: 212-753-4000

E: helena.hohental@ioma-paris.com

http://ioma-paris.com/how-to-buy/store-finder-us/United & & States 07/18/2012
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SKINCARE PRODUCTS FAOEF PRODUKCTS BaNGE

9000000

Face Products
S D e 4G m3Tage Moisturizing Cleansing Milk

» Moisturizing Cleansing Milk
Hoialurizing Temng Lotich
Optimum toisture Serum

Bty ramey
F0ur BRI

o

LHE YRR LD B0 e

Dgatimum Koisturs Cream Ray sng ‘
tight
AnthDryness hask PROVEN RESULTS
. Fine lings . + Provides gentie cleansing and make-up remaoval

+ Maintains anc strengthens your moisture levet

23

& Wrinkes & lack of firmness

TEXTURE BENERT
A gel that msits for an 9asisr make-up removal

=

; Diffuse redness

Bacterial infectlons

4: Oily skin BEAUTY ADVICE
0. [y
: Gently apply @ small amount of ICK4 Moeisturizing Cl2ansing Kilk
(3 Dark spots over the whole 1acs ana neck with your hands. Dissolve make-up
and impuritles by moving In clrcular mations over the entire face.
Body Products Rinse with clear water. The ICK2 Koisturizing Cleansing ik

2nsureg a high tolerance make-up removal. all while seing
extremely gentle,
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MARY KAY

Word Mark

MARY KAY

Goods and Services IC 003. US 001 004 006 050 051 052. G & S: Cosmetics; Non-medicated skin care

Standard

Characters Claimed

preparations; Fragrances for personal use. FIRST USE: 19630913. FIRST USE IN
COMMERCE: 19630913

Mark Drawing Code (4) STANDARD CHARACTER MARK

Serial Number
Filing Date
Current Basis
Original Filing
Basis

Published for
Opposition

Registration
Number

Registration Date
Owner

Prior Registrations
Type of Mark
Register

Other Data

77297579
October 5, 2007
1A

1A
May 6, 2008

3470956

July 22, 2008

(REGISTRANT) Mary Kay Inc. CORPORATION DELAWARE 11.038 TMKB 16251 Dallas
Parkway Addison TEXAS 75001

0817516;2684192,AND OTHERS

TRADEMARK

PRINCIPAL

The name "Mary Kay"does not identify a living individual.

Live/Dead Indicator LIVE

http://tess2.uspto.gov/bin/gate.exe?f=doc&state=4003:t0dfjj.21.12 07/18/2012
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Mary Kay Regimen Advisor
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Mark Drawing
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http://tess2.uspto.gov/bin/gate.exe?f=doc&state=4003:t0dfjj.6.1

MARY KAY REGIMEN ADVISOR

IC 009. US 021 023 026 036 038. G & S: DOWNLOADABLE SOFTWARE APPLICATIONS IN THE
NATURE OF MOBILE APPLICATIONS FOR USE IN CONNECTION WITH SMARTPHONES AND
OTHER PORTABLE ELECTRONIC DEVICES IN THE FIELD OF COSMETICS AND BEAUTY
CARE

(4) STANDARD CHARACTER MARK

85664199
June 28, 2012
1B

1B

(APPLICANT) Mary Kay Inc. CORPORATION DELAWARE 16251 Dallas Parkway Addison
TEXAS 75001

John D. Wiseman

TRADEMARK
PRINCIPAL

LIVE

07/18/2012
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Facial Cleansers: Face and Skin Cleansers from Mary Kay

Reqg r ot Lo

Search Mary Kay

O iteons i yowr Bag ¢+ View Bag 7 Checkoul

Gonlact Mat

WHAT'S NEW SKINCARE MAK BODY & SUN  FRAGRANGE MEN GOMPANY SELL BARYKAY My MK

SKIN CARE > Cleansers

Velocity
TLASSIC BASIC SKiN DA

MNMEHS SKIN CARE shary Kay® Faciad Cleasng
\MEND SKIN CAKE

CITYR SKIN CARE

LR & EYE CA

S

NAFiend

£ SrHRe wiz,

e

Page 1 of 1

WHAT'S NEW

Nuw HICt

Ston

Suite { } Laat Cance
{owilcad Mubita Apps.
frs the Madu
Free CHers
Last Crange

veinpnIe
he Mty Maiy

ABOUT SSL CERTIFICATES

R VISA > o TET

Secure Online Pay. :¢ for more information,

©2007-2012 Mary Kay Inc.

http://www.marykay.com/jamiecripps/skincare/cleansers/default.aspx

07/18/2012
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Trademark Electronic Search System (TESS)

Typed Drawing

Word Mark

Goods and
Services

Mark Drawing
Code

Serial Number
Filing Date
Current Basis
Original Filing
Basis

Published for
Opposition

Registration
Number

Registration Date
Owner

Attorney of Record
Prior Registrations
Type of Mark
Register

Affidavit Text
Renewal

EUCERIN

IC 003. US 051. G & S: Cosmetic Skin Lotion. FIRST USE: 19810531. FIRST USE IN
COMMERCE: 19810531

(1) TYPED DRAWING

73324030
August 17, 1981
1A

1A
November 2, 1982

1224781

January 25, 1983

(REGISTRANT) BEIERSDORF AKTIENGESELLSCHAFT CORPORATION FED REP
GERMANY UNNASTRASSE 48 20253 HAMBURG FED REP GERMANY

THOMAS J. BAKER, JR.

1172795

TRADEMARK

PRINCIPAL

SECT 15. SECT 8 (6-YR). SECTION 8(10-YR) 20030322.
1ST RENEWAL 20030322

Live/Dead Indicator LIVE

http://tess2.uspto.gov/bin/gate.exe?f=doc&state=4007:fq6gam.2.10

Page 1 of 1
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Buy Eucerin Sensitive Skin Gentle Hydrating Cleanser & More | drugstore.com Page 1 of 3

welcome: sign in |
drugstore.-g BEAUTY.COM your account | 4 your list™ | your Rx | help

s FREE 8]

d rugStO re * % | search keyword

the uncomemon drugstore

|-

i .

% free s Roche Pasay” Tharmal Soring Water Whist chiek ey . -
8 1 mnEhe e T ) . e ) o ; $ etact
=4 ,M; T with any $4C La Roche Posay purcnase rediesm take 20% off select I

home > beauty > skin care > cleansers > all cleansers

Eucerin Sensitive Skin Gentle
Hydrating Cleanser s 1 oz (237 mi)

wdddd (106) read reviews | write a
. ,\',' O
Eucerin ' review
w'
Like 19 likes. Sign Up to see what your friends like.
LhENTaE
VYIRS TING. 0
L ANSEH
our price: $5.99 in stock

select quantity: 1 ‘
add to bag ©
save to your list™ »
#* see more from Eucerin

product details ingredients reviews directions

Rich-Foaming Lather Rinses Clean
* Dermatologist Recommended

* Non-Comedogenic
* Fragrance Free

http://www.drugstore.com/products/prod.asp?pid=40001&catid=182285&aid=338666&a... 07/19/2012



Buy Eucerin Sensitive Skin Gentle Hydrating Cleanser & More | drugstore.com Page 2 of 3

Dermatological Skincare

Many cleansers are not appropriate for dry, sensitive skin, because they contain ingredients that
can irritate. The Solution? Eucerin® Gentle Hydrating Cleanser, a gentle, non-irritating way of
cleansing sensitive facial skin.

* Creates a moisture-rich lather that leaves skin feeling soft and clean.

* Rinses away easily, leaving your skin refreshed and free of soapy residue.

* Is soap-free, fragrance-free and non-comedogenic.
Eucerin Promise
High quality ingredients and clinically proven formulas that help keep your skin healthy. Eucerin
skin care is safe for sensitive skin and so effective that it's been trusted by dermatologists for
years.

Questions? Comments? Call 1-800-277-4703 or visit Eucerin.com

Warnings

Keep out of reach of children. For external use only. Keep out of eyes. Stop use and consult a
doctor if irritation develops.

related products

i
o
e
Q9

Lavera Natural Cosmetics My Age Yes to Blucherries Age Refresh DermaNew Sensitive Cleansing
Faces Gentle Foaming Cleauser Smoothing Daily Cleanser Créme
Rich Anti Wrinkle Care for Noticeabh Formatated with Apple + Lemon Pel A uitry gendel soap free cleanser tor
Finmer Skin Without Mineral .. 1o Cleanse and Bnighiten sensthive skin Hvdrates
quick viewn» quick views quick viewy

Related Searches
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EUCERIN SKIN CODE READER
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EUCERIN SKIN CODE READER

IC 009. US 021 023 026 036 038. G & S: Scientific, photographic, cinematographic, optical, measuring and
checking (supervision) apparatus and instruments

IC 042. US 100 101. G & S: Services in the field of science and technology as well as research and development
related thereto; industrial analysis and research; creation and development of computer hardware and software;
medical and scientific research in the field of the treatment and diagnosis of skin disorders and the general
condition of the skin

IC 044. US 100 101. G & S: Medical services; hygienic and beauty care for human beings; beauty treatments,
beauty consultation, nutrition consultation, services in the field of beauty and skin care; consultation in the field of
beauty and skin care; consultation relating to beauty treatments; skin analysis and advisory services relating
thereto; providing of information relating to cosmetics and medicated cosmetic products on the Internet

(4) STANDARD CHARACTER MARK

79111512
March 16, 2012
66A

66A

1112512

(APPLICANT) Beiersdorf AG JOINT STOCK COMPANY FED REP GERMANY Unnastrasse 48 20253
Hamburg FED REP GERMANY

November 16, 2011
TRADEMARK. SERVICE MARK
PRINCIPAL

LIVE

http://tess2.uspto.gov/bin/gate.exe?f=doc&state=4003:t0dfjj.4.1 07/18/2012
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Beiersdorf Analyzes Consumer Skin at Its New Eucerin Skin Institute | CosmeticsAndToi... Page 1 of 1

Cosmetics & Toiletries

Beiersdorf Analyzes Consumer Skin at Its New Eucerin Skin Institute
Posted: February 7, 2012

On Feb. 3, 2012, Beiersdorf opened its first Eucerin Skin Institute, a retail store in Hamburg that will also offer a skin diagnosis
with personalized treatment.

The institute can analyze a consumer's skin with its Skin Code Reader, a device that can be used to assess the consumer's
skin type and needs. The device was developed in collaboration with the Hamburg Dermatologikum's Volker Steinkraus, MD,
and Eucerin's R&D director, Klaus-Peter Wittern. Once the reader determines the individual's skin code, this code is entered in
a skin register and used to create individually tailored care and treatment plans. The company plans to use the reader to
anonymously collect skin data from volunteers that they can then analyze on a long term basis. They aim to create the world’s
largest skin database to support product development and create better products for consumers.

The institute is located in the Alten Oberpostdirektion building at Hamburg's Stephansplatz, which also houses the
Dermatologikum Hamburg and the Pharmacy at the Dermatologikum. In addition to its consumer offerings, the institute also
provides a skin competence center where dermatologists and pharmacists can learn about the brand and about the subject of
skin itself.

Advertising | Contact Us | Cusiomer Service | Allured Bookstore | FAQL | Siterap | E-newsistier Sign-up

Copyright © 2012 Aliured Business Med:a. All rights reserved. | Prvacy Policy | Legal Terms
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DERMALOGICA

Word Mark
Translations

Goods and
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Mark Drawing
Code

Serial Number
Filing Date
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Original Filing
Basis

Published for
Opposition
Registration
Number

international
Registration
Number

Registration
Date

Owner

Attorney of
Record

Prior

DERMALOGICA
The wording "DERMALOGICA" has no meaning in English.

IC 003. US 001 004 006 050 051 052. G & S: AROMATHERAPY OILS; BATH SALTS; BODY
CREAMS; BODY OILS; BODY SCRUBS; BODY WASHES; DEODORANT FOR PERSONAL USE;
EXFOLIANTS FOR THE SKIN; FOUNDATION; HAIR CARE PREPARATIONS; HAIR
CONDITIONERS; MAKE-UP REMOVERS; NON-MEDICATED SKIN CARE PREPARATIONS;
PRE-MOISTENED COSMETIC WIPES; SHAMPOOS; SHAVING PREPARATIONS; SKIN CARE
BOOSTERS, NAMELY, CONCENTRATED NON-MEDICATED SKIiN CARE PREPARATIONS FOR
TREATMENT OF A VARIETY OF SKIN CONDITIONS; SKIN CLEANSERS; SKIN
CONDITIONERS; SKIN CREAMS; SKIN MASQUES; SKIN MOISTURIZERS; SKIN SCRUBS; SUN
BLOCK PREPARATIONS; SUN CARE LOTIONS; AND SUN SCREEN PREPARATIONS. FIRST
USE: 19860000. FIRST USE IN COMMERCE: 19860000

IC 005. US 006 018 044 046 051 052. G & S: ACNE MEDICATIONS; ANTIBACTERIAL SKIN
WASH; DIETARY SUPPLEMENTS; MEDICATED SKIN CLEARING GEL; MEDICATED PRE-
MOISTENED WIPES; AND MEDICATED SKIN CARE PREPARATIONS. FIRST USE: 19970301.
FIRST USE IN COMMERCE: 19970301

IC 035. US 100 101 102. G & S: RETAIL STORE SERVICES IN THE FIELD OF SKIN CARE
PRODUCTS. FIRST USE: 20040300. FIRST USE IN COMMERCE: 20040300

IC 044. US 100 101. G & S: SKIN CARE SERVICES; SKIN ANALYSIS AND CONSULTATION
SERVICES RENDERED IN CONNECTION THEREWITH. FIRST USE: 20040300. FIRST USE IN
COMMERCE: 20040300

(4) STANDARD CHARACTER MARK

77257593
August 16, 2007
1A

1A
April 29, 2008

3466148
0935578; 0959271

July 15, 2008

(REGISTRANT) International Dermal Institute, Inc. CORPORATION CALIFORNIA 1535 Beachey
Place Carson CALIFORNIA 90746

Michael J. MacDermott

http://tess2.uspto.gov/bin/gate.exe ?f=doc&state=4009:t34ua6.3.1 07/18/2012
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United States - Dermalogica USA Page 1 of 4

Your Skin
skin library speed mapping your questions speedmapping

Get your personalized product description for skin health results today

start now
Our Products
product use cleansers toners exfoliants moisturizers masques concentrated boosters targeted ireatments eye treatments
daylight defense shave body therapy daily groomers treatment foundation skin kits skin concerns oiliness
acne and breakouts signs of skin aging uneven skin tone sensitivity or redness dryness and dehydration shaving systems
skin health AGE Smart™ mediBac clearing™ UltraCalming™ ChromaWhite TRx® daylight defense body therapy shave
shop online

Get Dermalogica products from the source at buy.dermalogica.com.

shop now
About Us
our mission contact us careers open an account press dermalogica foundation company fags

join FITE
Help women entrepreneurs worldwide grow their business.

learn more
Store Locator News
store locator store locator concept spaces shop online

Find an authorized Dermalogica skin treatment center, salon, or spa near you.
store locator
For Professionals

open an account open an account business center education center

L o ) dermalinstitute.com dermalogica academy
Dermalogica is more than a great product - it's a partnership for success.

learm more
search

About Us

< back

Contact Us

The Dermalogica Partner in United States is listed below. Please contact their office for a
referral to an authorized Dermalogica account in your area. Please call prior to visiting --
most Distributor Partners do NOTsell direct to the public.

Dermalogica, Inc. website  email

New York

10 East 38th Street, 10thfloor
New York, NY 10016

tel: (212) 685-0503

fax: (212) 685-0208

http://www.dermalogica.com/us/about/corp _unitedstates.html 07/19/2012




United States - Dermalogica USA

Chicago

100 E. Walton Place, Suite 500
Chicago, IL 60611

tel: (312) 751-8041

fax: (312) 751-8577

Atlanta

1350 Spring Street Suite 150
Atlanta GA 30309

tel: (404) 876-4066

fax: (404) 876-4067

Dallas

14901 Quorum Drive Suite 820
Dallas TX 75254

tel: (972) 267-3840

fax: (972) 385-0766

Scottsdale

Highland Park, Suite 105
4725 N. Scottsdale Road
Scottsdale, AZ 85251

tel: (480) 481-0054

fax: (480) 481-0053

Boston

131 Middlesex Turnpike
Burlington MA 01803
tel: (781) 221-4880

fax: (781) 221-4883

Fort Lauderdale

500 Cypress Creek Road
Ft. Lauderdale FL 333(@
tel: (954) 958-9699

fax: (954) 958-2499

Denver

The Paragon Building, Suite G10
7100 E. Belleview Ave
Englewood, CO 80111

tel: (720) 493-4874

fax: (720) 493-4875

Irvine

16253 Laguna Canyon Road, Suite 160
Irvine, CA 92618

tel: (949) 453-0404

fax: (949) 453-8308

Philadelphia

http://www.dermalogica.com/us/about/corp _unitedstates.html

Page 2 of 4
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United States - Dermalogica USA

234 Mall Boulevard Suite 160
King of Prussia, PA 19406
tel: (610) 2656072

fax: (610) 265-6074

Sacramento

855 Howe Avenue Suite 3
Sacramento CA 95825
tel: (916)925-1667

fax: (916) 925-1697

San Francisco

110 Sutter Street, 9th Floor
San Francisco, CA 94104
tel: (415) 956-2305

fax: (415) 956-3595

Houston

3100 Wilcrest Drive, Suite 130
Houston, TX 77042

tel: (713) 706-3311

fax: (713) 706-4499

Seattle (host location)
740 S.W. 34th St
Renton WA 98055

tel: (800) 251-4247

fax: (800) 251-5202

Las Vegas

6785 W. Russell Road, Suite 110
Las Vegas, NV 89118

tel: (702) 367-4201

fax: (702) 367-4209

Los Angeles

New Corporate Headquarters
1535 Beachey Place

Carson, CA 90746

tel: (310) 900-4000

fax: (310) 900-4040

Minneapolis

15 South Fifth Street Suite 600
Minneapolis MN 55402

tel: (612) 333-5700

fax: (612) 333-5710

Washington, D.C.
8618 Westwood Center Drive , Suite 105
Vienna VA 22182

http://www.dermalogica.com/us/about/corp_unitedstates.html

Page 3 of 4

07/19/2012



United States - Dermalogica USA Page 4 of 4

tel: (703) 448-5480
fax: (703) 448-5485

Sign up for our newsletter Contact Careers  Sitemap Legal Facebook Twitter YouTube DNermalanira Winrdwida
Dermalogica USA .

http://www.dermalogica.com/us/about/corp_unitedstates.html 07/19/2012
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Dermalogica face mapping from UK authorised dermalogica stockist Page 1 of 4

F'..) ER F ECT S KI N C AR E FIND A DERMALOGICA THERAPIST | SITE

The Perfect Place To Buy All Your Dert
DERMALOGICA SKIN CARE PRODUCTS FOR MEN AND WOMEN Products, Love Beauty, Love Perfect S

t d.
'YY B

Home Face Mapping Dermalogica Products - AboutUs ' FAQ's ' Testimonials Your Skin = Press Wh

Dermalogica Categories

Dermalogica Age Smart

Dermalogica Chroma White : experf analYSls'
Dermalogica Cleansers _ fOrgeted resuns-

Dermalogica Boosters

rmalogica Daily Gr r . . ) . . .
Dermalog aily Groomers . Welcome to Perfect Skin Care’s Dermalogica real-time skin analysis. Target your skin cot

Dermalogica Exfoliants -use guide that analyzes your skin and prescribes your core Dermalogica regimen.
Dermalogica Eye Treatments Simply select the conditions that match your skin in each zone provided, and we'll recomr
Dermalogica Masques products that are right for you.
Dermalogica MediBac

Dermalogica Men's Shave

Dermalogica Moisturisers

Dermalogica Skin Kits

Dermalogica Skin Packages

Dermalogica Solar Defence

Dermalogica Spa Therapy

Dermalogica Specialties -choose your fo
Dermalogica Toners

Dermatogica Travel Size

Dermalogica Foundation -choose y¢
Dermalogica Samples
Dermalogica Packages -choose your
Acneic Skin Package
Overall Dryness Package
QOverall Oiliness Package
Selective Dryness Package

-choose yot

Selective Qiliness Package

-choose your chin condition-
Sensitised Skin Package

All Dermalogica Packages

Featured Dermalogica
Products

Dermalogica

Skin hydrating

booster

Want a more in depth consultation? Complete our Online Consultation card or give us a ¢

to one Face Mapping consultation, the skin analysis that reviews the 14 zones of your fac
results.

£37.70

http://www.perfectskincare.org/facemap.asp 07/18/2012



active moist -

Dermalogica USA

* Your Skin

°

o

o

o

skin library
speed mapping
your questions

speedmapping

Get your personalized product description for skin health results today!

start now

* Qur Products

(]

http://www.dermalogica.com/us/html/products/active-moist-14.html

product use

cleansers

toners

exfoliants
moisturizers

masques
concentrated boosters
targeted treatments
cye treatments
daylight defense
shave

body therapy

daily groomers
treatment foundation

skin kits

skin concerns

oiliness

acne and breakouts
signs of skin aging
uneven skin tone
sensitivity or redness
dryness and dehydration

shaving

systems

skin health

AGE Smart™
mediBac clearing™
UltraCalming™
ChromaWhite TRx®
daylight defense

body therapy
shave

Page 1 of 11

07/19/2012
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active moist - Dermalogica USA Page 2 of 11

- shop online

Get Dermalogica products from the source at buy.dermalogica.com.

shop now
* About Us

° our mission

e contact us

° careers

° ppen an account

° press
o dermalogica foundation

o company fags

o join FITE
Help women entrepreneurs worldwide grow their business.

learn more
» Store Locator

o store locator

Find an authorized Dermalogica skin treatment center, salon, or spa near you.

store locator
o store locator

° concept spaces

o shop online
* News

* For Professionals

o

open an account

Dermalogica is more than a great product - it's a partnership for success.

learn more
° gpen an account
o business center
o education center
o dermalinstitute.com

e dermalogica academ

* search

* our products
* active moist

* share this

o Facebook
o Twitter

http://www.dermalogica.com/us/html/products/active-moist-14.html 07/19/2012



active moist - Dermalogica USA

o Email
* print this page
. W hydrate
. W refine

available sizes

3.40z/100 mL

http://www.dermalogica.com/us/html/products/active-moist-14.html

Page 3 of 11

07/19/2012
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active moist

skin with excess oil production.

A lightweight, oil-free lotion for daily moisture protection that actively combats surface dehydration
while smoothing the skin’s surface with botanical extracts. Contains no artificial fragrance or color.

learn more ¢ |hlay video

ddkdk =]  read reviews (74)  write a review

73 out of 74 (99%) reviewers would recommend this product to a friend.

Like 75

Buy Now

Buy Now
$54.00

$38.00

http://www.dermalogica.com/us/html/products/active-moist-14.html 07/19/2012
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active moist - Dermalogica USA

A "lighhweight. oil-iree loton™ for charmsl eelight.

see all press reviews

how to use

Page 5 of 11

* Apply over damp face and throat with light, upward strokes. Best when used following Multi-
Active Toner. Can be applied over or mixed with prescribed Dermalogica Concentrated Booster

for additional results.

view full ingredient list

video

http://www.dermalogica.com/us/html/products/active-moist-14.html

07/19/2012
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active moist - Dermalogica USA

you might also like...

skin prep scrub
refining power scrub skin prep scrub

skin refining masque
clarifying, deep-cleansing clay skin refining masque

'

dermal clay cleanser
purifying, invigorating cleanser dermal clay cleanser

« Sign up for our newsletter
e Contact
e Careers

overall rating: + Sitemap

S e

49 outof 5

o Facebook
o Twitter
o YouTube

http://www.dermalogica.com/us/html/products/active-moist-14.html

Page 6 of 11
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active moist - Dermalogica USA

Page 7 of 11

73 aut of 74 (99%) reviewers would Dermalogica Worldwide Dermalogica USA

recommend this product to a friend.

sort reviews by Choose a sort order

L8 8 .3

itof 5

eat for sensitive skin!
e 20, 2012

ost every moisturizer | use breaks me out, but not this one. My skin
ays feels good after applying this to my face: Moisturized, but never too

it has sort of a menthol-y scent which | love. A really great moisturizer
Jelicate skin.

it of 0 found this review helpful.

5 this review helpful? Report inappropriate content

re this review: E

*d Rk

itof5

eat product for controlling oily skin
e9,2012

skin is usually an oil slick by mid-day and my makeup gets a bit darker
1 oxidization. After using Active Moist for just a few days, | saw

1ediate improvements. Not only has it gotten smoother, but my skin
sn't get super oily throughout the day. Surprisingly, by the end of the

, it feels the same way it did when | first applied everything in the

ning. Not to mention, it feels so luxurious to use after cleansing and

http://www.dermalogica.com/us/html/products/active-moist-14.html

theweddingplanner

Location: Downers grove, il
age: 18-24

Marie

Location: Orange County, CA
age: 18-24

07/19/2012



active moist - Dermalogica USA Page 8 of 11

ng. | use it under a beauty balm with SPF, so it's the perfect moisturizer
eep my skin's oil levels in control.

it of 3 found this review helpful.

5 this review helpful? Report inappropriate content

re this review: [t

o e R SurferJess
itof5
Location: Cocoa Beach, FL
rfect Amount of Moisture age: 25-34
e7,2012

ve been using the active moist for 2 years and it is perfect for my skin

: (slightly oily t-zone and sometimes sensitive). It does not feel heavy
has improved my skin tremendously. | am exposed to extreme heat
ditions as | live in Florida which has a very humid environment and | surf
am at the beach and in salt-water and the sun a lot. With the help of this
sturizer, my skin has actually improved and my skin is looking younger
approach 30.

it of 2 found this review helpful.

3 this review helpful? Report inappropriate content

re this review: i &

oo R Alissa
itof 5
Location: San Diego, CA
ve Love Love! age: 25-34
111, 2012

solutely love this moisturizer!! | have an oily t-zone as well as sensitive
| finding products that don't irritate my skin has been difficult until
nalogica, | feel like my skin drinks this product and | have noticed a
iction in oiliness after only a week of use.

http://www.dermalogica.com/us/html/products/active-moist-14.html 07/19/2012
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active moist - Dermalogica USA

it of 1 found this review helpful.

5 this review helpful? Report inappropriate content

re this review: t

xR AR

itof s

eat, Great Moisturizer!
il 11, 2012

ve Combination to Qily skin and | am always on the hunt for a

sturizer that can hydrate my skin but not leave it oily. | have found it! This
juct works well with combination to oily skin. | wash my face in the

ning, spritz some of my active toner and then apply this afterwards and
skin feel great. The key with combo to oilier skin is to keep skin
JRATED! This product does that. During the day it keeps the oil

juction minimal and your foundation look good and it lasts longer. | def
ymmend it's another great products by Dermalogica.

1t of 2 found this review helpful.

5 this review helpful? Report inappropriate content

re this review: -

LI

itof 5

ve it!
ch 15, 2012

ve been using Active Moist for a year now. | use it twice a day. I'm not
Ining to change anytime soon.

1t of 2 found this review helpful.

http://www.dermalogica.com/us/html/products/active-moist-14.html

Page 9 of 11

Satine

Location: New York, NY
age: 25-34

Bell

Location: Redondo Beach

age: 25-34

07/19/2012



active moist - Dermalogica USA

3 this review helpful? Report inappropriate content
re this review: E

N

itof 5
eat moisturizer
ruary 29, 2012

; is a great moisturizer that is light and doesn't feel cily at all. | love using
for the day because it doesn't feel like | have anything on. It works great
n | need to put on makeup.

it of 1 found this review helpful.

5 this review helpful? Report inappropriate content

re this review; 4

¥k ko

itof s

go to moisturizer
ruary 27, 2012

solutely love this and will continue to use it. | have very oily skin and

er used to use a moisturizer until | was recommended this! | tried a

ple and bought it the next day! A little goes a long way and its very

ctive. A bit pricey but worth it because it really does help!!! | apply

teup over top and its fine, | use blotters during the day to keep excess off
my skin looks noticeably clearer and less greasy!

it of 2 found this review helpful.

5 this review helpful? Report inappropriate content

re this review: o

http://www.dermalogica.com/us/html/products/active-moist-14.html

Page 10 of 11

ShanL

Location: San Diego, CA

age: 18-24

Zieva

Location: Aitoona, PA
age: 25-34

07/19/2012
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active moist - Dermalogica USA Page 11 of 11

*% koK fotahina
itof §
Location: los angeles

aat moisturizer for oily skin age: 35-44
ruary 25, 2012

1 guy that has fairly oily skin so | dislike the feeling of putting thick greasy
sturizer on my face. This stuff is really light and not greasy at all. It

:ads and absorbs easily and | filke the smell. | actually look forward to
ing it on every morning. Thumbs up!

it of 1 found this review helpful.

5 this review helpful? Report inappropriate content

re this review: e

** *1'? Avely

itof 5

ruary 17, 2012

at product! Perfect amount of moisture without being to greasy or oily. |
e oily skin so it works very well on my s$kin!

it of 1 found this review helpful.

5 this review helpful? Report inappropriate content

re this review: t

http://www.dermalogica.com/us/html/products/active-moist-14.html
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07/19/2012
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Trademark Electronic Search System (TESS) Page 1 of 1

VICHY

Word Mark VICHY

Goods and IC 003. US 001 004 006 050 051 052. G & S: Gels for the bath and shower not for medical

Services purpose; creams for the face, milks for the face, lotions for the face, non-medicated sun care
preparations. FIRST USE: 20020900. FIRST USE IN COMMERCE: 20020900

Standard

Characters

Claimed

gark Drawing (4) STANDARD CHARACTER MARK

Serial Number 78978493

Filing Date August 19, 2005

Current Basis 1A

Original Filing 1B

Basis

Published for

Opposition July 25, 2006

Registration

Number 3278055

Registration Date August 7, 2007

Owner . (REGISTRANT) L'Oreal SOCIETE ANONYME FRANCE 14, rue Royale Paris FRANCE 75008

Attorney of

Record Robert L. Sherman

Prior

Registrations 2860607

Type of Mark TRADEMARK

Register PRINCIPAL

Live/Dead

Indicator LIVE

http://tess2.uspto.gov/bin/gate.exe?f=doc&state=4003%3 At0dfjj.31.2 07/18/2012



Vichy Pureté Thermale 3-in-1 Calming Cleansing Solution

Store Locator -~ Special Offers - in the Press ¢

WOFE T DN

RiE g SUNCARE  BODY CARE

Puners

Cleansers + Bty Tharmaie Jo

Homa Fy

PURETE THERMALE

VICHY

| :
§ I
——————~

W TGO USE

A refreshing cleansing water ennched with soolhing Rose Fhytepheno io dean the face. remove
eyeflip make-up and soothe the skin in one simple step No 1 requited.

putities and
seothe and

ingrediont innovation: Unique Micelle Technology, gentie vet effective in removin
makeup Rose Phytophenc!, © calm and soathe skin. With Vichy Thenna
tortify

Results: Face, eyes and lips are perfectly cleansed in one simple step. Everi the mos
skin feels soothed. Ulira-effective: cleanses and removes rmakeup withoul rubbing.

Dermatoiogical Standards: Allergy tested. Tested on sensitive skin under dermatelogical and
Ithalmologiced control. Tested on cortac! lens wearers. Alcohol-free. Scapfree. Colorant free.
Skin pH. Non-comedogenic

PRODUCT REVIEWS

54 (100%) cusiomers would recommend this producti to a h

Effactiveness: ' YRR ]
H—— Love. This, Product.
By Suzanne

Apeit 25, 2012
f.ocation: Criando, FL
Age Range: 25-54

This is my HG (Holy Grali) cleanser! E have very dry. se
Tty 3ar-1 solution has changed my s g
using § for over 4 yean but ny
first use. Over e, It has improvesd
This product also does a great job at removing eye makeup

y S GKIUE i1 8 MAg

never irritates My eyas and it doasn't malter if I'm wearing my
contacts or not.

The best part, though, is thal § makes my skin feel truly clean ...
Every once in a while 't use a traditional tatherup face washisonub.

Then afterwards 'l pour some ¢of ihe 3-in- 1 sohustion on a cotion ball

and run d over my face just to see what is stiit there, Ustially thern
50 much makeupfresidue/whatever joft behing by the other face
wash that it grosses me out. Yuck

Wow, this review got really fong, really quick | guess | just really
tove this stuffiil

http://www.vichyusa.com/_us/_en/face-care/cleansers-toners/purete-thermale-calming-cle... 07/18/2012

Customer Service -

Page 1 of 2

Registerd.ogn to My Vichy

FREE SAMPLES
with all orders

EXPERIENCE VICHY

SKIN

analysis

Pureté Thermale
3-in-1 Calming Cleansing Solution

$1850 & dr i ok B4 reviews

Skin Concern: A
Skin Type Al €

Jshydrated. Dry, Dudl

Purete Themwasie 3 m 1 Calming Cieansing Salution with Micelle
Technelogy 10 effechvaly remave makeup and Impuri yet
uttra-gentle on the sikan. ideal for al types of skin. even the most
SEUENIVE.

CUANTITY
1 : 8.76F1L. 0L

Add w Favenias

4+ ADD TOMY BAG

29 recommendations. Sign
Up to see what your friends
recommend.

Recommend

Pureté Thermale
Soothing Eye MakeUp Remover For
Sensitive Eyes

$18.50 5.9 Fi. G
NTITY 1

il

Details

Thermal Spa Water

$13.00
QUANTITY 1

Fi..0Z.

Vigw Detads

View the Coltection 4+ ADDTO MY BAG

EXCLUSIVE
CONTENT & OFFERS

80 Like

CHECK OUT
WHAT'S NEW

DISCOVER

1



Vichy Pureté Thermale 3-in-1 Calming Cleansing Solution

Effectivensss:
S TG G T

By ChiguitaBanana
February 29, 2012
Location: Miami FL
Age Range: 25-34

Effectiveness:
G NN N T N

By Anonymous
february 27, 2012

Location: Nashville, TN
Age Range: 35-44

Eftectiveness:
-

By Yenmar

February 28, 2012
Location: Atlanta, GA
Age Range: 25-34

Effectivensass:
S D N SONE N

By irisha

February 25, 2012
Location: seattle. wa
Age Range: 25-34

Receves Our Email Updares

et Privacy

4 of § found this review helpful

Was this review helpfud to you?Yes No (Reporl inapproprinte}

Share this review: §§

kA RREN
The best make-up remover ever

Noccoo! How come 1tis oul of siock. it is the only miceliar water
that removes even waterproof makeup i have been using ths for
almost 7 years. Please! We wani it back in stock

1 of 2 found this review beipful.

Was this review helptul to you?Yes No (Report inappropriate)

Share this review: 3 &

kKK
Great Product

| must confess that | qo not routinely wash my tace every rsghi..
Since | started using this product 2 imes per day, | can see and feel
a difference in the softness of my skin and my pares have become
less visible.

1 of 2 found this review helpful.

Was this review helpful to you?Yes No (Report inappropriale)

Share this review: [ €

LA &8 ¢

've always used cleansers that lalhers because | fgei like
that don'l won't cledan aw face well. 1 gotthis froma b
subscriphion and must say | am so gtad | got it | iove how my skin
fe
frarchy

1@ Ones

mith this cleanser. | lave it 5o mich that | weni ahead and

o the ful] size

1 of 2 found this review helpiul

Was this review heipful to you?Yes No (Report inappropriate)

Share this review: I

LB & &

Ths product is excellent! With my sensilive skin | can't use anything
withoul feeling a burning sensation. Not wall thes product My skin
feols clean. radiant and calm it does a really great job taking ail
maka up off without ieaving thick residue | recommend it to
everyong to give it a try and you will fall it tove with it?

1 ¢f 2 found ihis review helplul

Was this review heipful to you?Yes No (Report inappropriste)

Share this review: ] «

N
N
w
£y
w
2

next

sortact s

Page 2 of 2

A

http://www.vichyusa.com/_us/_en/face-care/cleansers-toners/purete-thermale-calming-cle... 07/18/2012
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Vichy | Skin Analysis Home Page 1 of 1

Store Locator . Special Offers - Inthe Press - Customer Service © Register/Login to My Vichy

FREE SAMPLES
with ali orders

My BAG 0)

FACE CARE SUNCARE BODY CARE  EXPERIENCE VICHY

AT

Home Skin Anatysis

A Vichy, we believe thal healllier more beautiful skin starts with a consuitation of
your skincare asst | heaith needs Complete your onfing skin analysis and ge!
immediate results for your skin type. skincare tips and a personglized
routine recommaendation for heaithier, more beautiful skin,
o
*

Chaonse from the following skin analyses based
G YU Major skin conce

Aging skin Acne / shine prone skin

A%

Chope s i

GET STARTED

Receve Gur Bmail Updatas il Prvacy Policy ConiactUs

GET STARTED

2012 Vichy Laboratolres

http://www.vichyusa.com/_us/_en/skinanalysis/index.aspx 07/18/2012
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Trademark Electronic Search System (TESS)
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RX SYSTEMS PF

Word Mark

Goods and
Services

Standard
Characters
Claimed

Mark Drawing
Code

Serial Number
Filing Date
Current Basis
Original Filing
Basis
Published for
Opposition
Registration
Number

Registration
Date

Owner

Attorney of
Record

Disclaimer

Type of Mark
Register
Affidavit Text

Live/Dead
Indicator

http://tess2.uspto.gov/bin/gate.exe?f=doc&state=4003:t0dfjj.27.7

RX SYSTEMS PF

IC 003. US 001 004 006 050 051 052. G & S: Cosmetic and dermatological preparations and
products, namely, non-medicated facial cleansers, glycolic acid cleansers, creams, lotions, eye
gels, shampoo, moisturizers, facial peels, bleaching solutions, retinol facial creams and lotions and
medicated and non-medicated soaps. FIRST USE: 20031000. FIRST USE IN COMMERCE:
20031000

IC 005. US 006 018 044 046 051 052. G & S: Cosmetic and dermatological preparations and
products, namely, medicated facial cleansers, glycolic acid cleansers, creams, lotions, eye gels,
shampoo, moisturizers, facial peels, bleaching solutions, and retinol facial creams and lotion.
FIRST USE: 20031000. FIRST USE IN COMMERCE: 20031000

(4) STANDARD CHARACTER MARK

78354713
January 21, 2004
1A

1B
June 21, 2005
3142934

September 12, 2006

(REGISTRANT) RX Systems PF, Inc. CORPORATION MISSOURI 1976 Congressional Drive St.
Louis MISSOURI 63146

Harvey L. Yusman

NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE RX SYSTEMS APART FROM THE
MARK AS SHOWN

TRADEMARK
PRINCIPAL
SECT 8 (6-YR).

LIVE

07/18/2012



REJUVENATING - RX Systems

gy, FINE LINES &
/ K £ WRINKLES
k3

s

POTS SUN DAMAGE

DRY SKIN ACNE

;
i
:
i1

PR R AR

Seerditicaty Advonced Skin Carg

REJUVENATING

RECLAIM YOUR YOUTH

The Rejuvenating System sweeps away dead skin cells, restores
the mternal natural protem siructure of skin on a celluar leve!, and #
improves skin lone, Collagen, refinol and our unique Glypoic &
Complex™ provide visibly remarkable effects The resuit a :

Page 1 of 2

SCALP

ca FINETHINNING
OWLINESS ok CONDITIONING

(4 cHopeaic canTiIERESH

younger looking, more vibrant you

PRODUCT SYSTEMS i o s -
ENATING CLEANSER -4 02
Ol BALANCING Gently sweeps away dirt and dead skin
[EERFRA NI
ANTI AGING o e
REJUVENATING

Rejuvenating Cleanser

Rejuvenating Protein
Moisturizer

Rejuvenating Retino}
Loticn

Rejuvenating Retino!
Cream

Rejuvenating Facial
Firming Mask
Rejuvenating Facial
Firming Mask
{Professional Size)

Age Defense Anticxidant
Serum C

ProColl AP Line
Diminishing Eye Cream

Facial Moisturizer SPF 35

Facial Mosturizer SPF 35
(Professional Size)

Age Defense Antioxidant
Complex

REPARATIVE
BODY CARE
HYDRATING
HAIR REPAIR
SKIN CONCERNS
THE SCIENCE
DR. SAMUELS
SKIN CARE ANALYSIS
8LOG
NEWS ROOM

FORWARD E-MAIL

http://www.rxsystemspf.com/productSummary .aspx?navid=26

$39.90 —

Glycoprotein and collagen improve moisture
content of skin and reduce the appearance
of fine lines and wrinkles !¢ A% H MOGRE

$49.90

S

07/18/2012
|



REJUVENATING - RX Systems

- -
v
) 078
’ Rejuvenates and firms aging and sun
-1 damaged skin i £ Aty BOGRE
i $41.90
CIAL FIRMING
improves skin tone i_md reduces_ the
3 appearance of fine lines and wrinkles (also
B available in an 8 0z. size) L& AkN MORE
Moo $49.90

Increases the moisture content of the skin,
and enhances the skin's ability to retain
moisture, Promotes elasticity, softens and
nourishes dry skin for a more radiant

complexion. L. N
i
[ $79.90
FACIAL MOISTURIZER SP) y
R Protects the skin from sun exposure and
5 helps prevent sunburn (also available in an
s 8 oz. size}
o LEARN MORE
¥ $26.90

aCT

supplement to nourish the body
ARG WRCAZE

and skin

b
. J $27.90

ABCUT LS CLIBY

http://www.rxsystemspf.com/productSummary.aspx ?navid=26

Page 2 of 2

Rejuvenates and firms aging and sun
damaged skin : ¥ AN aOeE

$41.90

P skin tone and the
appearance of fine lines and wrinkies

LEARN MORE

$139.90

INE RN

YEYE

Daity use firms, hydrates, lightens and
diminishes the appearance of fine lines in
the eye area

LEART MR

$69.90

s MOISTURS

3580

Protects the skin from sun exposure and

helps prevent sunbum :. RO
$81.90

FOLLOW US ON ﬁ % m

07/18/2012

|
i



Age Defense Antioxidant Serum C - RX Systems Page 1 of 1

FINE i SCALP
HAIR CONDITIONING

SUN DAMAGE DRY SKiN ACNE OILINESS

U, BALANCINGEEEE -

AMTHATSN

1Y TRATY Pk R ELPAY pd sHopPaic canTiiEEEREH
- i = |

syl _——

Schergifac oy Advansed Bkin Qo

PRODUCT SYSTEMS

Ol BALANCING

ANTI AGING
REJUVENATING

Rejuvenating Cleanser

~) AGE DEFENSE ANTIOXIDANT SERUM C - 30 mi

Rejuvenating Protein
Maosturizer

FTS

Age Defense Antioxidant Serurn C confains the finest USP pharmaceuticat
grade L-ascorbic Acid (Vitamin C) antioxidant essenlial for skin celt growth and
coflagen production. The skin relies on antioxidants for protection against frec
radicals. By preventing damage created by UV generated free radicals. Age
Defense Antioxidant Senum C works synergistically with our Facial Moisturizer

Rejuvenating Retinol
Lotion

Rejuvenating Retinol
Cream

Rejuvenating Facial
Firming Mask

Rejuvenating Facial
Firming Mask

SPF 35, which neutralizes UV rays, and other glycolic and retinot products.
Oasigned for alt skin types, Antoxidant Serum C prevents premature sigas of
aging. lightens and brightens skin ne and helps accelerale the healing of
skin. Formulated with 20% L-ascorbic acid, other powerful antioxidants, and

) ulilizing advanced pH Science to enhance penetration and effechveness.
(Professional Size)

USAGE

After nightly cleansing, pat face dry and gently massage Serum into face, neck
and chest. Allew to fully penetrate before applying Rx Systems PF moisturizer

Age Defense Antioxidant
Serum C

ProColl AP Line
Dirminishing Eye Cream

Facial Moisturizer SPF 35

Facal Moisturizer SPF 35
(Professional Size)

Age Defense Antioxdant
Complex

REPARATIVE

BODY CARE
HYDRATING
HAIR REPAIR
SKIN CONCERNS
THE SCIENCE
DR. SAMUELS
SKIN CARE ANALYSIS
BLOG
NEWS ROOM
FORWARD E-MAIL

ABOLT DS TESTIMORIALS QU OMEK SERVICE

KON RO FOLLOWUS ON ﬁ v

http://www.rxsystemspf.com/details.aspx ?navid=161 071 8/2012
|




http://www.rxsystemspf.com/graphics/assets/images/7d70d4ead169.jpg

Page 1 of 1

07/18/2012



SKIN CARE ANALYSIS - RX Systems Page 1 of 2

Seleriboaly Advanced SKin Cuore

PRODUCT SYSTEMS
SKIN CONCERNS
& cience

DR. SAMUELS

SKIN CARE ANALYSIS
BLOG

NEWS ROOM
FORWARD E-MAIL

FHNNING SCALP

- - iy . Fi
H SAMAGH h SKIN S
SUN DAMAGE DRY SKIN ACNE  OILINESS HAIR CONDITIONING

Ot BALARS NI -

ANTE AN

SKIN CARE ANALYSIS

Any effective skin care program must be individualized to your skin type. Age. su
madications and medical problems can alt affect yaur skin type and suggest a ¢
be sure you're choosing the nght prod

11 exposure, hormones,
ange in your skin care program. To
for your skin. complete the foliowing questionnaire

Select the answer that bast apphes to your skin Please choose one answer only.

Name:

E-rnain
GENERAL
What is your age?
Less than 30 30 to 50 Sreater than 60
How would you characterize your skin color?
White Light Brown/Olive Dark Brown/Black
How would you characterize your eye color?
Blue!/Green Light Browi Dark Brown/Black
What is your natural hair color?
Red/Blond Chestnut Dark Brown/Black
MOISTURE BALANCE
How do you characterize your skin?
Dry Normal To Dry Normat Normat To Oty Qily
After normal washing how do you characterize your skin?
Dry Normat To Dry Normal Nosmal To Qily Oity
How would you describe your face midday?
Dry Normai To Dry Normal Normat To Oily Oty
Dowvs your skin have blemishes or blackheads?
Never Geeasional Frequent
SENSITIVITY
How doaes your skin respond to skin care products?
Always iritated Somebmes hiritaied Never lrritated
Does your skin respond with blemishes from products?
Atways Sometimes Neswver
How does your skin respond to the sun?
Painful sunburn Burns. then lans Never burns, only tans
How does your skin react when you use a facial toner?

Rednessirritation Stings No problems

http://www.rxsystemspf.com/skinquiz.aspx 07/18/2012

|



SKIN CARE ANALYSIS - RX Systems Page 2 of 2

PIGMENTATION

Does sun exposure produce frackies or brown spois?
Never Same Numerous

How many freckles or brown spots are on your face?
None 110 50 Greater than §6

How many freckles or brown spots are on unexposed skin areas?
None 1t 50 Greater than §0

Do you have small blood vessels on your face?
None Some(1-10) Numerous

TEXTURE

How would you describe your skin’s firmness?
Firm/tight Loss of firmness Wrinkied

Do you have wrinkles on the forehead, around the eyes, between the eyebrows, cheeks, around the lips,
or at the corner of the mouth?

None in 1-3 areas tn 4 or more area
How would you describe your pore size?
Smati Normat targe
What is the overall texture of your skin®?

Smooth Uneven lexture Rough/Blimpy

| Submit |

ARCUT 08

ONALY TUSTOER &

e FOLLOW US ON w i

http://www.rxsystemspf.com/skinquiz.aspx 07/18/2012
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Trademark Electronic Search System (TESS)

Page 1 of 1

Typed Drawing

Word Mark

Goods and
Services

Mark Drawing
Code

Serial Number
Filing Date
Current Basis

Original Filing
Basis
Published for
Opposition
Registration
Number

Registration
Date

Owner

Attorney of
Record

Disclaimer

Type of Mark
Register
Affidavit Text
Renewal
Other Data

Live/Dead
Indicator

http://tess2.uspto.gov/bin/gate.exe?f=doc&state=4003:t0dfjj.22.1

MARIO BADESCU SKIN CARE

IC 003. US 001 004 006 050 051 052. G & S: skincare products, namely, cleansing lotions, toners,
sun screens, eye creams, moisturizers, protective creams, night creams, masks, body soap, body
lotions, hair shampoo, hair conditioner, men's pre-shave lotion, men's after-shave lotion and men's
shaving cream. FIRST USE: 19670000. FIRST USE IN COMMERCE: 19670000

(1) TYPED DRAWING

75410365
December 23, 1997
1A

1A
June 16, 1998
2187959

September 8, 1998

(REGISTRANT) MARIO BADESCU SKIN CARE, INC. CORPORATION NEW YORK 320 East 52nd
Street New York NEW YORK 10022

ALBERT ROBIN

NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE "SKIN CARE" APART FROM THE
MARK AS SHOWN

TRADEMARK

PRINCIPAL

SECT 15. SECT 8 (6-YR). SECTION 8(10-YR) 20080207.
1ST RENEWAL 20080207

The name in the mark does not identify a living individual.

LIVE

07/18/2012



Skin Care Analysis | Skin Care Advice & Questionnaire - Mario Badescu Skin Care Page 1 of 2

BADESCU

SKIN LARE

REG!MENS !
Acne Treatment l CI l Li
cczema about yourself
Rosacea At Mario Badescu Skin Care, we believe that there (5 no universal, one size fits all skin care regimen that will leave everyhody
Psoriasis with glowing, beautiful skin. There are many factors involved inn detormining the proper skin care regimen.
Couperose There are many different types of skin, including Oily, Dry, Sensitive, and the most common, Combination. On top of natural
Eye Care skin type, proper skin care must also consider a number of factors such as age, gender, skin tone, skin care history, and

lifestyle. All of these factors mean that there are fiterafly thousands of possible skin care regimens, each one suited for a
Lip Care different person.

Agin - . . . . Lo - .
ging This skin care sonsuiting guestionnaire takes ali of the above mformation inte account to form specialized skin care product

Hands recommendations that are customized for you.

Pregnancy Skin Care The skin analysis takes only a moment, but can offer invaluable skin care advice that will leave your skin clear and your face

Hyperpigmentation glowing.

Stretch Marks Betore we begin, please il out the fields below. All fields marked with an asterisk (*) are required.

Men's General Care

Razor Bumps & Bums Title: --Please Select--

Electric Shaving First Name:*

Extra Special Care Last Name:*

Address:”
View your eviously reconunende
products “here’ City:”
v State:” Select a State or Province
E M= E-GIFT CARD § .
! . — Zip Code:*
-~ Country:™ i
NO ANIMAL TESTING i United States

Email

We use the finest ingredients knowit to

13 i the fov;rluhtfc:rv of our umgus Phone:

preparations. Mario Badescu does not

a6t - nor have we ever tested - owr .

products on animals. We offer our Fax:

customers produets of the highest R

nuality which have been tested Age: --Please Select--

thoroughly in jaboratory snvironments

10 ensure maximum safety. Gender” --Please Select--
How (v Cantact You?” --Please Select—

How did you hear about Mario Badescu skin care?

Martha Stewart Oprah Show Google

YAHOO MON Repeat Customsr
Pinterest Hautelook Ajlure

Cosmo Face Book Worrd of Mouth

In Style Elle fteret Search
Paople Magazine DR QZ You Tubg

Gitt group Dept/Specialty Store Famuly Circle
Womens Health Glamour Luchy

Merv's Fitness Self Magazine Vogue

Tried Sampies

Other

v Yost Ploase add me to your railing list.

http://www.mariobadescu.com/questionnaire.aspx 07/18/2012



Skin Care Analysis | Skin Care Advice & Questionnaire - Mario Badescu Skin Care

Page 2 of 2

Re-order your favorite products with. @eILEYEL R4 Quick, convenient on-line shopping

http://www.mariobadescu.com/questionnaire.aspx

Company Info:

Contact Us
About Us
Store Locator
Privacy Policy

Site Map
Suggestions

Stay Connected:

P IR

Mario Badescu Skin Care Salon | 320 East 52nd Street New York, NY 10022 | (800)BADESCY

My Mario:

Account Login
Register
Track Order
Order History
My Wish List

©2012 by Mario Badescu Skin Care Inc. | All Rights Reserved
No tmages or togos contained within this site may be used without the expressed written pernussion of Mario Bacdescu Skin Care Inc.

Product Info:

Skin Care Resources
Acne Treatment Center
Reviews and Testimonials
Products

E-Gift Cards

Site Map

07/18/2012
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Buffering Lotion | Skin Care Products and Reviews | Acne Products - Mario Badescu Ski...

BADESCU

SKIN CARE

; PRODUCTS

? B none
E IR SR e d

.

Page 1 of 2

@ Your basket has § item(s} in it.

TWO GREAT REASONS TO SHOP

FREE SK;PPING 4+ 3 COMPUMENTARY SAMPLES
ONALLUS ORDERS OF YOUR CHOICE WITH EVERY ORDER

OVYER 150 T - -
RECEIVE THE LATEST PROMOTIONS & OFFERS!
Email Address

T

P rawmnmms

2 REGIMENS

SHOP BY CATEGORY:
Martha's Must-Haves

Acne Products

MARIO

Cleansers BAD L SC i
\l k v LA
Toners/Astringents E
Moisturizers o
UVEPERENG
Eye Creams

Protective Creams

Brgnd Vem Vosk, K
BABESLLE v D

Emulsions
Serums .

<< PREVIOUS  NEXT »>
Night Creams
Masks HE O Add to Favorites
Exfoliants Email a Friend

Print View

Sun Products
Bath & Body

Hand Creams
Hair Products

Mens Products

Log-in | Register | View Cart | Order History | My Mario | My Wish List | *Compare Products* SEARCH: @

items: [

Sub Total: $0.00 BUFFERING LOTION

Est. Ship Cost $0.00

Total: $0.00

[ cck our | -

BENEFITS:
Specifically designed to treat large, deep, cystic acne the buffenng tohon covers large
erupltet areas for Hv freatment Fo daied with nogishing B vitamins and amino acids

for healthy skin as w mimatory »,

Redi

socinhg anti-ing

bal extracis {0 promote healing
sorbirg formula

ysiic acn 1 his deep p

areas of cysle breakoul with clearn fingertips Use nighily on affected areas

BEAUTY TiP: For moderate to severe cystic hreakowts apply Buffering Lotion befere Mario
Badescu's Drying Mask. After removirig the mask apply a secerid application of Buffering
Lotion and leave or overmght. May alse Do used for gene on the chest and back (hacne)

INGREDIENTS: Dejonized Water Isopropyl Alcohol Scdium Suifate, Zine Oxide. Hydrolyzed
Serum Prolein, Hydrolyzed Yeast Brotein Pyridoxine, Niacinamide, Pantheno! Propylene
Glyeol, Allantoin, Biotin

RELATED QUESTIONS AND ANSWERS

1oz - $17.00

Do yott have a viden?
UPLOAD (T NOW!

Visit our ACNE TREATMENT CENTER
Read our ACNE TESTIMONIALS

wes

Nt E-GIFT CARD |

http://www.mariobadescu.com/buffering-lotion

Extras tike 236 likes. Sign Up to see what your friends tike.
Gift Packages 2
Accessories
SHOP BY: RECOMMENDED CUSTOMER WRITE A RECENTLY PRESS
PRODUCTS REVIEWS REVIEW VIEWED REVIEWS
Condition
Reai SPECIAL CUCUMBER LOTION ! DRYING MASK . OIL FREE MOISTURIZER (SPF-17) ) DRYING CREAM
egimen .

B | t o ALL c o s AL
8 oz. - $15.00 - l 20z - $18.00 . § 20z. - $22.00 - * 0.5 oz. - $14.00 - 1
HEALING CREAM SPECIAL HEALING POWDER

07/18/2012
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Buffering Lotion | Skin Care Products and Reviews | Acne Products - Mario Badescu Ski... Page 2 of 2

ALL
0.50z. - $12.00 - i

BT A -

0.5 0z, - $17.00 - K

S e AR R

Re-order your favorite products with: (ISR 116 Quick, convenient on-line shopping

Blog Roll:

Skin sin series: tann ...
Skin sinst ididntm ...
Skin sin: neglecting ...
How to get rid of bla ...
{'m walking on sunshi ...

Company info: Stay Connected: My Mario:
Contact Us Account Login
About Us L@ de oo You Register
Store Locator i o Track Order
Privacy Policy B et Order History

Site Map My Wish List

Mano Badescu Skin Care Safon | 320 East 52nd Streel New York, NY 10022 | {B00)BADESCU
©2012 by Mario Badescu Skin Care Inc. | All Rights Reserved
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Opposition. No. 91200084

Lifetech Resources, LLC vs. MySKin, Inc.

Admissions Served on Applicant by
Opposer on Feb. 6, 2012




IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

)
LIFETECH RESOURCES, LLC ) Opposition No. 91200084
Opposer, )
) Mark: SKINTELLIGENCE
) App. No.: 77/960706
MYSKIN, INC,, ) App. Filing Date: March 17, 2010
)
Applicant. )
: )

OPPOSER'S FIRST SET OF REQUESTS FOR ADMISSIONS

Pursuant to Rule 36 of the Federal Rules of Civil Procedure, Opposer, Lifetech
Resources, LLC, requests that Applicant, MySkin, Inc., respond by admitting the truthfulness of
the matters set forth below, within the time specified by the Federal Rules of Civil Procedure and
the Trademark Rules of Practice.

DEFINITIONS AND INSTRUCTIONS

The Definitions and Instructions included in Opposer's First Set of Interrogatories are

incorporated herein by reference.

MATTERS TO BE ADMITTED

1. Opposer has used the SKINTELLIGENCE mark since at least as early as May 19, 1990.

2. Opposer' use of its mark has been continuous and uninterrupted since at least May 19,
1990.

3. A Certificate of Registration, U.S. Reg. No. 1,783,801, issued for Opposer’s mark on
July 27, 1993.

4, U.S. Reg. No. 1,783,801 is incontestable and serves as conclusive evidence of the

validity of the registered mark and of the registration of the SKINTELLIGENCE mark,



10.

11.

12,

13.

of Opposer’s ownership of the SKINTELLIGENCE mark, and of Opposet’s exclusive
right to use the registered SKINTELLIGENCE mark.
Opposer's earliest use of its SKINTELLIGENCE mark commenced over nineteen 19)

years before Applicant filed its SKINTELLIGENCE trademark application.

--Opposer's SKINTELLIGENCE mark registered.over sixteen (16) years before Applicant

filed its SKINTELLIGENCE trademark application.
Opposer has priority of use over Applicant with respect to marks that include the term
SKINTELLIGENCE, and its phonetic equivalents, in the cosmetics indus?ry.
Opposer's mark is well known.
Opposer's mark is extremely valuable.
Opposer markets cosmetics, namely, skin cleanser preparations, skin freshener
preparations, skin moisturizer, toning lotion, emollient cream, toning mask, shaving
cleanser preparations, eye toning gel, face makeup body shampoo, hair shampoo, hair
conditioner under the SKINTELLIGENCE brand.
Consumers of cosmetics, namely, skin cleanser preparations, skin freshener preparations,
skin moisturizer, toning lotion, emollient cream, toning mask, shaving cleanser
preparations, eye tqning gel, face makeup body shampoo, hair shampoo, hair conditioner
associate Opposer with the mark SKINTELLIGENCE.
SKINTELLIGENCE is a strong brand for skincare preparations.
Applicant intends to manufacture and/or market the following goods under the
SKINTELLIGENCE brand:
Communications software for connecting to standalone and networked computers
consisting of grouping and recommendation algorithms for grouping people based
on skin characteristics and providing recommendations for skin care products;
computer hardware and peripheral devices and computer software for data
communication and translating and transmitting data sold therewith; computer

hardware and software, for use with medical patient monitoring equipment, for

2



receiving, processing, transmitting and displaying data; computer software and
hardware for grouping people having similar characteristics and recommending
products and regimens; computer programs for categorizing persons into various
skin profiles and recommending products and regimens for skin care; computer
software for controlling and managing patient medical information; computer
software for use in managing medical records and patient information and for
medical practice management; computer software for the medical field, namely,
for scheduling, registration, workflow, processing, reporting, and billing;

-computer software for organizing and viewing digital images and photographs;
computer software for transmitting, distributing, disseminating, receiving, and
displaying of medical images and medical documents over local area networks,
wide area networks, and global computer networks; computer software for
grouping people based on skin characteristics and recommending skin care
products and regimens; portable and handheld digital electronic devices for
recording, organizing, transmitting, manipulating, and reviewing text, data,
image, and audio files; remote control telemetéring machines and apparatus;
electronic communications systems comprised of computer hardware and
software for the transmission of data between two points. optical communications
systems comprised of optical and electronic hardware and computer software for
the transmission of data between two points; communication software for
providing access to the internet; computer search engine software; computer
software for application and database integration; computer software for creating
searchable databases of information and data; computer software for wireless
content delivery; computer software platforms for grouping people based on skin
characteristics and recommending products and regimens for skin care; computer
software that provides web-based access to applications and services through a
web operating system or portal interface; interactive computer kiosks comprising
computers, computer hardware, computer peripherals, and computer operating
software, for use in grouping people based on skin characteristics and
recommendation of products and regimens for skin care; medical software for
grouping people based on skin characteristics and recommendation of products
and regimens for skin care; computer software for the collection, editing,
organizing, modifying, book marking, transmission, storage and sharing of data
and information; computer hardware and computer software programs for the
integration of text, audio, graphics, still images and moving pictures into an
interactive delivery for multimedia applications; computer software for the
databasing, visualization, manipulation, virtual reality immersion and integration
of geographic information with on-line member communities; database
management software for grouping and retrieving information about groups of
people who have similar skin characteristics for recommendation of products and
regimens for skin care; graphical user interface software.

14.  Applicant’s goods will be used, in part, to make recommendations to consumers of the

appropriate skincare products to use and of skincare regimes to follow.



15.

- 16.

~17.

18.

19.

20.

21.

22,

Applicant’s goods will be utilized in brick and mortar outlets where skincare preparations
are sold.
Applicant’s goods will be utilized by consumers on-line where skincare preparations are

sold.

--Applicant is the owner of U.S. Reg. No. 3934844 for the mark MYSKIN for, among

other things, computer products and software regarding skincare, a copy of which is
attached as Exhibit A.

Applicant is the owﬁer of U.S. Reg. No. 3214849 for the mark MYSKIN for skincare and
cosmetics products, namely, skin cleansers, skin toners, skin moisturizers, non-medicated
skin serums, sunscreen creams, eye liner, eye shadow, foundation, blush, mascara,
lipstick, lip gloss, and cover stick makeup, a copy of which is attached as Exhibit B.
Applicant uses the MYSKIN trademark as a source identifier for (1) computer products
and software regarding skincare; and (2) skin cleansers, skin toners, skin moisturizers,
non-medicated skin serums, sunscreen creams, eye liner, eye shadow, foundation, blush,
mascara, lipstick, lip gloss, and cover stick makeup, as demonstrated by the specimens of
record filed with the USPTO in support of Applicant’s MYSKIN registrations, attached
in Ex. C,

Consumers are likely to believe that MYSKIN skincare preparations and MYSKIN
computer products and software regarding skincare emanate from a common source.

The mark CLINIQUE is a brand used in connection with skincare preparations, as
demonstrated by the documents in Ex. D.

The mark CLINIQUE is a brand that is used on skin care analysis software, as

demonstrated by the documents in Ex. E.



23.

24,

25.

26.

27.

28.

29.

30.

3L

Consumers are likely to believe that CLINIQUE skincare preparations and CLINIQUE
skin care analysis software emanate from a common source.

Manufacturers/marketers of skincare preparations also manufacture/market computer

. products for recommending skincare products and regimes, and market these goods under

.the same trademark.

Applicant also provides “computerized on-line ordering services in the field of skin care

products” and “computerized on-line retail store services in the field of skin care,” as

~ evidenced by its ownérship of U.S. Reg. No. 3,729,757 a copy of which is attached in

Exhibit B.

Applicant provides skin care products, computer products in the field of skincare, and
computerized on-line ordering services in the field of skin care products under the same —
MYSKIN - brand.

Applicant featured SKINTELLIGENCE skincare preparations on myskin.com, as
evidenced by the documents in Ex. F.

Consumers are likely to believe that SKINTELLIGENCE skincare preparations featured
on SKINTELLIGENCE computer products in the field of skincare emanate from the
same source.

Skincare preparations are commonly sold in the same virtual or physical business
establishments (i.e. online or in brick and mortar stores) where skincare analysis
computer products are commonly utilized by consumers.

Applicant’s SKINTELLIGENCE mark is identical in sound to Opposer’s
SKINTELLIGENCE mark.

Applicant’s SKINTELLIGENCE mark is identical in appearance to Opposer’s

SKINTELLIGENCE mark.



32.

33.

.34,

35.

36.

37.

38.

39.

40.

41.

42.

43.

44.

Applicant’s SKINTELLIGENCE mark is identical in meaning to Opposer’s
SKINTELLIGENCE mark.

Applicant’s SKINTELLIGENCE mark is identical in commercial impression to
Opposer’s SKINTELLIGENCE mark.

Applicant's goods could be utilized by the same consumers who utilize Opposer's goods.
Applicant was aware of Opposer's mark when selecting Applicant's mark.

Instances of actual confusion between Applicant's mark and Opposer's mark would
damage Opposer.

Applicant is aware of actual confusion that has occurred, or is occurring, between
Applicant's mark and Opposer's mark.

Applicant's SKINTELLIGENCE mark is confusingly similar to Opposer's
SKINTELLIGENCE mark.

Applicant’s mark creates a false perception that Applicant's goods are affiliated with,
provided by, or endorsed by Opposer when the same is not true.

Upon the initial examination of Application No. 77/960706, the USPTO refused
registration of Applicant’s mark based on a likelihood of confusion with Applicant’s
mark.

Opposer will be damaged by the registration of the mark in U.S. App. No. 77/960706.
Applicant selected Applicant's mark with the intent to cause a likelihood of confusion,
mistake or deception with Opposer's mark, and to trade on Opposer’s good will.
Applicant intends to expand use of Applicant's mark in the United States to include
skincare preparations.

Applicant has plans to use Applicant's mark in connection with items other than

Applicant’s goods.



45.

46.

47.

48.

49.

50.

Consumers encountering both Applicant's goods and Opposer's goods under the
SKINTELLIGENCE mark will falsely conclude that the products of Applicant originate
from, are sponsored by or affiliated with Opposer.

The documents produced by Applicant in response to Opposer's First Request for

‘Production of Documents and Things and First Set of Interrogatories are authentic,

original documents, or true and correct copies of authentic, original documents.
Documents produced by Applicant were made by a person with knowledge of, or made
from information transmitted by a person with knowledge of, the acts and events
appearing in them.

Documents produced by Applicant were made at or near the time of the acts and events
appearing in them.

It is the regular practice of Applicant to make the documents produced by Applicant.
The documents produced by Applicant were kept in the course of a regularly conducted

business activity.

LIFETECH RESOURCES, LLC

By its attorneys,

v 20 b AOIR Q /7/%6«/)

Karen McDaniel

Danielle I. Mattessich

MERCHANT & GOULD P.C.

80 South Eighth Street, Suite 3200
Minneapolis, Minnesota 55402-2215
Telephone: (612) 332-5300
dmattessich@merchantgould.com



CERTIFICATE OF SERVICE

I hereby certify that a true and correct copy of the foregoing OPPOSER'S FIRST SET OF
REQUEST FOR ADMISSIONS was served upon Applicant by First Class Mail, postage pre-
paid, this 6th day of February, 2012:

Rajiv Ranjan

Director — IPR, MySkin, Inc.

- MySkin Inc.

123 Town Square Place, Suite #324

Jersey City, NJ 07310 (\d
Ao
[ Amand;

fA(cjy



Danielle 1. Mattessich

From: Danielle I. Mattessich <DMattessich@merchantgould.com>

Sent: Monday, March 19, 2012 7:34 PM

To: legal@myskininc.com

Cc: 16284.0003USTA active@ef.merchantgould.com; Amanda J. Avery; Karen McDaniel
Subject: Lifetech Resources, LLC v. MySkin, Inc., Opposition No. 91200084

Attachments: 2012 02 06 Opposers First Set of Requests for Admissions.PDF; 2012 02 06 Opposers

First Request for Production of Documents and Things.PDF; 2012 02 06 Opposers First
Set of Interrogatories.PDF

Re: Lifetech Resources, LLC v. MySkin, Inc.
Opposition No. 91200084 (SKINTELLIGENCE)
M&G Ref. No. 16284.0003USTA

* Dear Mr. Ranjan:

We served Discovery on MySkin, Inc. (i.e., Interrogatory Requests, Document Requests, and Requests for Admissions) on
February 6, 2012 in the matter referenced above, but we have not received any responses or objections to date. Please
see attached documents for your reference. As you are aware, responses to these requests were due by March 12,
2012.

Pursuant to 37 C.F.R. §2.120 (e), this letter is our good faith effort to determine why you have failed to timely respond to
our Discovery requests. Please note, however, that under Fed. R. Civ. P. 36, a requested admission is deemed admitted
unless a written answer or objection is provided to the requesting party within thirty days after service of the request, or
within such time as the parties agree to in writing. Although our Admission Requests are now deemed admitted as a
matter of law, we request immediate responses to our Interrogatory Requests and Document Requests.

As you may know, a party which fails to respond to interrogatories or document requests during the time allowed
therefor, and which is unable to show that its failure was the result of excusable neglect, may be found, upon motion to
compel filed by the propounding party, to have forfeited its right to object to the discovery request on its merits. See No
Fear Inc. v. Rule, 54 USPQ2d 1551, 1554 (TTAB 2000) (stating that the Board has great discretion in determining whether
such forfeiture should be found). If we do not hear from you by March 22, 2012 regarding our outstanding discovery
requests, we will file a Motion to Compel to preserve our rights in the proceedings.

We look forward to receiving your Discovery responses so that the filing of a Motion to Compel can be avoided.

Very truly yours,

(ot d)

Danielle 1. Mattessich
Attorney at Law

Merchant & Gould P.C.

3200 IDS Center

80 South 8th Street
Minneapolis, MN 55402-2215
USA

Telephone (612) 336-4725




Fax (612) 332-9081
Email dmattessich@merchantgould.com
www.merchantgould.com

GUARDIANS OF GREAT IDFAS

Atlanta | Denver | Knoxville | Madison | Minneapolis | New York | Seattle | Washington D.C.

Note: This e-mail message is confidential and may be privileged or otherwise protected by law. If you are not the intended recipient, please: (1) reply via e-mail to sender; (2)
destroy this communication entirely, including deletion of all associated text files from all individual and network storage devices; and (3) refrain from copying or disseminating
this communication by any means whatsoever. Thank you.
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Anited States Patent and Trabemark Office ‘?

Reg. No. 3,934,844
Registered Mar. 22, 2011
Int. Cls.: 9 and 10

TRADEMARK
PRINCIPAL REGISTER

Direvtur ol die United States Pateat wnd Trinkeunak Ollice

MY SKIN

MYSKIN, INC (DELAWART. CORPORATION)
SUI'TE 308

55 RIVER DRIVE SOUTH

JERSEY CITY,NJ 07310

FOR: COMPUTER PROGRAMS FOR CATEGORIZING PERSONS INTO VARIOUS SKIN
PROTILES; COMPUTER SOFTWART, FOR CONTROLILING AND MANAGING PATIENT
MEDICAL INFORMATION; COMPUTER SOFIWARE FOR USE IN MANAGING MEDICAL
RECORDS AND PATIENT INFORMATION AND FOR MEDICAL PRACTICE MANAGEMENT;
COMPUTER SOFTWARE FOR THE MEDICAL FIELD, NAMELY, FOR SCHEDULING, RE-
GISTRATION, WORKFLOW, PROCESSING, REPORTING, AND BILLING; COMPUTER
SOFTWART. TOR ORGANIZING AND VIEWING DIGITAL TMAGTS AND PITOTOGRAPITS;
COMPUTER SOFIWARE FOR TRANSMITTING, DISTRIBUTING, DISSEMINATING, RE-
CEIVING, AND DISPLAYING OF MEDICAL IMAGES AND MEDICAL DOCUMENTS OVER
LOCAL AREA NETWORKS, WIDE AREA NETWORKS, AND GLOBAL COMPUTER NET-
WORKS; COMPUTER SOFTWARE FOR RECOMMENDING CUSTOMIZED SKIN CARE
PRODUCTS AND REGIMENS BASED ON DIAGNOSIS OF SKIN CONDITION: ELECTRONIC
APPARATTIS, NAMILY, STAND ALONT DISPLAYS IFOR MEDICAL IMAGTS; LABORAT-
ORY EQUIIP'MENT, NAMELY, SPECTROSCOPES; MEDICAL SOFIWARE FOR TRACKING
THE EFFECTIVENESS OF VARIOUS SKIN CARE PRODUCTS AND REGIMENS; PHOTO-
GRAPHIC CAMERAS; PORTABLE AND HANDHELD DIGITAL ELECTRONIC DEVICES
FOR RECORDING, ORGANIZING, TRANSMITTING, MANIPULATING, AND REVIEWING
TEXT, DATA, IMAGT, AND AUDIO TTLES;, PORTABLTE DETECTION AND IDENTITTICATION
INSTRUMENTS USING LIGHT SOURCES AND LIGH! DETECTORS FOR DETECTING
AND IDENTIFYING CHEMICAL AND BIOLOGICAL SUBSTANCES NOT FOR MEDICAL
PURPOSES; REMOTE CONTROL TELEMETERING MACHINES AND APPARATUS;
SCANNER FOR CAPTURING IMAGES FOR ANALYSIS FOR USE IN THE LIFE SCIENCE
RESEARCH FIELD; SCIENTIFIC AND TECHNICAL APPARATUS, NAMELY, OPTICAL
MIRRORS; SCIENTIFIC APPARATUS, NAMTLY, SPRCTROMTUTTIRS AND PARTS AND
FITTINGS THEREFOR; SOFIWARE FOR PROCESSING DIGITAL IMAGES OF THE ANA-
TOMY FOR DIAGNOSIS AND TREATMENT, SPECTROGRAPH APPARATUS; APPARATUS
FOR MEASURING BIOMATERIAL SURFACE CHARACTERISTICS; APPARATUS FOR
MEASURING METALLIC AND NON METALLIC SURFACES, IN CLASS 9 (US. CLS. 21,
23,26, 36 AND 38).

FIRST USE 6-28-2009; IN COMMERCE 6-28-2009.

FOR: APPARATUS FOR CLINICAL DIAGNOSIS; ELECTROMAGNETIC MEDICAL DIA-
GNOSTIC IMAGING APPARATUS:; MEDICAL IMAGE PROCESSORS;, MEDICAL APPAR-
ATUS FOR DIAGNOSTS OF SKIN CONDITIONS COMPRISTID OF SKIN TMAGING, PICTURT,
ARCHIVING ANDCOMMUNICATION SYSTEM; APPARATUS FOR CLINICAL DIAGNOSIS
OF SKIN CONDITIONS COMPRISING COMPUTER SYSTEMS DISPLAYING IMAGES OF
THE SKIN; MEDICAL INSTRUMENTS FOR USE IN NON-INVASIVE VIEWING BENEATH



Reg. No. 3,934,844 THE SURFACE OF THE SKIN AND DIAGNOSIS OF HEALTHY AND DISEASED SKIN,
SKIN CARE ANALYZERS AND LIGHT THERAPY EQUIPMENT, NAMELY, A BLACK-
LIGHT BLUE LAMP UNIT FOR USE IN IDENTIFICATION OF A VARIETY OF SKIN CON-
DITIONS, SURGICAL INSTRUMENTS AND APPARATUS; TELEMETRY DEVICES FOR
MEDICAL APPLICATIONS; UV LAMPS FOR MEDICAL APPLICATIONS, IN CLASS 10
(US. CLS. 26, 39 AND 44),
FIRST USE 6-28-2009; IN COMMERCE 6-28-2009.

THE MARK CONSISTS OF STANDARD CHARACTERS WITHOUT CLAIM TO ANY PAR-
TICULAR FONT, STYLE, SIZE, OR COLOR.

OWNER OF U.S. REG. NO. 3,214,849.
SN 77-548,973, FILED 8-18-2008.

AMEEN IMAM, EXAMINING ATTORNEY

Page: 2 /RN # 3,934,844



EXHIBIT B



Int. Cl.: 3
Prior U.S. Cls.: 1, 4, 6, 50, 51 and 52

Reg. No. 3,214,849

United States Patent and Trademark Office  Registered Mar. 6, 2007

TRADEMARK
PRINCIPAL REGISTER

CANTER, PATRICIA (UNITED STATES INDIVI-
DUAL)

4185 DIXIE CANYON AVENUE
SHERMAN OAKS, CA 91423

FOR: SKINCARE AND COSMETICS PRODUCTS,
NAMELY, SKIN CLEANSERS, SKIN TONERS, SKIN
MOISTURIZERS, NON-MEDICATED SKIN SER-
UMS, SUNSCREEN CREAMS, EYE LINER, EYE
SHADOW, FOUNDATION, BLUSH, MASCARA, LIP-

STICK, LIP GLOSS, AND COVER STICK MAKEUP,
IN CLASS 3 (U.S. CLS. 1, 4, 6, 50, 51 AND 52).

FIRST USE 9-21-2000; IN COMMERCE 9-21-2000.
SER. NO. 78-659,690, FILED 6-28-2005.

DAYNA BROWNE, EXAMINING ATTORNEY




nited Siates of ey,

WUnited States Patent and Trabemark Office ‘?

MY SKIN

Reg. No. 3,729,757 MYSKIN, INC (Dit AWART. CORPORATION)
chxstencd Dec 22 2009 SUI'TE 308

JERSEY CITY,NJ 07310

Int. Cl.: 35 FOR: ADVERTISING BY TRANSMISSION OF ON-LINE PUBLICITY FOR THIRD PARTIES

THROUGH ELECTRONIC COMMUNICATIONS NETWORKS; ADVERTISING CONSULTA-
TION; ADVERTISING RETLATING TO PITARMACEUTICAT. PRODUCTS AND IN-VIVO

SERVICE MARK |\mAGING PRODUCTS; ADVERTISING SERVICES, NAMELY, PROMOTING AND MARKE1-
PRINCIPAL REGISTER ING THE GOODS AND SERVICES OF OTHERS THROUGH ALL PUBLIC COMMUNICATION

Direvtor o the Usited Stain Putest wid Trmdeuunk Oflice

MEANS, ADVERTISING SERVICES, NAMELY, PROVIDING DINFORMATION AS TO THE
AVAILABILITY OF SKIN DIAGNOSTIC SYSTEMS, APPARATUSES AND DEVICES, AND
SKIN CARF. PRODUCTS AND STERVICTS FOR RENT OR PURCITAST; ADVERTISING VIA
ELECTRONIC MEDIA AND SPECIFICALLY THE INTERNET, ADVICE AND INFORMATION
ABQUT CUSTOMER SERVICES AND PRODUCT MANAGEMENT AND PRICES ON INTER-
NET SITES IN CONNECTION WITH PURCHASES MADE OVER THE INTERNET, ARRAN-
GING OF MANAGED CARE CONTRACTUAL SERVICES IN THE FIELDS OF DIAGNOSTIC
IMAGING, HOME HEALTH CARE. DURABLE MEDICAL EQUIPMENT, SPECIALTY
PITARMACY, AND DIAGNOSTIC T.AT3 SERVICTS; ASSET MANAGEMIENT SERVICTS,
NAMELY, REPORTING ON SERVICE HISTORIES, UTILIZATION OF THE MEDICAL AS-
SETS, END OF PRODUCT LIFE INFORMATION AND REPLACEMENT COSTS ALL RE-
LATED TO MEDICAL DIAGNOSTIC, CLINICAL AND BIOMEDICAL EQUIPMENT, BUSI-
NESS CONSULTATION IN THE FIELD OF SKIN CARE, SKIN CARE ANALYSIS AND SKIN
CART:. PRODUCTS; BUSINESS MANAGTEMENT AND CONSUTLTATION TN TTTTE FIRLD OF
SKIN CARE PRODUCTS AND SKIN CARE DIAGNOSTIC APPARATUS; BUSINESS MAN-
AGEMENT AND CONSULTING SERVICES FOR THE HEALTH CARE INDUSTRY, NAMELY,
CUSTOMER SERVICE, ACCOUNTING SERVICES, AND WEB-BASED ADVERTISING AND
MARKETING SERVICES, COMPUTERIZED ON-LINE ORDERING SERVICES IN THE FIELD
OF SKIN CARE PRODUCTS AND SKIN CARE DIAGNOSTIC APPARATUS, COMPUTERIZED
ON-LTNT RETAT, STORT. STRVICES TN TTIR ITERLD OF SKTN CARTE, SKIN IMAGING, AND
SKIN ANALYSIS; MANAGEMENT AND BUSINESS CONSULTING SERVICES IN THE
FIELD OF SKIN CARE PRODUCTS AND SKIN CARE DIAGNOSTIC APPARATUS; ON-LINE
ADVERTISING AND MARKETING SERVICES; ON-LINE SERVICES, NAMELY, ORDERING
AND INVENTORY MONITORING FOR SKIN CARE PRODUCTS AND SERVICES;
PROVIDING A WTIB SITT: FEATURING PRODUCT RATINGS OF TITE CONSUMER GOODS
AND SERVICES OF OTHERS IN THE FIELD OF SKIN CARE; PROVIDING AN INTERNET-
BASED DATABASE OF PATIENT MEDICAL INFORMATION DESIGNED TO FACILITATE
PATIENT-AUTHORIZED, HIPAA-COMPLIANT SHARING AND MAINTENANCE OF PA-
TIENT MEDICAL INFORMATION AMONGST A PATIENTS DOCTORS SUCH THAT THIS
INFORMATION CAN BE DIRECTLY INSERTED INTO THE DOCTOR'S MEDICAL REPORTS
AS A MTANS OF INCRTASING MTDICATL RECORD GENERATION BFFICIENCY AND
ACCURACY; PROVIDING AN ON-LINE COMPUTER DATABASE FEATURING TRADE
INFORMATION IN THE FIELD OF SKIN CARE PRODUCTS AND SERVICES; PROVIDING
CONSUMER INFORMATION IN THE FIELD OF SKIN CARE PRODUCTS, SERVICES AND



Reg. No. 3,729,757 REGIMENS; PROVIDING CONSUMER SKIN CARE PRODUCT RECOMMENDATIONS;
PROVISION OF INFORMATION AND ADVICE TO CONSUMERS REGARDING THE SELEC-
TION OF PRODUCTS AND ITEMS TO BE PURCHASED VIA A SKIN CARE PRODUCT EF-
FECTIVENESS TRACKING SYSTEM, IN CLASS 35 (U.S. CLS. 100, 101 AND 102),
FIRST USE 3-27-2009; IN COMMERCE 3-27-2009.

THE MARK CONSISTS OF STANDARD CHARACTERS WITHOUT CLAIM TO ANY PAR-
TICULAR FONT, STYLE, SIZE, OR COLOR.

OWNER OF U.S. REG. NO. 3,214,849.
SN 77-625,173, FILED 12-3-2008.

JENNIFER HETU, EXAMINING ATTORNEY

Page: 2 /RN #3,729,757
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1 About Us

So what is mySkin™? A Refreshing New Way to find Effective Skincare Products
that Work for You

“mySkin™ online (or web-based) skincare profiling and skincare
recommendation search engine helps men and women across all age groups,
ethnicities and skin concerns find the right skincare product from almost all
brands. The mySkin™ is fun, gl_amdrous and worthy, as it performs scientific-led
skin profiling, categorization, assessment and unbiased skincare product
recommendations.”

mySkin's portal (mySkin.com) hosts a plethora of web-based (or online) and mobile
application suite. The portal’s mySkin™ is an online (or web-based) skin profiling and

skincare recommendation engine.

mySkin’s mySkin™ online (or web-based) skin profiling and skincare recommendation
engine is your unbiased source for searching, sharing, tracking and shopping for
skincare products. mySkin™ takes no money from beauty manufacturers -- advertising
or otherwise. It is powered by science and community experiences. it is the ultimate
source for your skincare needs, offering you unbiased skincare advice, product and
routine recommendations. More importantly it finds the right product for you! No more
trying getting turned off by billboards with French models (did someone tell them that
the weather in France is different from most places in the USA?), by not-so-
knowledgeable salespeople trying to push their brand (I once saw one working at a fast
food joint the previous week), and claims that are developed by labs that are paid to

support those claims (talk about a conflict of interest -- duh!).

With over 190,000 skincare products in the Back-end database, mySkin™ online (or
web-based) skin profiling and skincare recommendation engine takes the 'sales pitch'

out of skincare advertising and helps you find products that actually work. Their patent-



pending skin profiling and recommendation algorithm is an outcome of 60 years of
combined research expertise of mySkin's doctors, dermatologists, and cosmetic
pharmacologists. On the site, you can also connect with other skincare enthusiasts;
learn about the latest and greatest products, skincare news, and blogs all in one place.

You even get a free comprehensive skin assessment! Adios trial and error.

You care about your skin. Why wouldn't you? It's your largest organ. But how much time
can you realistically devote to researching and evaluating products? Don'’t you wish you
~ could just open your cabinet and— Voilal —have the perfect products magically
appear? Effective, safe for your skin, and worth every penny. .Begin.n-ing today, you can

save yourself time and hassle.

Our mission is to bring clarity to the world of skincare, and give you the confidence to
make better decisions. In today's oversaturated beauty market of more than 70,000
cleansers, creams, lotions, serums...dare we go on?..there’s a constant parade of
promises and conflicting claims. How do you know what works best for you? Whose
advice do you trust?

Enter mySkin. We can't fill your actual shelf but we can offer you a virtual one—stocked
with the most effective products just for your skin. It's an efficient way to go about
finding skincare that really works for your skin, along with insight into your skincare
questions. That means more time for you to do all those things you've wanted to do.
Like skydiving, or writing the next Oscar-winning screenplay (after all, perfect skin does
go hand-in-hand with Red Carpet).

Whether you're a woman, a man, a teenager, a busy mom, anyone who cares about

your skin, mySkin can help you.



2 The Problem: How to find Quality, Reliable Skin Care Assessment and
Advice?

Most people buy skin care products for the wrong reasons. Your skin doesn’t care about
what's chic or in vogue, so recommendations from a dermatologist pushing his own line
of products, or from advertisements promoting the latest trend aren’t necessarily the
best for your skin. And advice from a good friend or a friendly sales clerk probably
doesn’t consider important things about you like your skin type or your family history.
And they certainly don’t take into account important factors affecting your skin such as

hormone and stress levels, travel plans, or even the weather.

3  Why mySKin’s mySkin™?

So why make key purchases based on biased or unreliable sources?

The Solution: myskin™ - Unbiased Skin Care Advice to find what works for your
skin through mySkin™ online (or web-based) skin profiling and skincare
recommendation engine.

mySkin™ allows you to create your skin profile and finds skincare products that work
for your skin based on your skin profile. Not for your best friend, your favorite celebrity

or your neighbor with the perfect hair and smile. For you.

4 What is mySkin™?

mySkin™ offers personalized, unbiased, and scientific skincare product
recommendations based on your skin's characteristics. Developed by world renowned
skin scientists and specialists, mySkin™ utilizes scientific principles and sophisticated
algorithms to offer you unbiased product recommendations that work best for YOU, not
your friend, mother or favorite celebrity. mySkin's portal also hosts a skincare social
community that connects users with similar skin profile. mySkin's portal also manages
or operates an unbiased skincare blog, features other beauty blogs, and has an active

skincare discussion forum.




mySkin™ helps men and women across all age groups, ethnicities and skin concerns
find the right skincare product from almost all brands. The portal’s mySkin™ and Just
Like Me (or JLM)® online (or web-based) and mobile applications are fun, glamorous
and worthy, as they facilitate you to create (or manage) your profile and provide
unbiased, scientific-led skincare product recommendations.

5 mySkin™ - Modus Operandi and Outputs — How and What you get?

‘When you answer a series of questions about ydur skin and your lifestyle, mySkin’s

mySkin™ and Just Like Me (or JLM)® patent-pending and proprietary technologies

returns a highly customized combination of products at various price points that are right
for you. You can easily purchase these products, or save the recommendations, along
with any purchases, on your My Beauty Shelf®.

mySkin has developed mySkin™ and Just Like Me (or JLM)® - a combined approach
that facilitates you in creating (or managing) your skin profile and searching, learning,
sharing, tracking and shopping for skincare products in light of skincare product
recommendations for you based on what worked for people with skin profiles similar to

yours.

5.1 mySkin™ - An Apex Level Breakdown of the Skin Profiling and Skincare
Recommendation Search Engine ~ Modus Operandi or How?

* Create and Manage — Create your skin profile by answering an online questionnaire
and manage your skin profile.

e Search - Find skincare products that work for you from the largest database in the
world.

e Learn - Interact with your skin twins, browse routines by people like you, and read
about skincare blogs.

e Shop - Once you find your product, choose from over 120 different stores and price
shop.




Get FREE skincare profiling and skincare recommendations for what (i.e.
recommended skincare products) would work for your skin based on your skin

profile from over 150,000 skincare products across all brands and all retailers.

The skincare profiling and skincare product recommendation engines, called
mySkin™ is powered by patent pending technology developed by leading

dermatologists, plastic surgeons and cosmetic pharmacologists.

Start by telling mySkin™ characteristics that define your skin: genetics, lifestyle,
diet, skin concerns (like acne, eczefna, anti aging). These help the mySkin™

pick out the perfect skin care regimen and products for you.
Tell mySkin™ about products you use and how they make your skin feel.

Your skin profile is created, managed and mapped to how your skin experiences
products and various ingredients enabling them to make personalized

recommendations just for you by the mySkin™.

The mySkin™ scientifically examines your skin profile, and products you have
used and their ingredients. The mySkin™ technology then helps you identify
products, across routine steps that actually work for peopie with skin just like
yours to give you an honest, unbiased recommendation.

Enter your skin concern in the search box to get product recommendations
specifically for your skin profile by the mySkin™. Almost like a personal clinical
test designed just for you!

Caution: We discriminate! We favor the best product for YOUR skin as backed by real
users’ experiences and real science! Not all skincare products are created equal -- and

they definitely are not created equal for your unigue skin!

5.2 mySkin™ - Outputs or What you get?

Personalized and unbiased science-generated user-supported product

recommendations.



+ Free personalized skin assessment report.

+ One stop shop to search oodles of retailers to find you skincare products that

work, at the best prices.

« Community of users Just Like You -- the mySkin™ and Just Like Me (or JLM)®
communities allows you to connect with your Skin Twin™ and ask questions

you're too embarrassed toc ask your roommate.

« World's top beauty and skincare news — connect to and read your favorite
bloggers and learn of the latest breaking skin care news and tips on mySkin™

blog.

o World’s first personalized search, where a search for any- skin concern, brand or
product is powered by your unique skin profile created and managed using
mySkin™.

Scientifically proven: mySkin™ takes skincare profiling and skincare product
recommendations to a whole new level. Our profiling and advice is backed by facts, not
guesses. We've developed highly sophisticated algorithms that analyze variables like
genetics, lifestyle, health and the environment, to name a few, for deeper insight on how

products work on different skin.

Research backed: mySkin™ is a powerful technology platform with years of research
behind it. Our team includes more than 50 physicians, PhDs and technologists who help
build the complex algorithms and facilitate the profiling and recommendations. Plus,

we've interviewed hundreds of people like you to understand your needs and problems.

6 mySkin™ - The Underlying Concept

Start with a panel of experts; add information different skin types and concerns and over
135,000 products; design and implement an algorithm to consider environmental
factors, genetics, ingredients, and additional consumer reviews of products; invite

members, and watch the site grow — and the algorithm continucusly improve. Just as



the viral power of Web 2.0 sites like Facebook continuously make your world smaller as
they grow, providing you with more custom recommendations as more information is
available, that's the way mySkin™ works. Best of all, mySkin™ remains completely
unbiased to a fault, even refusing to accept ads from the industry. (And no, for the

record, this is not a pay-per-post or an advertisement.

The concept is to start with a large database of products and a team of experts to
assign the products into different recommendation groups based on a large number of
factors including skin type and skin concern, such as wrinkles, acne or rosacea. Then,
as members join the site, their reviews are incorporated into the database as well, so
people with similar skin types and aiiments can get even more customized

recommendations.

mySkin™ algorithm is designed to emphasize consumer opinions of products, because
they are the ones with the actual experience of the products and are most unbiased.
The opinions strengthen by the number of user reviews, so the algorithm actually
improves as the site grows, as the site can then provide more specific, and hence

optimal, recommendations for the user.

Not only does mySKin™ enable users to get customized skin care product
recommendations from a panel of established experts based on their skin type or
ailment or a number of other factors, but it also gives users the ability to connect with
other users with the same skin type or ailment. What has worked for them? What
hasn't worked for them? Through this experience, there have been users who have
gotten ideas to use — or not to use — products that mainstream knowledge would have

advised against.



7 How is mySkin™ different?

7.1 mySkin™ - Skincare Profiling and Unbiased Skincare Recommendation

First and foremost, we strive to be as unbiased as possible. Not many can say that. We
don’t make or sell products, promote products on our site, or take advertising from
skincare manufacturers. Our mission is to provide you with the information and tools to
help you make better decisions, while we remain independent and neutral.

Secondly, we utilize a unique approach. mySkin™ takes skincare profiling and skincare
product recommendations to a whole new level. A more meaningful one. Imagine
advice backed by facts instead of guesses. Many variables affect skin health and
appearance-- genetics, lifestyle, health conditions, and environment, to name a few.
Utilizing scientific principles and highly sophisticated algorithms, mySkin™ analyzes
these variables for deeper insight on how products work on different skin. mySkin™
looks at your product experiences and preferences, and those of people who are just
like you, to identify those most effective. The mySkin™ approach is based on the idea
that, when someone is just like you, a product that works for her (or him) is very likely to

work for you too. A simple concept that many have missed.

Our service is backed by years of research. We're also doing something we think
deserves attention. We're listening. To you. We've interviewed hundreds of you to
understand your needs and problems. Many of you say how overwhelmed you are with
the thousands of products and claims in the beauty industry. Navigating the world of
skincare shouldn't be so complicated. We want to make it easier for you. So we did. So
come in and explore your new mySkin Community. Discover all the great features we

have in store for you. We're here to help you be happy in your skin.

7.2 myskin™ has Revolutionized the Online Skin Care Market

mySkin's mySkin™ is changing awareness, consideration and purchase patterns in the
$40 billion global skin care market. Think: Amazon + Pandora (for skin care) =
mySkin.com.



mySkin's mySkin™ displays 150,000 products and multiple factors for each product.
These are updated and categorized within more than 700 different skin types. When
you enter your skin concern in the search box, the skincare profiling and

recommendation engine finds the precise products that work for you, for your concern.

8 mySkin™ Inputs — Registration & Skin Profile & FAQ's thereof

Why do | need to fill out a Skin Profile using a web-based GUI form (or webform)
comprising general information entry facility for users in connection with myskin™
online (or web-based) skin profiling and skincare recommendation search engine?
Believe us. We're not nosey. OK, maybe a little. But it's for a good reason. In order to
recommend the most effective products for your skin, we need to know a little bit about
you. First, the basics about your skin. Then later, you can opt to answer more detailed
questions about your lifestyle, medical history, and product preferences. The more

information you provide us, the more fine-tuned our recommendations for your skin.

How can | make a change to my Skin Profile using mySkin™? You can update your

profile information at any time. Just go to Your Skin Profile.

Do | need to fill out all the questions in the Skin Profile? No, just the basics (Basics and
Skin Conditions and Skin Concerns). The rest are optional (Medical & Family History,
Lifestyle, Product Needs, BMI). But the more you tell us about yourself, the more we

can fine-tune our recommendations for you.

Do you sell my information to third parties? A thousand times no. We don't sell any
personally identifiable information to any third parties (or any parties, for that matter).
What you tell us remains strictly with us. We appreciate the trust you’ve given that we’ll

keep your information confidential.
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Ratings and Reviews

What are these stars for? In this case, seeing stars is a good thing. The stars are
Overall Effectiveness ratings. Not how popular a product is, or how much you like the

product. The more stars, the more effective the product has proven to be.

Why are the stars in different colors? Things would be boring with just one color, right?
We're anything but boring. Blue stars are your mySkin™ ratings — the average rating

from people who are just like you. Orange stars are your own ratings of products.

How do | rate a product? Anytime you see stars, you can rate that product — just drag
your mouse over the stars, your rating will show up Orange. Remember, the Blue stars

are your mySkin™ ratings from people just like you.

Do | need to rate products? When you rate a product, it helps us understand what works
or doesn’t work for your skin. Once we're in the know, we can deliver more accurate
product recommendations. We kindly ask that you rate at least 3 products during
registration. However, the more you rate, and the more detail and accuracy you provide
on the products you use or have used, the better we can identify what works best for

your skin.

Do | need to write a review? No, you aren’t required to write a review. But there are
people just like you who wouid love to hear about your experiences. They want to know

the good, the bad, and even the ugly. So share your experiences to help them.

Recommendations

How do you determine what products are effective for me? Easy for you; tough for us.
All you have to do is answer a few questions in a questionnaire provided by the web-

based GU! form (or webform) comprising general information entry facility for users in



connection with myskin™ online (or web-based) skin profiling and skincare
recommendation search engine and then we get to work. mySkin's proprietary and
patent-pending mySkin™ technology analyzes your product experiences and
preferences, and those of people who are just like you, to identify the most effective
products based on your skin profile and those similar to your skin profile. The idea is,
when someone is just like you, a product that works for her (or him) is very likely to work

for you too.

Purchase FAQ’s

| purchased a product. It has not arrived.

Although we send you to the products, we don't send the products to you. mySkin's
mySkin™ doesn't handle order fulfilment. If you're having a problem with your order,
please follow up directly with the merchant you purchased from. We only connect you

with the vendor, since our goal is to be unbiased and not “sell” you product.

| purchased a product. Can | return it? Please check your merchant's return policy.
mySkin doesn't handle order fulfillment. Please contact the merchant directly. We only

connect you with the vendor, since our goal is to be unbiased and not “sell” you product.

| want to purchase a product, but | don't see an option to buy. We know. it's
disappointing. We're sorry this product isn't available right now. The good news? we'll

keep searching for a retailer who does. So stop by later.




9 mySkKin’s Portal — mySkin™ - Overall Information Management

9.1 mySkin’s Portal - mySkin™ - What Generic Information it Collects?

mySkin's portal collects information in order to provide you with a safe, smooth, and
customized experience. In general, mySkin's portal collects two types of information:
perso'nal information that you provide to help mySkin™ tailor outputs and features to
your needs, and anonymous information from visitors to mySkin's portal that allows
mySkin™ to better understand and serve our community. mySkin's portal does not

collect or process information for any other purpose.

9.1.1 mySkin's Portal - mySkin™ - What Information You Provide or Personal
Information?

Registration: During registration, mySkin's portal collects contact information so we can

communicate with you about the services you wish to use.

User profile: In order to make your online experience both personal and rewarding,
mySKin™ collects background information about you and your skin. mySkin™ also
offers you the option of providing additional information about your lifestyle, health, and

product preferences if you desire more precise product recommendations.

Surveys and contests: If you choose to participate in a survey or contest, we may
request contact and demographic information. If a third party is hosting the survey or
contest, we will not share your personal information without your express permission.
Invite-A-Friend, Email this Product to a Friend: You may choose to use our referral
service to tell a friend about our site. If so, we will request your friend’s name and email
address.



Public spaces: Please be aware that any information you choose to post on forums,
blogs, or product reviews is public, and others can access and collect this information.

We encourage you to exercise discretion.

9.1.2 mySkin’s Portal - mySkin™ - What Information is Collected from Visitors?

Log Files: Like many websites or portals, mySkin’s portal automatically gathers
information about site traffic (such as Internet Protocol addresses) and stores it in log
files. mySkin’s portal and, inter alia,' mySkin™ use this information to analyze trends,
track movement around the site, and gather demographic data. With this information,
mySkin™ can perform skincare profiling, categorization and assessment and make the

best personal recommendations possible to enhance your customized experience.

Cookies: A cookie is a small text file stored on your computer to make your visits more
efficient. mySkin's portal and, inter alia, mySkin™ use both session cookies to help you
navigate the site and persistent cookies to make return visits easier (for example, by
remembering your password). You can remove persistent cookies by following the
directions in your internet browser's “help” file.

Clear gifs: mySkin's portal and, inter alia, mySkin™ use clear gifs, tiny embedded
graphics similar in function to cookies, to help track the effectiveness of our content and
communication (for example, by letting us know which emails you have opened). You
may choose to opt out of emails containing clear gifs.

9.2 mySkin’s Portal - mySkin™ - How We Use Your Information?

mySkin™ collect information about your skin, physical characteristics, and skincare
concerns and preferences in order to match you with people who are just like you. This

enables us to identify the products and services that will work best for you.



mySkin does not rent or sell your personal information, including your contact

information, to anyone, and mySkin will only share it under the following circumstances:

mySkin staff: mySkin staff and authorized consultants may have access to your
personal information as part of their normal duties.

Compliance with the faw: mySkin may disclose your personal information when required
by law or if we believe that disclosure is necessary to protect the legal rights of mySkin

or its employees.

Authorized service providers: mySkin méy share your personal information with certain
authorized service providers mySkin engages to perform specific services intended to
enhance your online experience. These service providers are prohibited from using this
information for any other purpose.

Advertising partners: The ads appearing on mySkin's portal are delivered by our
advertising partners, who may use cookies and clear gifs to help target their ads more
effectively. mySkin may share website or portal usage information with mySkin's
partners, but not personal information that would allow them to identify you.

Aggregated and non-personal information: mySkin may use any non-personal
information mySkin collects on the site for general business analysis and to develop

content and new services that may be of interest to you.

Others: mySkin will inform you before your personal information is collected by anyone
who is not an authorized service provider or advertising partner so you can make an
informed choice as to whether you wish to share this information. mySkin will never

provide your email address to a third party without your express permission.

10 Addendum Product Related Terminology

As used in general, the term “blidget” is a blend of blog and widget.




As used in general, the term “blog” refers to a blend of the term web log, which is a type
of website or part of a website. Blogs are usually maintained by an individual with
regular entries of commentary, descriptions of events, or other material such as
graphics or video. Entries are commonly displayed in reverse-chronological order. Blog
can also be used as a verb, meaning to maintain or add content to a blog.

As used in computing, the term “web widget’ is a software widget for the web. Web
widget is a small application that can be installed and executed within a web page by an
end user. They are derived from the idea of code reuse. Other terms used to describe
web widgets include: portlet, gadget, badge, module, webjit, capsule, snippet, mini and
flake. Widgets are typicaliy created in DHTML, JavaScript, or Adobe Flash.

Recommender systems, recommendation systems, recommendation enéines,
recommendation frameworks, recommendation platforms or simply recommender form
or work from a specific type of information filtering system technique that attempts to
recommend information items (movies, TV program/show/episode, video on demand,
music, books, news, images, web pages, scientific literature such as research papers
etc.) that are likely to be of interest to the user.

Typically, a recommender system compares a user profile to some reference
characteristics, and seeks to predict the 'rating' that a user would give to an item they
had not yet considered. These characteristics may be from the information item (the
content-based approach) or the user's social environment (the collaborative filtering
approach).

A web search engine is designed to search for information on the World Wide Web and
FTP servers. The search results are generally presented in a list of results and are often
called hits. The information may consist of web pages, images, information and other
types of files. Some search engines also mine data available in databases or open
directories. Unlike web directories, which are maintained by human editors, search

engines operate algorithmically or are a mixture of algorithmic and human input.



Collaborative filtering (CF) is the process of filtering for information or patterns using
techniques involving collaboration among multiple agents, viewpoints, data sources, etc.
Applications of collaborative filtering typically involve very large data sets. Collaborative
filtering methods have been applied to many different kinds of data including sensing
and monitoring data - such as in mineral exploration, environmental sensing over large
areas or multiple sensors; financial data - such as financial service institutions that
integrate many financial sources; or in electronic commerce and web 2.0 applications
where the focus is on user data, etc. The remainder of this discussion focuses on
collaborative filtering for user data, although some of the methods and approaches may

apply to the other major applicétions as well.

Collaborative Search Engines

Types of Approaches to Recommendations

Personalized Recommendation — Recommend things based on the individual's past
behavior,

Social Recommendation - Recommend things based on the past behavior of similar
users;

ltem Recommendation — Recommend things based on the item itself, and

Hybrid Recommendation — A combination of the three approaches above.
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mySkin™ Blog Channel Web Widget (or Mobile Widget or Blidget) Blidget

Copy and paste the HTML below to include
blidget on your webpage:

<div id="blidgetparent”></div>.
<script ;
type=text/javascripr”
mrc="hrtp://www.nyskin. com

xlovelyMakeupx i /Scriptas/blidget._iframe.3js">
Makeup Looks for Asian | </script>
Eyeas |

SunJan 162011
Asgian Beauties, this is for you! H
Total Beauty shows us 12 makeup
tocks for Asian eyes.. And dont :
{ torget, fauk lashes ares a mustli 12
.‘é:turunirng] takeup Looks for Asian !
ves [...

| BET BLILISET ABCHT

SCREENSHOT OF mySkin™ ONLINE (OR WEB-BASED) SKIN PROFILING AND
SKINCARE RECOMMENDATION SEARCH ENGINE WEB WIDGET (OR MOBILE
WIDGET OR BLIDGET) FACILITATING USERS TO ACCESS AND RECEIVE UP-TO-
DATE POSTS FROM ALL FAVORITE BLOGS IN mySkin™ BLOG CHANNEL
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Description

Scientific skincare profiling and unbiased skincare product advice on what skin care
products work best for you based on your Skin Profile backed by real people’s

experiences.

Get FREE skincare profiling and skincare recommendations for what (i.e. recommended

skincare products) would work for your skin based on your skin profile from over



150,000 skincare products across all brands and retailers. The skincare profiling and
skincare product recommendation engine, called mySkin™, is powered by patent
pending technology developed by leading dermatologists, plastic surgeons and

cosmetic pharmacologists.

Access and Implement mySkin™ Lite Application from mySkin™
Application Suite on Mobile Device
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SNAPSHOTS EXCERPTED (OR CAPTURED) FROM mySkin™ Lite APPLICATION
OF mySkin™ APPLICATION SUITE
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mySkin.com Announces BeautydMe: An lmemcﬁve Facebook Application

B&UMMMMUWW fom e baovation rooms of mySkincom, The app
empowors & skincare shopper B make an sducated decivion on what products o uae, by providing
persanakecd advce.
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mySkin™ - Output of Skin Profiling, Categorization and Analysis - Skin

Assessment Report
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SCREENSHOT SHOWS DOWNLOADABLE PERSONALIZED SKIN ASSESSMENT
REPORT DELIVERABLE GENERATED SUBSEQUENT TO PERFORMANCE OF
SKIN PROFILING, CATEGORIZATION AND ANALYSIS, USING MYSKIN™, FOR,
inter alia, MANAGING USER SKIN PROFILES, TRANSMITTING, DISTRIBUTING,
DISSEMINATING, RECEIVING, AND DISPLAYING MEDICAL IMAGES AND
MEDICAL DOCUMENTS OVER LOCAL AREA NETWORKS, WIDE AREA

St




NETWORKS, AND GLOBAL COMPUTER NETWORKS ORGANIZING AND VIEWING
DIGITAL IMAGES AND PHOTOGRAPHS
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SCREENSHOT SHOWS THE mySkin™ BLOG BACKED BY mySkin™ HOSTED ON
THE PORTAL
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Just Like Me (or JLM)™ IS BACKED BY mySkin™ THAT PERFORMS SKINCARE
PROFILING, CATEGORIZATION OF SKIN PROFILES, ASSESMENT OF SKIN
PROILE AND SKINCARE PRODUCT RECOMMENDATION BASED ON SKIN
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|
\
|
|
\
SCREENSHOTS SHOMMHE
COMPRISING THE GEN
REGIMENS RECQMMER



Shkien MO8 & DUt S & by sk D P
Froves Bleg Bt Gapmorey A TR B RSN PRGIT S M rey aea e S Tp e iy [reenca v
X R NP A N V18 T AN WA

vonBilShen
S -
Hoowss Biop TNe
= St Mo
b s i
E 2 il
Uit Seted Badivn
oy ik
Lt
Deowss S
Twinee bissen
+
sl TuRAL Rt
REE Fonst™

assvpr RESIC W

Wk Wkt yOus the) Mpecie
TR i o

& it Owm On

oo o b onyes o Cwe Dwe

A0 s T2 SAIETN
SRR R Shbens o3 W S8
IBEET Sv o By o S
R
Faid iinl gy oer
!

e

Motk
S s v

s g U e et
T ]
. AT gaye’
S S A B Ltk R
i ol Wi g A e
Tary vy TAgys Riey Shavt

HGIOEE & By 0 e

SCREENSHOT SHOWS A WEB-BASED GUiI FORM FACILITATING NEW USERS TO
JOIN mySkin™ BLOG CHANNEL BACKED BY mySkin™



s L 300 Jun 31, 2000

e R
e

o ot A
T Wik S
N T e -

Loniing Fuags Spipation |
g e

T I S
27 L g

T s

Chob Pmsone v .




W oo
Dasgboard Comparing 1 4 27, 2008 - Jul 7. 2009

[

- 222vem < 55.41% tource fue

resem Mt .?\a‘ Fvinise V4 EPG T BN

1,384 eugevaves . 00:07:25 hvg. Temon St
R T R T SN ooy O8G BB B3 WIS

6.23 Pagewvim ¢ 51.35% % ew i
Ppaam £05 < S Prmcoun 5 UEN 1 T Ki%

Wisaws {3 ertrs




Goat F e

e e et e B ST ) s e

Juil 28, 2009 - X 2, 2009
Jui 27, 2009 - 1t 27, 2009

% Change
Desulystybeweich com

4 28, 2009 - Ml 78, 2008
MH 27, 2000 - W 27, 2005
%-Changs

Jul 28,3009 - Jui 28,2008
N 27, 2008 - Jut 7. 2000
= Change
rbaginBeksynenzy.com
Sl 28, 2008 - Ja 28, 2008
i 27, 2008 - 1K 27, 209
% Change

rywhin.com

JOI 28, 200% - Nt 28, J00%
Juk 27. 2008 « Ul 27, 2008
% Chenge

0.00%

%

L3

Lortert Overyiew

'

28, KNS - ML 28, 2008
A 27, 2000 < Juk I7, 009
% Change

278, 2008 - Xk 78, 3009

S XE2T, 2008 - MY, 2009

15.38%

% Chanpe
ProcKiMySHeE,

Jut 28, 200% - At 36, 2008
2t 27, 2008 - A4 77, 2008
% Change
EogChanneBiogChanne
2ol 26, 2008 - Ml 26, 2088
Mt 27, 2008 - 2k 27, 2009
% Ohange

SRR ACHRIISAENON
R 28, 2009 <Xt 28 2005
2027, 2008 - XA 27, 2008
% Changs

o 550

12.50%
LLRALY

1720%

Bo1dy,

8 %

4.42%

4 £5%
-Rach

Gougle Analytics



K 28, 2000 - il 2%, 2009
ST, 2008 - S 2T, 2008

% Clhange

g

Jul 28,2004 - Ji 28, 2003
2T, 2008 - M 37, 2008
% Chonge
JOLIA, FO0H - ek 28, 00%
JUE 27, T008 - Sl 27, 20
% Civange

e 2e a

T8
I
“101%

1L11%
0.00%
R5eus o) N

1%
21.43%
~48.15%

Google Analytics




Visitors Overview

Jul 28, 2008 - Jul 28, 2009
Conrpatiog Yo Jue 27, 2009 - 4l 27 2000

* Mwgcon vty & o8k

o

w2

e

152 paople vistted this site

. 222 vass
oy 306 o R

. 1852 Ansoraw s Visions
Bomanie B8 R

’ 1,384 Pugewens

LT R AR s W

» 6.23 suwrmoe Prowdiwns

oo 19 0 5%

. 00:07:25 o on S

Puowis MEHR W M U

+ 3541% tounce ate

oA AT M

o 81.35% Hew v

P PRENN < T 675

&8 28, 2008 - Ju 28. 2008

Juf 28, 2009 - M 28, 2008 L | 40.09%

ot 27, 2008 - Jul 27, 208 k2 129N REZT. 2000 - M4 27, 2009
 Changs Parhraach o1 . e Change

nsoveet Explome o8

S 28, 2008 Jul 28 2008 84 AT84%  Jak 28, XOW - Jut 38, 2008
M T, WRS - Jul 27, 3008 92 4099 Nk 27, 2008 - M4 27, 2008
% Change ATON T4 % Change

o 88.17%
2 55.50%
12C% & 2
» 17.57%

3 14.67%

1h 18% KRS

Google Anslytios



Safent

Jd 28, 2008 - i 28, 2009
Jus 27, 2008 - Jul 27, 2009
% Change

Civome

A 28, 2008 - Jd 28, 2009
Jul 27, 2008 - Ak 27, 2009
% Change

Opeta
2128, 2008 - XF 28, 2009
Qi 37, 2000 - X0 27. 2009
% Chenge

7.88%
12.59%
40 $%

T2M%
4.88%

EEat agl

5.06%
5.30%

uFA

Veknown

Xt 28, 2008 - Kk 28, 2009
Jub 27, 2009 - kit I7, 2009
' Charge

™

Jul 28, 2008 - Jul 28, 2009
Jui 27, 2008 - ask 27, 2009
% Changs

oc3

Jui 26, 2008 - ad 28, 2008
K4 27, 2008 - A 27,2009
% Change

Bl S et

Pl
&

s s

1351%
16.44%

1T

5.26%
12 00%
21T

G.50%
0.00%

HECH v



Jul 28, 2008 - Jul 28, 2009

v Pnwas cave @ caey

4

WWH HESKIREOM .
Traffic Sources Overview Compatngfo 4 77 2000 W17 1008
*

Al traffio sotrose sent a fotal of 222 Visits
¢ BT.39% Oueci Yoelc
Tomowms MO 2 KW

© 4,80% neismmg Sies

Poraius € MW 5 L e
. B.11% Sewch Enginee

et RN VIR

Top Traffic Sources

vy onel
28, 2008 - ) 28 2008 ¢ S739%  Jai 28, 2008 - Juf 2% 208
JuA 27, 2008 - 27. 2009 e SROOM  J27, 2008 - i 27, X008
% Change 209 S¥0% % Ctange
28, 2008 - M 28, 2008 14 3N Juris, 2008 - S 28 2008
327, 2008 - 3 27, 2008 1" SN JMI27, 2000 - A8 27, 2008
% Change I 27 WChange
M 28, 2006 - b 28 2008 3 L30%  JUS, 2008 - AN T8, 006
Rt 2T, 2008 - St 27, 2008 4 178%  Ju27, 2008 - Ju 27, 2008
% Chenge 25,00% 230N % Change
B tyatyb . coun eferri) el .
et 28, 2006 - et 28, 2008 2 DSU% V426, 2008 - 28, 2000
27, 2008 - 2T, 2009 2 o80%  Jui27.2008 - i 27, 2008
% Chenge 0.00% D38 WChenge
Bing (organic) Fy #hn.com

§

# Orwct Teafic
N0 (17 20%)

e

[ 3.0 5
ww«"ga??'

0 5B.56%

3 21.43%
SIAE iy e
4 222N

e 5714
40.00% £1.91%
IERELY

0.00%

100 W R Dl
¥ 5.35%

2 14.29%

Goagle Analylcs




Jol 28, 2008 - du 23, 2009 2 B0%  JA28. 2008 - ks 28, 2000 Al 5.56%
A 27, 2008 - it 27 2008 g 0.00% i 27. 2003 - St 27,2008 i Ta4%
% Change VAR CHOE % Chenge 0.00% 22 2%




whrw. Mmyshin.com Jul 28, 2009 - Jul 28, 2009
Map Overlay Comgsaning ta tut 37 2000 . b 27 2008

. S——
T

222 visits came from 37 countriosftenttodes

Visks PagesiVisit  Ave.TimeonSke % New Vialis Bounice Rate

222 6.23 00:07:25 51.35% 55.41%
Fevins Pravitus e i) Pt Praicdis
7 TS L Y YART, WY PB08 S0, t4 LNy B8 50% ¢ I 4Py W 1 3N

Uty 28, 2006 - uly 26, 2000 L m Rl emms ;T 6w
July 17, 3008 - Ay 27. 2008 o= Y 001828 - W3 0.68%
% Criange o wr A245% 2084 oA 26

July 28, 2008 - Aty 28, 2008 "; ﬁ_ a2 0T | AT 8%
Juky 27, 2008 - duly 27. 2008 T 29 omEM.  Tisw saw
% Change o m "Si!"&;';x &%!ﬁj ’ m sm
© Phibpgiee v '

July 28. 2008 - Ay 28, 2009 - & 197 Doo008 o™ £.33%




Jusy 27, 2009 - July 27, 200%
%, Ctisngs

Egyp

Juty 28, 2008 -ty 28, 2008
Juby 27, 2000 - July 27, 2008
S Chnge

Undlad Kingdom

July 28 2008 - July 28. 2008
Jusy 27, 2008 < Ay 27. 2008
% Change

Cunade

Jusy 282008 - July 28, 2008
Juby T7. 2009 - Juty 27, 2008
% Change

Turkoy

Juby 28, 2008 - July 28. 200%
Suly 37, 2008 + katy 27, 2008
» Change

Boain.ad Hecngovios
Juty 28, 2008 - Jury 38, 2008
July 27, 2009 - 2y 27. 2008
%M
P
myza,m~uyza.m
Juty 27. 2008 - July 27, 2008
% Change

Sueiteatand

Juty 28, 2009 - Nty 28, 2009
Jay 27, 2005 - Aty 27. 2000
% Cirge

<22 23%

100
0,00
00 e

4,50
a.00

i Bx 1 4N

130
000 »
0 604

1,00
0.00

R0

00:00:52
£3.3¥5

0000 2%

006000
000%
o000

0.00%

V00 B,

100.90% 75.00%
-33.33% 3N
100.00% 80.60%
10000 20.00%
0.00% I 18
100.00% $00.00%
190.00% 000%
000% 28.00%
58 8T% 100.00%
106.00% 100.00%
-X3.33% 0.00%
10G.00% $00.00%
0.00% 0.00%
TG D SO000%
20.00% 0.00%
T.O0% 0.00%
G S 0.00% -
106.00% 100,00%:
0.00% a.00%
1R HG.00M
100.00 100.00%
a.00% 0.00%
jir e 100.00%




weew frrrskin gom . Jul 28, 2009 - Jul 28, 2009
Content Overview A Companng to s 27 2006 - Juf 37209

¥ e MEe: @ SR

pE A a24%

i 3 -

S 27, 2008 Wt 27, 2008 140 1%
- Changs 28 25% =
MW, 2008 - 28, X000 " 5%
ot 27, 2008 - i X7, 2008 100 7.98%
% Change ~HETS 1.5
BiagChammiSigtremnet

xnm-hnm &% 6.14%
Jut 27, 2000 - X 27, 008 ® 3.65%
% Change RGOS T 4%

10 Google Anatytics




Jul 28, 2009 - il 28, 2009 57 4.12%

SN 27. 2008 - Jr 27, 2009 €1 44
% Change & 5% R LY
11 Google Analylics




WAW.ITEyaKn com Jut 28, 2000 - Jul 28, 2009
Goal Funne' Cotrgaarog o s 0T DR R DT 20805

* prevas el O v B UGET LameTr S

T A “ AW
it L% 0
Re&ﬁkaﬁoﬂ&om‘!e&e

4 finjshad | 56.67% Amnet corvession rele

' 65 3

Harme/Sigalip 3 1
{ackrancey % 1
Srodaciushioard 1

o *0

22 Googhe Analytics




13

Googe Anatytics




W oyski.oom Jul 28, 2000 - Ji 28, 2009
Referring Sites Carpaning 1o bd 272009 - Jul 37 2008

» Pweiea Yets $ van

n kA

xi

Ay 0 KR
Referring sites sent 10 visits via 11 sources

Vislts Pagesiviak Avg ThecoShe  %Newiishs  Bounce Rele
10 430 00:06:25 7000% . 30.00%
Friseaan Fronems: Fooven i i Provicxs

(A RNEAR M) 100 VN0 &mmwnmx ’ nmmw

[ Fa. T8 DM

Sowen
tacedook.com » ‘
sy 28, 2008 - July 28, 2009 s 238 000037 00.00% Py
Ky 20, 2000« Sty 77, 206 o 4 100 20:0000 W00%  1O000%
5% Change A -&m TEY A WS Ot BN B2
DRSSy RyWRITR O
Juby 26, 2008 - Kty 28, 3008 ‘ 2 100 pO:R421 2.00% 2.00%
Iy 27, 2008 - ary 27, 2000 s 250 000128 0.00% 50.00%
% Change tm&m sﬁsea:h 2.00% {0060,
Tirduadin. coms B
Ay 28,2008 - Jdy 38, 200% 150 X:00:00 100 5% 100.00%
Sy 27, 2005 - Sy 27, 2008 100 " oeoosa 000% 100.00%
» Cange T T T
| Juty 28, 2008 - day 20, 2008 100 000000 100.00% 100.00%
Sy 27, 2008 - by 27, 3009 oo oe00o0 oo ooow
% Change a0 o 0.00% 0 e 100.00%
ryshin.com :
July 28, 2006 - dy 28, 2008 1 200 00:12:03 £.00% 0.00%
Ay 27, 2009 . by 27, 2009 T .00 001708 0.00% 000N -
% Crange 0.00% 54 2947 a.00% 0.00%
pr—— '
iy 28, 2008 - hty 28, 2005 ' 1 200 00:00:22 300.00% a.00%

" Google Analytics



Juby 27, 2008 - Juy 27 2008 o

% Change B L
s mgd.mad, 7500, com

Ny 28, 2008 - oy 78, 2009 B
July 27, 2008 - Juby 27, 2008 »
% Change 0 s
astore smiazon,oom o

Juty 38, 2008 - Juty 28 9009 ¢
Iy 27, 2000 - July 17, 2008 2
%0 Change Aunioo%
July 28, 2009 - Jusy 28, 2009 A °
Sy 27, 2008 - Juty 7. 2008 ‘ '
mechpalnt com .

Juby 20 2008 - Juy 28, 2008 e
iy 27,3000 - suky 27, 2008 o ’
% Chatge - TR0

15

ona

a0
100
- 100 &0,

000

190

~100.00%

o0

10000

00.00:00

ERTES
o008
I
50050
0.00%

000000

08:00:00

o027

~100 0%

Q.00%

Q.00
[Fe R Q0%
100.00% 0.00%
Q.00% -3 0
B R R 000%
0.00% 0.00%
Q00% 100 50%
0.00% e
0.00% O.00%
100.00% 10.00%
~H0.00% KT
0.00% D00%
100.00% Q00%:
-0 O, a00%

Google Analylics




W Ty skin. com
Search Engines

Search sent 18 total visits via 3 sources

P .
3
1t
e e a prangeen

Jul 28, 2009 - Jul 28, 2008

Comparing 1o Jul 27, 2009 L ul 0T 2HA

+ Meewas swta B e

-

18 1.83 : 00:03:02
Poeses

Viewnsus
pogle

Juy 28, 2008 - Mty 28, 2009 . "
Jusy 27, 208 - July 27. 2009 . u
wcrarge -
bing

Juty 28, 2009 - July 28, 2008
Jury 27, 2008 - g 27, 2008 e
Juy 28, 2008 - Ay 28. 2008 -2
Jury 27, 2008 - Xiby 27, 2009 h . '3“
@ eowe S

Visits Pagesish  Avg. Time on Sika

Prisxs
(Y% Sa W 13 (R LS : [: -7 2 TeRqT ALY

2.00
1.2Y

&7 1

100

Q.00

[ sss v

1.5
100

% New Vislts " Bouncs Rele

83.33% 77.78%
Provitam, Freon
BN 3 1 ) RETIR P

03044 788T% 18.57%
o00:42 100.00% 818

1 TR TE - AP KR i
00:00:00 100.00%. TOC00%
00:00:00 0.00% B.00%

0.00% 00 G TO0GERN,
00:0%:09 100.00%

00.00:00 5.87%

Google Analyics




Overall Description

mySKin's portal’'s, mySkin™ offers consumers the ability to search, learn, share, track
and shop for skincare products. Specifically, the mySkin™ offers consumers the ability
to learn what products would work for their specific skin profile from a product database
of over 150,000 skincare products. The portal is powered by the proprietary and patent-
pending mySkin™ and JLM® algorithms. The algorithms process information that users
provide on their genetics, diet, lifestyle, location and personal preferences to develop a
skin profile. The users experience with their existing products is also requested, which is
then mapped across product component ingredients'. Experiences of people with similar
skin profiles are factored in to provide personalized recommendation on what products
may help users achieve various goals like acne treatment, wrinkle reduction, anti-aging,

sun protection, cellulite, etc.

mySkin remains unbiased by not taking any advertising from skincare manufacturers. It
does not push or endorse any product, and only scientifically serves recommendations
on what could be most effective for the user's skin profile. The site also enables
consumers to learn which retailers carry that product to have the convenience of online

purchase.

The site has a community where users can read beauty blogs, ask questions, interact

with other members on skincare issues, and gain access to specials and discounts.

The portal is powered by mySkin’s mySkin™ online (or web-based) skincare profiling
and skincare product recommendation search engine, which performs skincare profiling,
categorization based on skin profiles, assessment of skin and recommends skin care

products, services, solutions and regimens.
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Clinique products

Take a tour

[ i
t ||§LSKln somassd advice

Products

Ask

Products, Concerns, Skin info... Routines  Users Buzz Blog

Home = Products -+ All Products -+ clinique

Recently used by your SkinTwins

wees Find out what people simlar to you usé,lkatélyféo fhcoi)igh"‘

i
{
{
i
i

| Feedback

1,826 products available by Clinique

Skin Concerns

816 | 7 Days Scrub Cream by CLINIQUE

" O oitiness ;
- ODryness N 590 .
{J Loss of Etasticity 498
¢ OFine Lines/MWrinkles 485 &g%&g ﬁ&g ‘ ?gg;:o
3 Dult Skin 408 . &ﬁ» :
i [ Sensitive Skin 351 - | Find best deals
More concerns ; e,
Te """""""""""""""""""""" Anti-Blemish Solutions Cleansing Bar for Face and Body
P : by CLINIQUE
- OmMoisturizer 898 | Pae—— . $27.00
¢ OCleanser 338 . 1 store
* [JTreatment 273 | PR & ¥ -
 Drorer o | 28 ofF ;
 OSun Protection 94 !
' OExfoliant 51 1 o ' R '
More product type | Cl!n!que D.D.M.L Very Dry To Dry Combination by
.................................................. ; Clinique
. Format | o fe e s ' $34.50
i i . - 1 store
O Other 445 | i |
- OcCream 387 | ‘; “ | Find bestdeals |
- Ototion 285 |
' OBar 218 | S
, Ooi 143 | Pore Minimizer Instant Perfector (All Skin Types) 01
- OGel 92 | Invisible Light, 0.50z by Clinique ;
More product format Jek frd & ! $30.00
................................................. 1 Store
¥ 3
@ CLINIQUE 1109
' [ Clinique 73 . '
() Aromatics Elix ... 3| Clinique Dramatically Moisturizing Lotion 4.20z /Soap
v [ Clinique Pore ... 1! 0.50z /Lotion 2, 0.50z for dry/dry combination skin by
o | Clinique ' $20.65
| Can'tfind what are you looking for? ! 1 store
. Suggest a new product I! ;

http://www.myskin.com/dinique/products[02/06/2012 10:40:20 AM]

—

A Find best deals !
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Clinique products

Anti-Blemish Solutions Cleansing Bar (with Dish) by
Clinique for Unisex Cleanser by CLINIQUE

HOROR AR $13.50
1 store

% Find best deals
PEN

CLINIQUE by Clinique for WOMEN by CLINIQUE

1 6.8 8 8¢
. $17.93
& 1 store

Find best deals |

Spf 40 1.40z by Clinique

afadalot $19.00
. ‘ ' ' . . ) 1store .
»g 4% Find best deals

Clinique Clarifying Lotion 3 by CLINIQUE
4 6.3 8.8
S— $23.00

.&% ﬁa ﬁ( .,g; ﬁ,@g ‘2_ 1 store
{ Find best deals |
GL New Glarifying Lotion 4 by CLINIQUE
L S 8 % ¢
$12.50

*g 1 store
‘ ; Find bestdeals

'14@@@@@ ENEIEN

| mySkin @ 2011° About - Press Blvog' Contaat - Hefp. T/Tem‘{sl :

Go o page I:j
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http://www.myskin.com/dinique/products[02/06/2012 10:40:20 AM]




Moisturizers | Skin Care | Clinique

Rollover a card to
reveal an expert tip.

Filter by Skin Concern: Al

BEST-SELLERS

MY SKIN DIAGNOSTIC

Sont By:

Alphabetical

" NEW - Turnaround
: Ovemight Radiance
- Moisturizer

- US$44.50

Skin Types: All

*,% % &3 (B4 reviews)
Shop Now

WHY CLINIQUE

Sign In

EXPERT TIPS & TRENDS

Email Sign Up

Page 1 of 3

Need Help? 0 items

STORES & EVENTS  English | Espariol

\ NEW Moisture Surge

Intense Skin Fortifying
Hydrator

US$36.00

Skin Types: 1 - Very
Dry to Dry, 2 - Dry
Combination

% % ¥ (83 reviews)
Shop Now

http://www.clinique.com/products/1687/Skincare/Moisturizers/index.tmpl

" Moisture Surge™
Extended Thirst Relief
US$36.00 -
US$48.50
Skin Types: 3 - Oily, 4
- Very Oily
LAt
{601 reviews)

Shop Now

02/06/2012




Moisturizers | Skin Care | Clinique

Moisture Surge Face
Spray Thirsty Skin Relief
Us$21.00

Skin Types: All
k% R (104 reviews)
Shop Now

Super Rescue Antioxidant
Night Moisturizer
US$44.50

Skin Types: 1 - Very Dry
to Dry, 2 - Dry
Combination

Concern: De-Aging
WHRW R (99 reviews)
Shop Now

Zero Gravity RepaiMear
Lift Firming Cream
US$56.00

Skin Types: Ali
Concern: De-Aging
WRRETE (124 reviews)
Shop Now

Dramatically Different
Moisturizing Lotion
US$13.00 - US$24.50
Skin Types: 1 - Very Dry
to Dry, 2 - Dry
Combination

i & ¥ R % (1255 reviews)
Shop Now

Acne Solutions Cfearing
Moisturizer Oil-Free
US$18.60

Skin Types: All
Concern: Acne

e g e 3t (202 reviews)
Shop Now

Repairwear Intensive Eye
Cream

US$40.00 - US$57.00
Skin Types: All
Concern: De-Aging
VAR A (162 reviews)
Shop Now

Repairwear Day SPF 15
Intensive Cream

UsS$49.50
Skin Types: 1 - Very Dry
to Dry, 2 - Dry
Combination
Concern: De-Aging

| RN, (52 reviews)
Shop Now

 NEW Moisture Surge

Tinted Moisturizer SPF15

US$26.00

Skin Types: All
Formula: Liquid
Coverage: Sheer
KKK 7T (169 reviews)
Shop Now

Youth Surge SPF 15 Age
Decelerating Moisturizer
US$49.50

Skin Types: All
Concern: De-Aging
FEIETC (140 reviews)
Shop Now

Even Better Skin Tone

. Correcting Moisturizer

SPF 20

| US$44.50

Skin Types: All
Concern: Uneven Skin
Tone

£WKETT (147 reviews)
Shop Now

Dramatically Different
Moisturizing Lotion

US$23.50
Skin Types: 1 - Very Dry

to Dry, 2 - Dry
Combination

. b MK AT (406 reviews)

: Shop Now

“1 All About Eyes

. US$29.00 - US$47.50
: Skin Types: All

NN B K (323 reviews)

Shop Now

Anti-Gravity Firming Eye
Lift Cream

US$34.50

: Skin Types: All

Concern: De-Aging
HRNRAKC (136 reviews)

: Shop Now

Great Skin Great Cause-
B8CA DDML

US$36.00
Skin Types: All

T RARAE (1 review)

Shop Now

" Dramaticatly Different

Page 2 of 3

" Superdefense SPF 25 Age

Defense Moisturizer

US$44.50

Skin Types: All
Concern: De-Aging
RRERIT (169 reviews)
Shop Now

Youth Surge Night Age
Decelerating Night
Moisturizer

US$49.50

Skin Types: 1 - Very Dry
to Dry

* AN (63 reviews)
Shop Now

Redness Solutions Daily
Relief Cream
US$42.50

Skin Types: Alf
Concern: Redness
RRERAT (240 reviews)
Shop Now

Moisturizing Gel

US$13.00 - US$24.50
Skin Types: 3 - Oily, 4 -
Very Oily

HKHH KK (633 reviews)

Shop Now

All About Eyes™ Rich
US$29.00

Skin Types: All

# K R (484 reviews)
Shop Now

Repairwear Intensive Night
Cream

US$49.50

Skin Types: 2 - Dry
Combination

Concern: De-Aging

K MWK (125 reviews)
Shop Now

Moisture Sheer Tint SPF

Us$27.00

Skin Types: All

* % %R % (200 reviews)
Shop Now

02/06/2012
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Moisturizers | Skin Care | Clinique

Insider's Club  Customer Service

Order by phone: 1-800-419-4041

PRIVACY POLICY Supplier Relations  Store Locator

Careers

Page 3 of 3

Last Chance Site Map international Sites " Uke - 1.5m

Terms & Conditions | © clinique laboratories, lic. all rights reserved

http://www .clinique.com/products/1687/Skincare/Moisturizers/index.tmpl 02/06/2012
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EXHIBIT F



Product Detail - Skintelligence Balancing Lotion - All Skin

Already a mySkin Membar? LOGIN

S Rt bl

TALIKA
Skintelligence Balancing
Lotion - All Skin

Overali Rating:
Price: $25.00

Like . . .
Sign Up to see what your friends iike.

Product Details Revlews (0)

Page 1 of 1

Send Us Feedback | SignUp | Login

:$earch Products & Concerms

Would-this product work for you?

Sign up to fing out! Our sclentific algorithm analyzes your skin profile and

talls you if this is the perfact product for you, Take Advantage of a
UMITED TIME complimentary membership and join the ulimate
per lized skincare

Sign-up is FREE and anyone can join!

Emall Address

Create password {Altoast § Charactors

Description Hava an opinion of TALIKA Skintefligence Balancing Lotion - All Skin ? Write Confinn password
areviow »
Ingredients 1ingredients Aqua (Water). Dehydroacetic Acid.Benzy! Alcohol, Coceth- %) agree vith mySkin Terms and Conditions.
1PPG-1-PEG-9, Leuryl Glycol Ether/PEG-40 Hydrogenated Castor Qli,
Potassium Sorbale Glycerin, Sedium 8enzoae, Butytene Glyco!, Clirus
Grandis (Grapefruit Seed Extract), Thermus Themophilus Ferment. Parfum
(Fragrancs). ABantoin, PanthenoUPropylene Glycol, Glitaarylamidoetyl
indols, Bisabolol. Citric Acld, Tetrasodium EDTA, Sodium Hyakronate,
Phenoxyethanol, Sorblc Add. Already a member? Login.
Specifications Product Type: Toner
Product Format: Lotion Username
Routlne Step: Tona eeetiee bt stopmass s i rt s gt 148 4 gt 8
Product Function: Ol Gontrol Password H
Forgot Password? !
{#} Remember me st QBN
About mySkin Cancerns Routine Steps
Uneven Tone Celulta Sagging Skin
AboutUs Aene Senskivo Skin Scars Entarged Poras Clasnsa
Contact Us Fing Lines/Wrinides Rosaces Eczama Rawfies Tone
Preca Ofinoss Redness Stratch Mars Melagme Wolstutize
Biog Oryness Oull Skin ftehvness Spider Vetna Trent
Hep Raugh Skia DarkCircles Puflness Protect
Termw & Condifiosts Hyperpigmentation Clogged Pares Paorinats Exfoliate
Privecy Statoment Losse of Elasticity Mask
Tan
Shave

mySkin © 2010, Afl Rights Reserved,

http://www.myskin.cofn/Product/MyShelf/skintelligence-balancing-lotion—all—skin?pid=l . 02/08/2011

e o e o g s




Product Detail - Skintelligence Balancing Lotion - All Skin Types] ea

Already a mySkin Member? LOGIN

Product Detalls

Description

TALIKA
Skintelligence Balancing
Lotion - All Skin Types1 ea

Overali Rating:
Price: $25.00

Like ?

o e Sign Up to see what your friends like.

Reviews (0)

Talika - Skintelligence Balancing Lotion - All Skin Types Hue: Clear Look §
years younger in 6 months with this new daily intefligent approach to looking
younger. This for all- skin- types, facial toner relnforces the sking detense
system by p lag and fing s nerve endings. This product develops
the skin's innate abllity to adap! lo external and intemal wear, dapending on
the type and infensity of stress

Send Us Feedback | SignUp { Login

Page 1 of 1

. Would this product work for you?

Sign up o find out! Ouc scientific algorithm anelyzes your skin profile and

tells you if this I8 the perfact product for you. Take Advantage ofa
LIMATED TIME complimentary membership and joln the ultimate

P

Sign-up is FREE and anyone can join!

Email Address i ' i

Croate password ,Al toast 5 Cheracters

Confirm password '

{11 agree with mySkin Terms and Condiiions.

Ingredlients Tnermus Thermophitus
Specifications  Product Type: Toner Already a member? Login.
Product Format; Lotion
Routlne Stop: Tone -
Product Funetion: Ol Control, Anti-Aging. Protection Username 1
Password prmmmmm ,
Forgot Password? . 10G! -
FlRemember me a0 N
About mySkin Concems Routine Steps
Unevan Tons Cetullie Sagging Skin
About Us fens Sensitive SKin Scars Entarged Pores Cleanss
Contecl Us Fine LinesMkinkles Rosscen Eczama Rashes Tone
Proas Otaess Redness Stretch Marky Melasmo Mofetiize
Blog Drjness Dl Skin Rehness. Spldor Veins | et
Help Rough Skin Dark Ciedlas Pufiinoss ¢t Protect
Terms & Condifons Hypoarpigmantation Glogged Pores Peorinsin Extoliats
Privecy Statoment Loss of Elaslioily Mask
Tan
Shave

mySkin © 2010. Afl Rights Reservad.

http://www.myskin.com/Product/MyShe1f/skintelligence—balanc'mg-lotion-all-skin?pid=5... 02/08/2011




skintelligence - mySkin search Page 1 of 1 .

Send Us Feadbaek | SignUp | Lagin
2

Already a mySkin Mombor? LOGIN

* Search All Categories skinteligence

Search Results for skinteilliaence «TowRosut

- Products{4) Blog Channsl(0) Reviews(0)

SEARCR TOOLS  ResctAltFitters 4 products available for "skintelligence®
ROUTINE STEP No products yet available for your skin profile, To got personalized recommendations, sign up

* Claanse (2) YourFilters  Molsturizing

" Molsturize (1)
Treat (1} o

i sortey: @ ratne O price C BRAND

oy

; PRODUCT FORMAT
P o . TALIKA TAUKA Taliks i
. Othor () "' sxintefiigence Claver skintelfigenca Dally TALIKA Skintelligence Dally
.. e e Claanser Dry to Normat Skin ) ~Dry to < Nommalto
BAafior} Normal $kin {1 €10z} Combination 1 0. X
Price: $25.00 Price: $45.00 ' Price: $45.00 Price: $23.00
Routine Step: Cleanse Routine Step: Troat Rotitine Step: Moisturize Routine Step: Closnse
Overall Rating: Overali Rating: Ovenall Rating: Ovenall Rating:

. SORTBY: © RATING (! PRICE (' BRAND

About mySkin } Concerns ! Routine Steps
H Unaven Teno Cetue Sagging Skin ;
e H Seneies Stin sears Ertarged Poren j Coneo
Contact Us { Fine Unswilrilod. R [ Racws } Yoro
Fores ! Oiors Radnoss Stelch Marke Mtaana j Dol
Siog P P Dt $tin Betwnees Spidor Viins 1 Tem
e i ReghBi Ok Circss Pty | Pone .
Terms § Concttfons i Hyporpigrmuntation Clogged Pores Pasciacis 1 Erlalate by
Privicy Statarent T dess of Glasicity [
; -
§ i Shave .
mySiin © 2010, AU Rights Reserved,

o e i et 4t e e

http://www.myskin.com/Search/Search?q=skintelligence&isJ Im=False&product_function... 02/08/2011

et e g e o 4 oy



CERTIFICATE OF SERVICE

I hereby certify that a true and correct copy of the foregoing OPPOSER'S FIRST SET OF
REQUEST FOR ADMISSIONS was served upon Applicant by First Class Mail, postage pre-
paid, this 6th day of February, 2012:

Rajiv Ranjan

Director — IPR, MySkin, Inc.

123 Town Square Place, Suite #324
Jersey City, NJ 07310

AedoAA”
7 Amandh A{ejj

Bt st



Opposition. No. 91200084

Lifetech Resources, LLC vs. MySKin, Inc.

USPTO File History of U.S. Reg. No.
1,783,801 (SKINTELLIGENCE),
Including Assignment Information



9

Int.Cl.: 3
Prior U.S. Cls.: 51 and 52

Reg. No. 1,783,801

United States Patent and Trademark Office Rregistered July 27, 1993

TRADEMARK
PRINCIPAL REGISTER

SKINTELLIGENCE

CARIER], RICHARD A. (UNITED STATES CIT-
IZEN)

21822 LASSEN STREET, SUITE “L"™

CHATSWORTH, CA 91311

FOR: COSMETICS; NAMELY, SKIN CLEANS-
ER PREPARATIONS, SKIN FRESHENER PREP-
ARATIONS, SKIN MOISTURIZER, TONING
LOTION, EMOLLIENT CREAM, TONING
MASK, SHAVING CLEANSER PREPARA-

TIONS, EYE TONING GEL, FACE MAKEUP
BODY SHAMPOO, HAIR SHAMPOO, HAIR
CONDITIONER, IN CLASS 3 (U.S. CLS. 51 AND
52).

FIRST USE 5-19-1990; IN COMMERCE
5-19-1990.

SER. NO. 74-341,429, FILED 12-21-1992.

JEFFREY SMITH, EXAMINING ATTORNEY




- USPTO. ETAS. Receipt Page 1 of 2

United States Patent and Trademarik Office

Home | Site Index | Search | Guides | Contacts | eBusiness | eBiz alerts | News |
Help

Electronic Trademark Assignment System

Confirmation Receipt

Your assignment has been received by the USPTO.
The coversheet of the assignment is displayed below:

(I TRADEMARK ASSIGNMENT ] ]

Electronic Version v1.1
Stylesheet Version v1.1

SUBMISSION TYPE: NEW ASSIGNMENT
NATURE OF CONVEYANCE: ASSIGNS THE ENTIRE INTEREST AND THE GOODWILL
I
CONVEYING PARTY DATA
Name Formerly Execution Entity Type
Date yyP
. . INDIVIDUAL: UNITED
Richard A Carieri 11/09/2009 STATES
RECEIVING PARTY DATA
Name: ”Lifetech Resources, LLC J i
Street Address: ||9540 Cozycroft Avenue B
ICity‘: ' J[Chatsworth |
[State/Country:  {[CALIFORNIA
Il l[Postal Code: 91311
[Entity Type: [LIMITED LIABILITY COMPANY: CALIFORNIA
PROPERTY NUMBERS Total: 1
l Property Type Number " Word Mark J
Registration
Number: 1783801 " SKINTELLIGENCE
|
I
CORRESPONDENCE DATA
" Fax Number: (612)332-9081
Correspondernce will be sent via US Mail when the fax attempt Is unsuccessful. {
Email: dmattessich@merchantgould.com

http://etas.uspto.gov/com/receipt.jsp?iname=NRIBNLTN6ERS-16198 03/12/2010



- USPTO. ETAS. Receipt Page 2 of 2

l Correspondent Name: Danielle I. Mattessich
Address Line 1: 80 S. 8th Street, Suite 3200
Address Line 2: Merchant & Gould P.C.
Address Line 4: Minneapolis, MINNESOTA 55402 "
ATTORNEY DOCKET
NUMBER: 16284.3USLB
NAME OF SUBMITTER: Danielle I. Mattessich |
Signature: /daniellemattessich/
|| Date: 03/12/2010 |
Total Attachments: 2
source=Skintelligence - Trademark Assignment#pagel.tif
ﬂ source=Skintelligence - Trademark Assignment#page2.tif
RECEIPT INFORMATION
ETAS ID: TM166969
Receipt Date: 03/12/2010
Fee Amount: $40

Return to home page

| .HOME | INDEX| SEARCH | eBUSINESS | CONTACT US | PRIVACY STATEMENT

http://etas.uspto.gov/com/receipt.jsp?iname=NRIBNLTN6ERS-16198 03/12/2010

i
h




TRADEMARK ASSIGNMENT
WHEREAS, Richard A. Carieri, a U.S. citizen (hereinafter "Assignor"), of 9540
Cozycroft Avenue in Chatsworth, California 91311 is the record owner of the “intellectual
property” listed in Appendix A. |
WHEREAS, Lifetech Resources LLC, a limited liability company organized under the
laws of California (hereinafter “Assignee”), having a principal place of business at 9540
Cozycroft Avenue in Chatsworth, California 91311, is desirous of acquiring all right, title and

interest in and to said intellectual property listed in Appendix A;

NOW, THEREFORE, for good and valuable consideration, the receipt and sufficiency of

which is hereby acknowledged, said assignor has sold, assigned and transferred, and by these

presents does hereby sell, assign and transfer unto the said assignee, its successors or assigns, the

entire right, title and interest in and to said intellectual property, together with the goodwill and
other incidents of its business associated with or symbolized by said trademark effective on the

date of the execution of this Agreement.

Richard A. Carieri,

Date: ill/ 7//0 9 By:wd‘/g 4 ) .

Signature




APPENDIX A

Mark Reg. Class & Goods Status Country
No.
SKINTELLIGENCE | 1783801 | 003 — Cosmetics; namely, skin Registered on | U.S.A.

cleanser preparations, skin freshener
preparations, skin moisturizer,
toning lotion, emollient cream,
toning mask, shaving cleanser
preparations, eye toning gel, face
makeup body shampoo, hair
shampoo, hair conditioner.

July 27, 1993

Next renewal
due on July
27,2013




Trademark Electronic Search System (TESS) Page 1 of 1

Typed Drawing

Word Mark SKINTELLIGENCE

Goods and IC 003. US 051 052. G & S: cosmetics; namely, skin cleanser preparations, skin freshener

Services preparations, skin moisturizer, toning lotion, emollient cream, toning mask, shaving cleanser
preparations, eye toning gel, face makeup body shampoo, hair shampoo, hair conditioner. FIRST
USE: 19900519. FIRST USE IN COMMERCE: 19900519

Mark Drawing

Code (1) TYPED DRAWING

Serial Number 74341429
Filing Date December 21, 1992
Current Filing

Basis 1A

Original Filing

Basis 1A

Published for

Opposition May 4, 1993

Registration

Number 1783801

Registration

Date July 27, 1993

Owner (REGISTRANT) CARIERI, RICHARD A. INDIVIDUAL UNITED STATES 9540 COZYCROFT
AVENUE CHATSWORTH CALIFORNIA 91311

Attorney of

Record RICHARD J. WARD, JR.

Type of Mark TRADEMARK

Register PRINCIPAL

Affidavit Text SECT 15. SECT 8 (6-YR). SECTION 8(10-YR) 20030730.

Renewal 1ST RENEWAL 20030730

Live/Dead

Indicator LIVE

http://tess2.uspto.gov/bin/gate.exe?f=doc&state=4007:c85nof.3.3 03/12/2010



*

http:/assignments.uspto.gov/assignments/q?db=tm&sno=7434 1429 03/16/2010

USPTO Assignments on the Web Page 1 of 1

United States Patent and Trademark Office

Home]Site Index|Search |Guides|Contacts|eBusiness|eBiz alerts | News | Help

Assignments on the Web > Trademark Query

Trademark Assignment Abstract of Title

Total Assignments: 1

Serial #: 74341429 Filing Dt: 12/21/1992 Reg #: 1783801 Reg. Dt: 07/27/1993
Registrant: CARIERI, RICHARD A.
Mark: SKINTELLIGENCE .

Assignment: 1

Reel/Frame: 046 Received: 03/12/2010 Recorded: 03/12/2010 Pages: 4
Conveyance: ASSIGNS THE ENTIRE INTEREST
Assignor: CARIERL, RICHARD A Exec Dt: 11/09/2009

Entity Type: INDIVIDUAL .
Citizenship: UNITED STATES -

Assignee: LIFETECH RESQURCES, LLC Entity Type: LIMITED LIABILITY COMPANY
9540 COZYCROFT AVENUE

CHATSWORTH, CALIFORNIA 91311 i
Correspondent: DANIELLE I. MATTESSICH s

80 S. 8TH STREET, SUITE 3200

MERCHANT & GOULD P.C.

MINNEAPOLIS, MN 55402

Citizenship: CALIFORNIA

Search Results as of: 03/16/2010 02:51 PM
it you have any comments or questions concerning the data displayed, contact PRD / Assignments at 571-272-3350.

Web interface last modified: October 18, 2008 v.2.0.2

| .HOME | INDEX| SEARCH | eBUSINESS | CONTACT US | PRIVACY STATEMENT



UNITED STATES DSPARTMENT OF COMMERCE
Patent and Trad rk Office

ASSISTANT COMMIS51INER FOR TRADEMARKS
2900 Crystal Drive .
Arlington, VA 22202-3513

REGISTRATION NO. 1783801 SERIAL NO. 74/341429 PAPER NO.
MAILING DATE: Sep 14, 1999

MARK: SKINTELLIGENCE
REGISTRANT: CARIERI, RICHARD A,

CORRESPONDENCE ADDRESS: TMPRU e ot OWing
GRANT T LANGTON
CHRISTIE PARKER & HALE LLP Mai.ling date of this ac(.ion.'
PO BOX 7068 : fundayiv-Renowsl Exomingrs name
PASADENA CA 91109-7068 a::mion of “PRU” using the above
5. Registration No.

Your phone number and ZIP Code.

pups

RECEIPT IS ACKNOWLEDGED OF THE SUBMITTED REQUEST UNDER:
SECTION 8 OF THE TRADEMARK STATUTE AND 37 CFR SECS. 2.161-2.166.
SECTION 15 OF THE TRADEMARK STATUTE AND 37 CFR SECS. 2.167-2.168.

YOUR REQUEST FULFILLS THE STATUTORY REQUIREMENTS AND HAS BEEN ACCEPTED.

CATHERINE R HILL
AFFIDAVIT-RENEWAL EXAMINER
TRADEMARK EXAMINING OPERATION
(703) 308-9500 EXT. 136




03-08-1999 -
U.S. Patent & TMOfc/TM Mal ReptDt. #22 ‘5/

TRADEMARK
Docket No. 34183/GTL/L.328

SR - S 740%3 2 y //f Lé%

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

COMBINED DECLARATION UNDER SECTIONS 8 AND 15
OF THE TRADEMARK ACT OF 1946

Mark N SKINTELLIGENCE I herchy ety thas s cormespondnce s g
deposited with the U.S. Postal Service a3 first class
Registration No. \ 1,783,801 mail in em envelope addressed ®  Assistant
: Corpmisswner' for Trademarks, 2900 Crystal Drive,
Registered : July 27, 1993 g:'"x“’“- VA 222023513 on:
te of :

Class(es) 3

ASSISTANT COMMISSIONER FOR TRADEMARKS:

I, the undersigned, an individual registrant, residing at 21642 Marilla Street,
Chatsworth, California 91311 declare that I own the above-identified registration, as shown
by records in the . Patent and Trademark Office; that the mark shown therein has been in
continuous use m commerce for at least five consecutive years from the date of the
registration to the present on or in connection with goods identified in the registration as
follows: OSMETICS; NAMELY, SKIN CLEANSER PREPARATIONS, SKIN FRESHENER
PREPARATIONS, SKIN MOISTURIZER, TONING LOTION, EMOLLIENT CREAM, TONING
MASK, SHAVING CLEANSER PREPARATIONS, EYE TONING GEL, FACE MAKEUP
BODY SHAMPOO, HAIR SHAMPOO, HAIR CONDITIONER; that said mark is still in use in

interstate commerce as evidenced by the attached specimen showing the mark as currently

used; that there has been no final decision adverse to registrant's claim of ownership of said
mark for such goods, or to its right to register the same or maintain it on the register; and that
_ there is no proceeding involving any of said rights pending and not disposed of either in the

Patent and Trademark Office or in the courts.

POWER OF ATTORNEY
Applicant hereby appoints the following members of the Bar and attorneys of the law
firm Christie, Parker & Hale, LLP, with full power of substitution and revocation, to transact

all business in the Patent and Trademark Office in connection with this Registration:

R. W. Johnston Theodore A. Pianko Daniel M. Cavanagh
D. Bruce Prout Edward R. Schwartz Gary J. Nelson
Hayden A. Carney John D. Carpenter Kathleen M. Olster

03/22/193% JHARLEY 00000016 1783801

01 FL2374 \ 200.00 00 -1-
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Docket No. 34183/GTL/L328

Richard J. Ward, Jr. , David A. Plumley Josephine Lim

Russell R. Palmer, Jr. Wesley W. Monroe Monte M. F. Cooper
LeRoy T. Rahn Co Grant T. Langton Joel A. Kauth

Richard D. Seibel <~ Syed A. Hasan Albert J. Harnois
Walter G. Maxwell Constantine Marantidis Patrick Y. Ikehara
William P. Christie John W. Eldredge Mark Garscia

David A. Dillard Marilyn R. Khorsandi Peter J. Reitan
Thomas J. Daly Craig A. Gelfound Raymond R. Tabandeh
Vincent G. Gioia Gregory S. Lampert Phuong-Quan Hoang

The authority under this Power of Attorney of each person named abow}e shall
automatically terminate and be revoked upon such person ceasing to be a member or associate
of or of counsel to that law firm.

Please address all correspondence to CHRISTIE, PARKER & HALE, LLP, Post
Office Box 7068, Pasadena, CA 91109-7068.

DECLARATION
I, the undersigned, declare further that all statements made herein of my own
knowledge are true and that all statements made on information and belief are believed to be
true; and further that these statements were made with the knowledge that willful false
statements and the like so made are punishable by fine or imprisonment, or both, under
Section 1001 of Title 18 of the United States Code and that such willful false statements may

jeopardize the validity of the aforesaid registration.

Date Féb 25/ (??7 By @W ﬁ/é%‘
\\ Richard A. Carieri

GTL/mac

MAC PAS173626.1-*-2/23/99 3:52 pm
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03-08-1999

U.8. Patant & TMOfc/TM Malt Rept Dt #22 TRADEMARK
Docket No. 34183/GTL/L328

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
DECLARATION OF CONTINUED USE TRANSMITTAL

I hereby certify that this correspondence is being deposited with the U.S. Postal Service as first
class mail in an envelope addressed to Assistant Commissioner for Trade arks, 2900 Crystal
Drive, Arlington, VA 22202-3513 on March 3, 1999.

‘Box POST REG FEE March 3, 1999
Assistant Commissioner for Trademarks
2900 Crystal Drive
Arlington, Virginia 22202-3513

Commissioner:
Enclosed for filing are:

1. A Sections 8 and 15 Combined Declaration of Continued Use (including power of
attorney) for the following registration:

Mark : SKINTELLIGENCE
Registration No. : 1,783,801

Registered : July 27, 1993
Class(es) .3

Registrant :  Richard A. Carieri

2. One specimen of the mark as used for each class.

3. Our check for the statutory fee of $200.

Any deficiency in or overpayment of fees for this transaction should be charged or credited to
Deposit Account No. 03-1728. Please show our docket number with any Deposit Account
transaction. A copy of this letter is enclosed.

Please address all correspondence to CHRISTIE, PARKER & HALE, LLP, P.O. Box 7068,
Pasadena, CA 91109-7068.
Respectfully submitted,

CHRISTIE, PARKER & HALE, LLP

o TS 24

Grant T. Langton
626/795-9900

GTL/mac

MAC PAS174738.1-*-3/3/99 9:00 am



CHRISTIE, PARKER & HaALE, LLp
Lawyers
PosT OFricE Box 7068
Pasapena, CAuFoRNis 91109-7068

Docket No. :

Mark
Reg. No.
Clags(es)
Applicant

Specimens. :

34183/GTL/L328
SKINTELILIGENCE
1,783,801

3

Richard A. Carieri

1
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Patent and Trademark Office

ASSISTANT SECRETARY AND COMMISSIONER
OF PATENTS AND TRADEMARKS
Woashington, D.C. 20231

2, 1993

NOTICE OF PUBL|CA;F|ON UNDER 12(a)

1. Serial No.: 2. Mark:
7h4/341,429 SKINTELL IGENCE

3. Applicant: . 4. Publication Date:
CARIERI, RICHARD A. MAY. 4, 1993

The mark of the application identified appears to be entitled to registration. The
mark will, in accordance with Section 12(a) of the Trademark Act of 1946, as
amended, be published in the Official Gazette on the date indicated above for the
purpose of opposition by any person who believes he will be damaged by the
registration of the mark. If no opposition is filed within the time specified by
Section 13(a) of the Statute or by rules 2.101 or 2.102 of the Trademark Rules,
the Commissioner of Patents and Trademarks may issue a certificate of
registration.

Copies of the trademark portion of the Official Gazette containing the publication
of the mark may be obtained at $16.00 each for domestic orders, or at $20.00
each for foreign orders from:

The Superintendent of Documents
U.S. Government Printing Office
Washington,D.C. 20402

By direction of the Commissioner.

UNITED STATES JARTMENT OF COMMERCE



Anthony 0. Cormier TMPE!
23161 Ventura Boulevard, Suite 102
Woodland Hills, CA 91364




UNITED STATES DEPARTMENT OF COMMERCE
Patent and Trademark Office

PAPER NO.

ADDRESS

COMMISSIONER OF PATENTS
Washington, D.C. 20231

The address of all correspondence

not containing foc payments
should include the words “Box 5.

Please furnish the following

in all correspondence:

1. Your telephone number and
ZIP code.

2. Mailing dato of this action.

3. Examining Auomey's name
and Law Office numbez.

TRADEMARK INTERVIEW AND AMENDMENT RECORD .
EXAMI it ATTORNEY, PERSON CALLED/INTERVIEWED
crvoy & Sth tthony (e gomeseas
0 PERSONAL INTERVIEW INTERVIEW DA AREA CODE | TELEPHONE NUMBER
\gTELEPHONE CALL } & Tf 02 g ]? Li L?C]

CALL RECOR ~

noo L ot I

1. [J PRIORITY AC['IJN To comply with stated application requirements, Applicant or Applicant's attomey has two months from the above

mailing date for this case to be given priority as an amended case. If Applicant or Applicant's attomey does not respond within two months,
a proper response must still be made within SCX MONTHS from the mailing date in order to avoid ABANDONMENT.

2\& EXAMINER'S AMENDMENT: In accordance with the authorization granted by the above Applicant or attorney, the application has been
amended as indicated below. No response is necessary unless there is an objection to the amendment.

The Examining Attorney has searched the Office records and has found no similar registered or pending marks which would bar registration
under Trademark Act Section 2(d), 15 U.S.C. Section 1052 (d) (1986).

9 The Umm, 'va'@ cleanser' is gmerded 1o
Sy cleinser” preparations”
@wm%“m,@nmﬂmmmW%
hCUl/ mm(?ﬂ@f

EXAMINING A GNATU _--,—«

LAW OFFICE PHONE
— \Jt ﬂ )A WFH/\ M 49\36

FORM PTO-1398 (REV. 8-69) <

U.S. DEPARTMENT OF COMMERCE-Patent and Tradémark Office



UNITED STATES DEPARTMENT OF COMMERCE
Patent and Trademark Office

. PAPER NO.
SERIAL NO. APPLICANT T’ /[\,
747341479 CARIERI. RICHARD A. )
MARK ADDRESS
COMMISSIONER OF PATENTS
SEINTELL TGEENCE . AND TRADEMARKS
ADDRESS ACTION NO. Washington, D.C. 20231
Arthorny 0. Cormisr @l Tlnadd@fof;lleompondmce
23161 Vertura Boulevard, Suits 192 not containing e:p-ym .
"Woodlamd Hills, CA 91364 MAILING DATE should includo the wards “Box 5.
Q3/1@/9% -
REF. NO. Yo e wber ad
Z3P code.
2. Mailing date of this action.
3. Examining Attomey’s name:
FORM PTO-1525 (5-90) U.S. DEPT. OF COMM. PAT. & TM OFFICE and Law Offics nuember.
TRADEMARK INTERVIEW AND AMENDMENT RECORD
EXAMINING ATTORNEY . PERSON CALLED/INTERVIEWED
- \ _ ~ . [0 APPLICANT
\\6{\—?(@/\/ A - SVY \rH\ al’k'd/\OI’\Y @. CO(MI Zf W ATTORNEY
/ _
1 PERSONAL INTERVIEW INTERVIEW DATE AREA CODE TE[LEPHONE'QUMBEH
| TELEPHONE CALL '7) q /Qj% g ﬁ ‘ /) Q%“LH ;2‘?

CALL RECOR&

0 Lot O

1. [J PRIORITY ACI'I& N: To comply with stated application requiremeats, Applicant or Applicant's attorney has two months from the above
mailing date for this case to be given priority as an amended case. If Applicant or Applicant's attorney does not respond within two months,
a proper response must still be made within SIX MONTHS from the mailing date in order to avoid ABANDONMENT.

2. [N EXAMINER'S AMENDMENT: In accordance with the authorization granted by the above Applicant or attorney, the application has been
amended as indicated below. No response is necessary unless there is an objection to the amendment.

3. L& The Examining Attorney has searched the Office records and has found no similar registered or pending marks which would barregistration
under Trademark Act Section 2(d), 15 U.S.C. Section 1052 (d) (1986).

Q%@ The applicant s oetnen of e United Stortes
The wordpg "8Kin deanser™ 1s amended o "skin

/) Ceserpreparations” o \
0T wovding "SKin Srechenzir s aperded o "Skinfreshener
proovtions”

\

' \; ‘ ‘ ',i /g‘ (703) %’OQ'QHQ\
| p@‘@}/\ S}/}’” H\ LAW OFFICE PHONE % %5

FORM PTO-1338 (REV.9-89) U.S. DEPARTMENT OF COMMERCE-Patent and Trademark Office

NAME
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. _ 013126

# - MARK:

Mmuqukm
e, Sl AL
W /

?7%’&}”

"Materials received 0 //”/ﬁ“f&MWMSEthammmmmmm
and cammot be given a filing date. Trademark Rule 221, Therefore, all papers are being retimed. The fee isrefunded with this notice unless the applicant
pa.idinashumwfmfammw«mhshmmm;mminm.anddnappliampaidbyd'n&
HachxgemadepoﬁmemmMimd,d:mmwiﬂheauﬁdey. “

*#**FOR COMPLETE EXPLANATION, SEE BELOW AND REVERSE*** )

DMWGS-NMWWMMMM&I(MM&MM&Mmquixmrs.is

-
Y

[} No drawing was submiied. The Office: does Dot prepare drawing.

mhvmtfadgxtppﬁmﬁmm&beinchﬂadmhhm
{ ] Mark must be in black and white only.  /; -
[ } No mark on drawing ~
[]'lhcmnkinspea‘:lfamdnwingmymtmedliﬂnby(iﬁm

3 .[‘] GOGDS/SERVICB-Thegoodsumixshmncﬁmwthhid:hmtki:med,orishmdcdtobeused.hmnotbmidmﬁﬁed.
Rule 221(a)4). L

4. 1) m-mmhuwmmhmhm(ﬁxwﬁaﬁmwmmhmmm
l(a).Bnle?.Zl(l)(S)(i). .

511 BASIS FOR FILING - The applicant has failed to establish a basis for filing, Rule 221(a)(5) tists four bases upoa which a trademark
umiecmatxpplinﬁmmybeﬁhd.ﬂh&mofwwd:mbem :

[] undaSeason1(a)anérmmmmhnmmlyuzma&smomma:m .
{) UnqueqimWe)?fﬂzTndmmtu.fhwﬁanmmn_ﬂyuhhn?fbmﬁdeizmnlnusedzmtincmmand'

61 lMPROPERBASlS-Anqvplicunmymbasemxppliaﬁmonbodiiwﬁml(a)[us:hcommm] 20d Section 1(b) finteat to usc].

Rule 2.33(d), »
7?)6\ m-m:ppﬁmddmkmuzmﬁlhgfa A filing fec of $ _’_’_’?padasismqnimd.klﬂzslﬁ(a)md?.ll(am
: { 1 No foe was submitted.
. P An imsufficient foc was subamined.
[ )" An unsigned check was submitted.

8. 1] SIGNATURE - The spplicuion s asigned. Rale 221(aX6)

703-308-2024

Lot <o




mux-mr«@@.mm -

@@ Mm&mﬁmgmwmfumMaﬂnm:nmmmd&Mmm received:
(1) Name of the applicant: . “ 3
C)Anmmaddrmwwhichmmmianommbedhmd;

3 Adnwingofthemzkmght:obemgimadmbmﬁanymﬁngamhcmqm- - of section 2.52;
@& Anidcmiﬁwimofgoozkorlmdwt; :
() Abaus for filing; . - , -
@ Adareofﬁrstuseofﬂtmarkinmmdahuazmdnmaﬁdmihofﬂnmaxkasmd.inappﬁmﬁmund:r
section 1(a) of the Act, or the mick
(i) A claim of a bona fide imtestion to use hmuﬂnwﬁﬁaﬁmuwﬁﬁedmpyomcfmﬁgnrcgisnﬁod
. m@d&%kh&dhmmﬁaﬁguﬂsﬁmﬂﬂduuu

(7) The required feelnraileuonedaudxouboruviuu Cunﬁmwitbmwmﬂrmisnhnng‘ to the elements
Wa&ummuma%mmmmauwmummmwm
mdumammmwdﬁsm-amhummrmom

ﬂledzsplaysasoamdwnhungoodnndbﬂm hW(ﬂihmd&Mm&amdwm te
on i whhhgoo&u&muhl%m&dmﬂamﬂmddammmamﬂllzmdm(Zl.G
cm.) wide and 11 incha(27.9an) long.
Rule 2.57 - Facsimiles,
(@ When.dnemdzmo:kofapplymgofaﬁxin;menhukbdtm«mhmwofmhmkmhgoods.arthe
nanire of the mark, specimens as above stated cam:c: be forni three of suitable or other ke
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N THE UNITED STATES PATENT AND TRADEMARK OFFICE
APPLICATION FOR TRADEMARK REGISTRATION

TRADEMARK/SERVICE-MARK Mark: SKINTELLIGENCE
APPLICATION, PRINCIPAL AND DESIGN
REGISTER, WITH DECLARATION International Code:

AND TRADEMARKS:
RICHARD A. CARIERI O US. ciFtA—

21822 Lassen Street, Suite "L®
Chatsworth, California 91311

GOODS AND/OR SERVICES : COSMETICS, namely skin cleanser,
skin freshener, skin moisturizer,
toning lotion, emollient crean,
toning mask, shaving cleanser, eye
toning gen, face make up, body

shampoo, hair shampoo, hair
conditioner. <
O\ The applicant is&RICHARD A. CARIERI‘ whose address isYé1822
< -\
A}*— Lassen Street, Suite’ﬂj& &matsworthkiéalifornia 9131£1

The above-identified applicant has adopted and is using the
trademark shown in the accompanying drawing for  the following

/ roh ms
‘ Q\ goods: [EbSMETICS, namely skin cleanser)( skin freshenery skin
(2§§j moisturizer, toning lotion, emollient cream, toning mask, shaving
(CKSED cleanserQReye toning gel, face makeup body shampoo, hair shampoo,
hair conditiqé&gnd requests said mark be registered in the United

States Patent and Trademark Office on the Principal Register

established by the Act of July 1946.

The trademark was first used on the goods on May 19, 1990,

C:\SHELL\MISCDOCS\LIFE92TA.03#
09.11.92...09:20




)

KN

was first used on the goods in interstate commerce on May 19, 1990

and that mark is still in use.

The mark is used by applying it to containers for the goods
and three specimens showing the mark as actually used are presented

herewith.

C:\SHELL\MISCDOCS\LIFE92TA.03#
09.11.92...09:20




DECLARATION

The undersigned being hereby warned that willful false
statements and the 1like so made are punishable by fine or
imprisonment, or both, under 18 U.s.c.'1001, and that such willful
false statements may jeopardize the validity of the application or
any resulting registration, declares that he/she is properly
authorized to execute this application on behalf of the applicant;
he/she Dbelieves the applicant to be the owner of the
trademark/service mark sought to be registered, or, if the
application is being filed under 15 U.S.C. 1051(b), he/she believes
applicant to be entitled to use such mark in commerce; to the best
of his/her knowledge and belief no other person, firm, corporation,
or association has the right to use the above identified mark in
commerce, either in the identical form thereof or ' in such near
resemblance thereto as to be likely, when used on or in connection
with the goods/services of such other person, to cause confusion,
or to cause mistake or to deceive; and that all statements made of
his/her own knowledge are true and all statements made on

information and belief are believed to be true.

G-Iy 7o N2/ V R

DATE RICHARD A. CARIERI

C:\SHELL\MISCOOCS\LIFE92TA.03#
09.11.92...09:20
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APPOINTMENT OF REPRESENTATIVE

Applicant,E?ICHARD A. CARIERI:{ hereby appoints ANTHONY O.
CORMIER, a member of the California State Bar, his attorney to
prosecute this application to register, to transact all business in

the Patent and Trademark Office in connection therewith, and to

receive the Certificate of Registration. Address all

correspondence relative thereto to the law firm of BNTHONY 0.

CORMIEE;)‘23161 VENTURA BOULEVARD, SUITE 102, WOODLAND HILLS,

CALIFORNIA 91364) Telephone: (818) 348=5929.
22%-4979

M @/QQM‘

RICHARD A. CARIERI

C:\SHELL\MISCDOCS\LIFE92TA.03#
09.11.92...09:20
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7 . .

/341429

INT. CL.
: °  RICHARD A. CARIERI 3 .
PRIOR US CL.
: . 21822 Lassen Street, Suite "LV 5!'5—2,
" Chatsworth, California 91311 .
DATE OF FIRST USE : December 5, 1990
GOODS OR SERVICES : COSMETICS, namely skin cleanser, skin
' ‘freshener, skin moisturizer, toning

lotion, emollient cream, toning mask,
shaving cleanser, eye toning gel, face
make up, body shampoo, hair shampoo, hair
conditioner :

SKINTELLIGENCE

ANTHONY O. CORMIER
Attorney at Law
23161 Ventura Boulevard
Suite 102
Woodland Hills, cCalifornia 91364

/78340/
C:\SHELL\MISCOOCS\L I FE92TA. 03¢

09.11.92...09:20 PUBLISHED-
MAY 0'4 1993
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03-08-1999

U.S. Patent & TMOte/TM Mail ReptDt. #22 TRADEMARK
Docket No. 34183/GTL/328

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
DECLARATION OF CONTINUED USE TRANSMITTAL

I hereby certify that this correspondence is being deposited with the U.S. Postal Service as first
class mail in an envelope addressed to Assistant Commissioner for Trademarks, 2900 Crystal
Drive, Arlington, VA 22202-3513 on March 3, 1999,

Box POST REG FEE March 3, 1999
Assistant Commissioner for Trademarks

2900 Crystal Drive

Arlington, Virginia 22202-3513

Commissioner:
Enclosed for filing are:

1. A Sections 8 and 15 Combined Declaration of Continued Use (including power of
attorney) for the following registration:

Mark :  SKINTELLIGENCE
Registration No. : 1,783,801

Registered : July 27, 1993
Class(es) : 3

Registrant . Richard A. Carieri

2. One specimen of the mark as used for each class.

3. Our check for the statutory fee of $200.

Any deficiency in or overpayment of fees for this transaction should be charged or credited to
Deposit Account No. 03-1728. Please show our docket number with any Deposit Account
transaction. A copy of this letter is enclosed. :

Please address all correspondence to CHRISTIE, PARKER & HALE, LLP, P.O. Box 7068,
Pasadena, CA 91109-7068.

Respectfully submitted,
CHRISTIE, PARKER & HALE, LLP

GrantT. Langton -
626/795-9_900

GTL/mac

MAC PAS174738.1-*-3/3/99 9:00 am



AMENDMENT WORK SHEET

e Karon E. Seldon ofc: 12 Date: 3'“‘43 Serial No.:

INSTRUCTIONS:

oy

To certify amendments the R&A Clerk should check the "AMENDED" column. The Text Editor should check "ENTERED" after the

RETAIN IN FILE.

has been entered.

' SCREEM

AMENDED

CEMTERED

AMENDED TO:

MK

Mark: Word = Drawing Code C New Drawing: Yes C1 No 3

Amended To-Register: Date Reg. Amended:

PY

T

C_yEntity Type :
[Z.J Crizenship/State of Inc.

atement:

CcD

Businase As (DBA) or (AKAY or (TA) Statement:

Conespondem;e: Name [} Address [ |

Domestic Representative:

CL

Certification Statement:

Date of First Use:

/L
-
 /

Date of First Usa in Commerce:

oods and Services:

lntemaﬁonél Class:

U.S. Class:

Use in Another Form:

AC

Concurrent Use Statement:

{ Description of Mark Statement:

Disclaimer:

TR

TF

1Section 2(f): [_1Entire Mark CJinPant [Juimitation Statement

PR

FN

sign Application Number: - Filing Date:

tration Number: Registration Date:

Renewed: Foreign Reg. No.: Renewal Date:

1 centify that all carrections have been entered in accordance with the above i i i
A T [

Initial Box it No Amendments are required.

All previous versions absolete. 11/1/92

Text Editor



PUBLICATION/REGISTRATION REVIEW WORK S%V//@
v

Reviewer. _ Karon E. Seldon ofc: 12 Dagg 19-¢{2 ._/zm,

{certify all information in the dabase matzhed the informarion in the fle and no corrections were required /

INSTRUCTIONS: 1 the Information in the database docs ot match the information in the Fle the reviewer should Chicly/the ERROR column
After correction (text editing), the EDITED column should be checked.
OR FOUND OURING REVIEW AEQUIAING AMENDMENT OF: [

Mark:  Words:[ ] Drawing Code: [ ]

SCREENM EAROR EOITED

MK Register: ,
Amended Register: [__] Date Register Amended: [_]

Class Status Active [} lnactive (]  Class Status Date:
intornational Class: Add (] Delete [__] Redlassfy [}
cL bi] US. Class:  Add [ Delete ] Reclassify [_]

cD . Comrespondence: [ IName [ ] inter St. Address C Cy/StCntry T3 Zp

AC . 1 Concurrent Use Statement:

Description of Mark Statement:
Disclaimer:

MM Lining and Stippling Statement:
Name/Portrait Description Consent Statement;
- TR Translation of Words in Mark Statement: -
TF Section 2(f): ] Entire Mark CTJinPan 3 Uimitation Statement
Fiing Date:
FN Registration Date:
Pu] Renewed: ForeimﬁegNo.: Renewal Date:
Exp. Date:
% Priority Claimed: Section 44(d):
PR % a] Prior U.S. Registrations:  Regstration Nos.:
Assignment or Name Change:
| »¥] Appiicantt ] Name
PY ] Emtity Type
' (] Chizenship/State of Inc.
Entity Statement:
Compaosad of Statement:
Doing Business As (DBA) or (AKA) or (TA) Statement:
, Address: (] inter CIciy [ State/Co. Cze

terrtify that all corrections have been entered in accordance with the above instructions and text editing guidelines.

(M previous versions obsolete 11/12/92 . o N Text Editor ) L . Date
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Sy
TRADEMARK APPLICATION SERIAL .NO.

U.S. DEPARTMENT OF COMMERCE
PATENT AND TRADEMARK OFFICE
FEE RECORD SHEET

. +0B0 KJ 01/07/93 74341429 . 0361 210.00 CK

PT0-1555
(5/87)




TRADEMARK
Docket No. 34183/RJW/L278

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

COMBINED RENEWAL APPLICATION
AND DECLARATION OF USE TRANSMITTAL

I hereby certify that this correspondence is being deposited with the U.S. Postal Seruice
as first class mail in an envelope addressed to Commissioner for Trademarks, 2900
Crystal Drive, Arlington, VA 22202-3514 on May 12, 2003.

Richard J. Ward,

Box POST REG FEE May 12, 2003
Commissioner for Trademarks

2900 Crystal Drive

Arlington, Virginia 22202-3514

Commaissioner:

Enclosed for filing are:

1. A combined renewal application and declaration of use for the following registration:

Mark : SKINTELLIGENCE

Reg. No. ;1,783,801
Registered : July 27, 1993
Class(es) : 3

Registrant : Richard A. Carieri
2.  One specimen of the mark as used.
3. A check for $500.00 for the filing fee.
Any deficiency in or overpayment of fees for this transaction should be charged or credited to

Deposit Account No. 03-1728. Please show our docket number with any Deposit Account
transaction. A copy of this letter is enclosed.




Registration No. 1,783,801
Please address all correspondence to CHRISTIE, PARKER & HALE, LLP, P.O. Box 7068,
Pasadena, California 91109-7068.

Respectfully submitted,

CHRISTIE, PARKER & HALE, LLP

By %1

Richard J. Ward, Jr.
626/795-9900

RJW/clb

CLB PAS504170.1-*-5/12/03 2:31 PM

-2-



POST REGISTRATION REVIEW WORKSHEET

Name: ‘ Date Reg. No:__ /783801 5
— )
1 certify all laformation i the database matched the luformation iu the file and ne.corrections were required. ;

INSTRUCTIONS:  1f the information i the database deés not tiatck the information s the file, the reviewer should check the

TEXT EDITOR

DATE

ERROR colums. After correction (text editing), the EDITED cotumn shoald be checked. RETAIN IN FILE |
Screen | Emor mror found during review requiring amendment oft
AM |Mark: Word Drawing Code_________ New Drawing: Yes No,
AM. ‘| Mark Type:
MK AM |Register:
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PY’' lAddress Inter. City State/Co Zip.
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PY NC30
PY |Registrant Name
PY . Entity Type
PY Cltizenship/State of Inc.
PY: {Address Inter. Clty. State/Co Zip
EN. |
Cco
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TRADEMARK
IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

Registration No.  : 1,783,801

Issued : July 27,1993

Mark :  SKINTELLIGENCE
Registrant : Richard A. Carieni
Docket No. : 34183/RIW/L278

REQUEST FOR PERMISSION TO WITHDRAW AS ATTORNEYS OF RECORD

Commissioner for Trademarks Post Office Box 7068
P.O. Box 1451 Pasadena, CA 91109-7068
Alexandria, VA 22313-1451 March 3, 2005

Commissioner:

The undersigned, for himself and for all other persons appointed by applicant in the Declaration
and Power of Attorney in the application for registration of the mark executed on February 25, 1999,
hereby applies to withdraw as attomeys of record for the above-identified registration. The undersigned
has authority and power to act for said other persons appointed by applicant.

This application to withdraw is based on non payment of billing statements for services rendered
with respect to a portfolio of trademarks. Repeated requests for payment have been ignored.

Registrant has been advised in writing of this withdrawal and the withdrawal is two months or
more before the end of any future response period.

The undersigned has delivered to registrant all papers and property in the undersigned’s file
relating to the prosecution or maintenance of all applications and registrations.

Registrant has been notified of all responses that may be due and the deadline for such response.

A copy of this Notice of Withdrawal as Attorneys of Record is being mailed to the registrant.
Please address all future correspondence to the registrant, 9540 Cozycroft Avenue, Chatsworth,
California 91311-5101 USA.

This request to withdraw is being submitted in triplicate (original plus two copies).

Respectfully submitted,
CHRISTIE, PARKER & HALE, LLP

y_{lcherd S

xnummumnwbwm: Rlchard J. Waré/ Ir.

626/795-9900

03-07-2005

U.S. Patent & TMOfe/ TM Mait RcptDt. #72

VRO



Registration No. 1,783,801

RIW/clb

By

[T O e a Lku# e e AL

By

Walter G. Maxwell
626/795-9900

Wﬁb(

Enclosures: ~ Application to Withdraw (two copies)
Reciprocal Authorization Re Withdrawal

cc: Lifetech Resources LLC

CLB PAS602238.1-*-01/10/05 2:56 PM

Russell R. Palmer, Jr.
626/795-9900
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TRADEMARK
IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

Registration No. . 1,783,801

Issued : July 27, 1993

Mark :  SKINTELLIGENCE
Registrant : Richard A. Carieri
Docket No. : 34183/RTW/L278

REQUEST FOR PERMISSION TO WITHDRAW AS ATTORNEYS OF RECORD

Commissioner for Trademarks Post Office Box 7068
P.O. Box 1451 Pasadena, CA 91109-7068
Alexandria, VA 22313-1451 March 3, 2005
Commissioner:

The undersigned, for himself and for all other persons appointed by applicant in the Declaration
and Power of Attorney in the application for registration of the mark executed on February 25, 1999,
hereby applies to withdraw as attomeys of record for the above-identified registration. The undersigned
has authority and power to act for said other persons appointed by applicant.

This application to withdraw is based on non payment of billing statements for services rendered
with respect to a portfolio of trademarks. Repeated requests for payment have been ignored.

Registrant has been advised in writing of this withdrawal and the withdrawal is two months or
more before the end of any future response period.

The undersigned has delivered to registrant all papers and property in the undersigned’s file
relating to the prosecution or maintenance of all applications and registrations.

Registrant has been notified of all responses that may be due and the deadline for such response.

A copy of this Notice of Withdrawal as Attorneys of Record is being mailed to the registrant.
Please address all future correspondence to the registrant, 9540 Cozycroft Avenue, Chatsworth,
California 91311-5101 USA.

This request to withdraw is being submitted in triplicate (original plus two copies).

Respectfully submitted,
CHRISTIE, PARKER & HALE, LLP

By Wm’g

xww“uw.wﬁu Richard J. Ward/Jr.

Sdbdressed o 626/795-9900



Registration No. 1,783,801

By_AJabizsssr W oy wrtd

Walter G. Maxwell
626/795-9900

Russell R. Palmer, Jr. Y
626/795-9900

RIW/clb
Enclosures: ~ Application to Withdraw (two copies)
Reciprocal Authorization Re Withdrawal

cc: Lifetech Resources LLC

CLB PAS602238.1-*-01/10/05 2:56 PM

2.



‘ Ricﬂard J. Waré/Jr.
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TRADEMARK
IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

Registration No. ;1,783,801

Issued 2 July 27,1993

Mark :  SKINTELLIGENCE
Registrant : Richard A. Carieri
Docket No. : 34183/RIW/L278

REQUEST FOR PERMISSION TO WITHDRAW AS ATTORNEYS OF RECORD

Commissioner for Trademarks Post Office Box 7068
P.O. Box 1451 Pasadena, CA 91109-7068
Alexandria, VA 22313-1451 March 3, 2005
Commissioner:

The undersigned, for himself and for all other persons appointed by applicant in the Declaration
and Power of Attorney in the application for registration of the mark executed on February 25, 1999,
hereby applies to withdraw as attorneys of record for the above-identified registration. The undersigned
has authority and power to act for said other persons appointed by applicant.

This application to withdraw is based on non payment of billing statements for services rendered
with respect to a portfolio of trademarks. Repeated requests for payment have been ignored.

Registrant has been advised in writing of this withdrawal and the withdrawal is two months or
more before the end of any future response period.

The undersigned has delivered to registrant all papers and property in the undersigned’s file
relating to the prosecution or maintenance of all applications and registrations.

Registrant has been notified of all responses that may be due and the deadline for such response.

A copy of this Notice of Withdrawal as Attorneys of Record is being mailed to the registrant.
Please address all future correspondence to the registrant, 9540 Cozycroft Avenue, Chatsworth,
California 91311-5101 USA.

This request to withdraw is being submitted in triplicate (original plus two copies).

Respectfully submitted,
CHRISTIE, PARKER & HALE, LLP

By Wﬂ

71

626/795-9900



Registration No. 1,783,801

By_AMadzzssr W oy wtdd

Walter G. Maxwell

626/795-9900
Russell R. Palmer, Jr. Yy
626/795-9900

RIW/clb
Enclosures:  Application to Withdraw (two copies)
Reciprocal Authorization Re Withdrawal

cc: Lifetech Resources LLC

CLB PAS602238.1-*-01/10/05 2:56 PM




(Rev. 10/2004)

THE UNITED STATES PATENT AND TRADEMARK OFFICE

RECIPROCAL AUTHORIZATION RE WITHDRAWAL OF ATTORNEYS
UNDER 37 C.F.R. § 1.36

To facilitate and to enable the undersigned persons (each of whom is or has been
associated with the firm Christie, Parker & Hale) to withdraw as attomeys of record in any matter
before the Patent and Trademark Office in any patent, design patent or trademark matter in which
any of the undersigned persons have been appointed as principal attorneys, each of the
undersigned persons hereby authorizes and appoints any three (3) of the undersigned persons as
agents and representatives in connection with the withdrawal as attomeys of record in any such
matter, and to sign a request for leave to withdraw as attorneys of record in any such matter under
37 CFR § 1.36.

c., bora) AJ«,Q& é U M %
Ce Rus:eu Bale M HWillizam Joyhston

Reg. No. 16,299 . Reg. No. 17,968

MJW

Andrew J. \Bélansky
Reg. Wo. 19,103

De Brucﬂrout
Reg. No. 20,958

Rege. No. 24,166 - -

Rege No. 24,187

yaen « C&
eg. No. 22,653

R_PR_]. Qe C2.
Russell R. Palmer, Jr. E. Roderick Cline
Reg. No. 22,954 Reg. No. 23,046
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Reciprocal Authorization Re
Withdrawal of Attorneys

:ﬁlz oy T Ral)

LeRoy T. Rahn
Reg. No. 2Q,35¢

Reg. No. 25,355

SN L
Reg. No. 269%46 67
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Reg. No. 30,831
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HWilliam G. Lane
Reg. No. 24,761
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Reg. No. 31,168

Page 2

ichar Do Seibel

Reg- No. 22,134
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. No. 24,001

Zv /&L{u/(.

ill am P. Christie
Reg. No. 29,371

Frederick Gotha
Reg. No. 27,693

led Yomib

Carol K. Samek
Reg. No. 31,660
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%“ﬁ 724,

Reg. 3z, 2

n H. Hay
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Carl Kustin
Reg. No. 24,1406
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'Fellx L. Fischer
Reg. No. 31,61«




Reciprocal Authorization Re

Withdrawal of Attorneys 4 Page 8
HMarcia A. Devon D&vid L. Hoffman/{/
Reg. No. 31,947 Reg. No. 32,469

Vincent G. Giolia

* Reg. No. 19,959

Jﬁ D. Carpenter. ; A
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christopher J. Palermo
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Reg. No.
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Reciprocal Authoriration Re .
Page 4

Withdrawal of Attorneys
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Withdrawal of Attorneys Page 6
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RECIPROCAL AUTHORIZATION RE
WITHDRAWAL OF ATTORNEYS
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Commissioner for Trademarks
2900 Crystal Drive

Arlington, VA  22202-3514
www.uspto.gov

REGISTRATION NO: 1783801 SERIAL NO: 74/341429  MAILING DATE: 07/30/2003
REGISTRATION DATE: 07/27/1993

MARK: SKINTELLIGENCE

REGISTRATION OWNER: CARIERI, RICHARD A.

CORRESPONDENCE ADDRESS:

RICHARD J. WARD, JR.
CHRISTIE PARKER & HALE LLP
PO BOX 7068

PASADENA CA 91109-7068

NOTICE OF ACCEPTANCE

15 U.S.C. Sec. 1058(a)(3)

THE COMBINED AFFIDAVIT AND RENEWAL APPLICATION FILED FOR THE ABOVE-IDENTIFIED REGISTRATION
MEETS THE REQUIREMENTS OF SECTION 8 OF THE TRADEMARK ACT, 15 U.S.C. Sec. 1058.

ACCORDINGLY, THE SECTION 8 AFFIDAVIT IS ACCEPTED.

NOTICE OF RENEWAL

15 U.S.C. Sec. 1059(a)

THE COMBINED AFFIDAVIT AND RENEWAL APPLICATION FILED FOR THE ABOVE-IDENTIFIED REGISTRATION
MEETS THE REQUIREMENTS OF SECTION 9 OF THE TRADEMARK ACT, 15 U.S.C. Sec. 1059.

ACCORDINGLY, THE REGISTRATION IS RENEWED.

THE REGISTRATION WILL REMAIN IN FORCE FOR CLASS(ES):
003.

SMITH, WYE J

PARALEGAL SPECIALIST
POST-REGISTRATION DIVISION
(703)308-9500

PLEASE SEE THE REVERSE SIDE OF THIS NOTICE FOR INFORMATION
CONCERNING REQUIREMENTS FOR MAINTAINING THIS REGISTRATION

ORIGINAL




REQUIREMENTS FOR MAINTAINING A FEDERAL TRADEMARK REGISTRATION
1) SECTION 8: AFFIDAVIT OF CONTINUED USE

The registration shall remain in force for 10 years, except that the registration shall be canceled for failure to file an Affidavit of
Continued Use under Section 8 of the Trademark Act, 15 U.S.C. Sec. 1058, at the end of each successive 10-year period
following the date of registration.

Failure to file the Section 8 Affidavit will result in the cancellation of the registration.

Il) SECTION 9: APPLICATION FOR RENEWAL

The registration shall remain in force for 10 years, subject to the provisions of Section 8, except that the registration shall
expire for failure to file an Application for Renewal under Section 3 of the Trademark Act, 15 U.S.C. Sec. 1059, at the end of
each successive 10-year period following the date of registration.

Failure to file the Application for Renewal will resuit in the expiration of the registration.

NO FURTHER NOTICE OR REMINDER OF THESE REQUIREMENTS WILL BE SENT TO THE REGISTRANT BY THE
PATENT AND TRADEMARK OFFICE. IT IS RECOMMENDED THAT THE REGISTRANT CONTACT THE PATENT AND
TRADEMARK OFFICE APPROXIMATELY ONE YEAR BEFORE THE EXPIRATION OF THE TIME PERIODS SHOWN
ABOVE TO DETERMINE APPROPRIATE REQUIREMENTS AND FEES.
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TRADEMARK
Docket No. 34183/RJW/L278

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
COMBINED APPLICATION FOR RENEWAL OF REGISTRATION

UNDER SECTION 9, AND
DECLARATION OF USE UNDER SECTION 8

Mark :  SKINTELLIGENCE

Registration No. : 1,783,801 «

Registered : July 27, 1993 -

Class(es) : 3

COMMISSIONER FOR TRADEMARKS: —

o

The applicant for renewal of the above-identified registration is Echard A, Carieri,
—? t{ anindividual registrant, residing at 9540 Cozycroft Avenue, Chatsworth, California 91311.
The applicant requests that the above-identified registration, granted on July 27, 1993,
which applicant now owns, as shown by records in the U.S. Patent and Trademark Office,
be renewed in accordance with the provisions of Section 9 of the Act of July 5, 1946.

I, Richard A. Carieri, the undersigned, declare that I am of renewal applicant and
am authorized to make this declaration for and on behayf said applicant; and that the
mark shown in the registration is still in use in commeérce on or in connection with the
following goods identified in the registrat] COSMETICS; NAMELY, SKIN CLEANSER
PREPARATIONS, SKIN FRESHENER PREPARATIONS, SKIN MOISTURIZER, TONING
LOTION, EMOLLIENT CREAM, TONING MASK, SHAVING CLEANSER
PREPARATIONS, EYE TONING GEL, FACE MAKEUP, BODY SHAMPOO, HAIR
SHAMPOO, HAIR CONDITIONER, the attacheri-‘;;écimen showing the mark g;::n‘rently

used.
0670672003 XGIERONG ROD0DLEL 1781891 e
01 FL:ER05 10000 00 7 semespondenco is being deposited with the
02 FORR08 30055 6 class

mail ja an eavelape

-1-




D

Registration No. 1,783,801

POWER OF ATTORNEY
Applicant hereby appoints the following members of the Bar and attorneys of the law
firm Christie, Parker & Hale, LLP, with full power of substitution and revocation, to

transact all business in the Patent and Trademark Office in connection with this

Registration:

D. Bruce Prout Mark Garscia Joel A. Kauth Tom H. Dao

Richard J. Ward, Jr. Syed A. Hasan Patrick Y. Ikehara Frank L. Cire

LeRoy T. Rahn Harold E. Wurst Charles R. Halloran Rodney V. Warfford
Walter G. Maxwell Robert A, Green Raymond R. Tabandeh David J. Bailey
William P. Christie Howard A. Kroll Gary S. Dukarich Rose A. Hickman
David A. Dillard Richard A. Wallen Cynthia A. Bonner Ksenya Medvedev
Thomas dJ. Daly Michael J. MacDermott Jun-Young E. Jeon R. William. Johnston
Vincent G. Gioia Anne Wang Peter A. Nichols Hayden A. Carney
Theodore A. Pianko Constantine Marantidis Stephen D. Burbach Russell R. Palmer, Jr.
Edward R. Schwartz Daniel R. Kimbell Brian K. Brookey Richard D. Seibel
John D. Carpenter Daniel M. Cavanagh Mark J. Marcelli Theresa W. Middlebrook
Wesley W. Monroe Gary J. Nelson David J. Steele Richard J. Paciulan
David A. Plumley Kathleen M. Olster John W. Peck Richard A. Clegg
Gregory S. Lampert Josephine E, Chang Brian L. Yates

The authority under this Power of Attorney of each person named above shall
automatically terminate and be revoked upon such person ceasing to be a member or associate
of or of counsel to that law firm. —

Please address all correspondence and the renewal certificate to CHRISTIE, PARKER
& HALE, LLP, P.O. Box 7068, Pasadena, CA 91109-7068.

DECLARATION o

L, the undersigned, declare further that all statements made herein of my own knowledge
are true and that all statements made on information and belief are believed to be true, and
further that these statements were made with the knowledge that willful false statements and
the like so made are punishable by fine or imprisonment, or both, under Section 1001 of Title
18 of the United States Code, and that such willful false statements may jeopardize the validity

of the aforesaid registration and this renewal application.

Date 5;/._5’/05 M4/ %W}Alé ‘
/ Richard A. Carieri

RIJW/mas S

MAS PAS502708.1-*-5/2/03 6:25 PM /
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Richard. J. Ward, Jr.
Chiistie, Parker & Hale, LLP
P.0. Box 7068

Pasadena, CA 91109-7068

Docket No.
Mark
Class(es)
Applicant

Specimens

34183
SKININTELLIGENCE

3

Richard A. Carieri
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TRADEMARK
Docket No. 34183/RJW/L278

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

COMBINED RENEWAL APPLICATION
AND DECLARATION OF USE TRANSMITTAL

I hereby certify that this correspondence is being deposited with the U.S. Postal Service
as first class mail in an envelope addressed to Commissioner for Trademarks, 2900
Crystal Drive, Arlington, VA 22202-3514 on May 12, 2003.

Richard J. Ward,

Box POST REG FEE May 12, 2003
Commissioner for Trademarks

2900 Crystal Drive

Arlington, Virginia 22202-3514

Commissioner:

Enclosed for filing are:

1.

2.

3.

A combined renewal application and declaration of use for the following registration:

Mark : SKINTELLIGENCE

Reg. No. . 1,783,801
Registered : July 27, 1993
Class(es) : 3

Registrant : Richard A. Carieri
One specimen of the mark as used.

A check for $500.00 for the filing fee.

Any deﬁciéncy in or overpayment of fees for this transaction should be charged or credited to
Deposit Account No. 03-1728. Please show our docket number with any Deposit Account
transaction. A copy of this letter is enclosed.



*

Registration No. 1,783,801

Please address all correspondence to CHRISTIE, PARKER & HALE, LLP, P.O. Box 7068,

Pasadena, California 91109-7068.

RJIW/clb

CLB PAS504170.1-*-5/12/03 2:31 PM

Respectfully submitted,

CHRISTIE, PARKER & HALE, LLP

w40 d JOhdF

Rlchard dJ. War(y dJr.
626/795-9900

9.
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TRADEMARK
Docket No. 34183/RJW/L278

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

COMBINED RENEWAL APPLICATION
AND DECLARATION OF USE TRANSMITTAL

I hereby certify that this correspondence is being deposited with the U.S. Postal Service
as first class mail in an envelope addressed to Commissioner for Trademarks, 2900
Crystal Drive, Arlington, VA 22202-3514 on May 12, 2003.

Richard J. Ward, dr.

Box POST REG FEE May 12, 2003
Commissioner for Trademarks

2900 Crystal Drive

Arlington, Virginia 22202-3514

Commissioner:

Enclosed for filing are:

1

2.

3.

A combined renewal application and declaration of use for the following registration:

Mark : SKINTELLIGENCE
Reg. No. ;1,783,801

Registered : July 27, 1993
Class(es) : 3

Registrant : Richard A. Carieri
One specimen of the mark as used.

A check for $500.00 for the filing fee.

Any deficiency in or overpayment of fees for this transaction should be charged or credited to
Deposit Account No. 03-1728. Please show our docket number with any Deposit Account
transaction. A copy of this letter is enclosed.

-1-




Registration No. 1,783,801

Please address all correspondence to CHRISTIE, PARKER & HALE, LLP, P.O. Box 7068,
Pasadena, California 91109-7068.

Respectfully submitted,

CHRISTIE, PARKER & HALE, LLP

By %l

Richard J. Ward Jr.
626/795-9900

RJIW/clb

CLB PAS504170.1-*-5/12/03 2:31 PM




TRADEMARK
Docket No. 34183/RJW/L278

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

COMBINED RENEWAL APPLICATION
AND DECLARATION OF USE TRANSMITTAL

I hereby certify that this correspondence is being deposited with the U.S. Postal Service
as first class mail in an envelope addressed to Commissioner for Trademarks, 2900

Crystal Drive, Arlington, VA 22202-3514 on May 12, 2003.
)

Z
Richard J. Ward, dr. A

Box POST REG FEE May 12, 2003
Commissioner for Trademarks

2900 Crystal Drive

Arlington, Virginia 22202-3514

Commissioner:

Enclosed for filing are:

1. A combined renewal application and declaration of use for the folowing registration:

Mark : SKINTELLIGENCE
Reg. No. . 1,783,801

Registered : July 27, 1993
Class(es) : 3

Registrant : Richard A. Carieri
2.  One specimen of the mark as used.
3. A check for $500.00 for the filing fee.
Any deﬁciéncy in or overpayment of fees for this transaction should be charged or credited to

Deposit Account No. 03-1728. Please show our docket number with any Deposit Account
transaction. A copy of this letter is enclosed.




Registration No. 1,783,801

Please address all correspondence to CHRISTIE, PARKER & HALE, LLP, P.O. Box 7068,
Pasadena, California 91109-7068.

Respectfully submitted,

CHRISTIE, PARKER & HALE, LLP

By MJ«W%

Richard J. Ward Jr. {
626/795-9900

RJIW/clb

CLB PAS504170.1-*-5/12/03 2:31 PM




TRADEMARK
Docket No. 34183/RJW/L278

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
COMBINED APPLICATION FOR RENEWAL OF REGISTRATION

UNDER SECTION 9, AND
DECLARATION OF USE UNDER SECTION 8

Mark : SKINTELLIGENCE
Registration No. : 1,783,801
Registered : July 27, 1993
Class(es) : 3

COMMISSIONER FOR TRADEMARKS:

The applicant for renewal of the above-identified registration is Richard A. Carieri,
anindividual registrant, residing at 9540 Cozycroft Avenue, Chatsworth, California 91311.
The applicant requests that the above-identified registration, granted on July 27, 1993,
which applicant now owns, as shown by records in the U.S. Patent and Trademark Office,
be renewed in accordance with the provisions of Section 9 of the Act of July 5, 1946.

L, Richard A. Carieri, the undersigned, declare that I am of renewal applicant and
am authorized to make this declaration for and on behalf of said applicant; and that the
mark shown in the registration is still in use in commerce on or in connection with the
following goods identified in the registration: COSMETICS; NAMELY, SKIN CLEANSER
PREPARATIONS, SKIN FRESHENER PREPARATIONS, SKIN MOISTURIZER, TONING
LOTION, EMOLLIENT CREAM, TONING MASK, SHAVING CLEANSER
PREPARATIONS, EYE TONING GEL, FACE MAKEUP, BODY SHAMPOO, HAIR
SHAMPOO, HAIR CONDITIONER, the attached specimen showing the mark as currently

)
used.

L eomespond depostied
-1-




Registration No. 1,783,801

POWER OF ATTORNEY
Applicant hereby appoints the following members of the Bar and attorneys of the law

firm Christie, Parker & Hale, LLP, with full power of substitution and revocation, to

transact all business in the Patent and Trademark Office in connection with this

Registration:

D. Bruce Prout
Richard J. Ward, Jr.
LeRoy T. Rahn
Walter G. Maxwell
William P. Christie
David A. Dillard
Thomas J. Daly
Vincent G. Gioia
Theodore A. Pianko
Edward R. Schwartz
John D. Carpenter
Wesley W. Monroe
David A. Plumley
Gregory S. Lampert

Mark Garscia

Syed A. Hasan

Harold E. Wurst
Robert A. Green
Howard A. Kroll
Richard A. Wallen
Michael J. MacDermott
Anne Wang
Constantine Marantidis
Danijel R. Kimbell
Daniel M. Cavanagh
Gary J. Nelson
Kathleen M. Olster
Josephine E. Chang

Joel A. Kauth
Patrick Y. Ikehara
Charles R. Halloran
Raymond R. Tabandeh
Gary S. Dukarich
Cynthia A. Bonner
Jun-Young E. Jeon
Peter A. Nichols
Stephen D. Burbach
Brian K. Brookey
Mark J. Marcelli
Dawid J. Steele
John W. Peck

Brian L. Yates

Tom H. Dao

Frank L. Cire
Rodney V. Warfford
David J. Bailey

Rose A. Hickman
Ksenya Medvedev

R. William. Johnston
Hayden A. Carney
Russell R. Palmer, Jr.
Richard D. Seibel
Theresa W. Middlebrook
Richard J. Paciulan
Richard A. Clegg

The authority under this Power of Attorney of each person named above shall
automatically terminate and be revoked upon such person ceasing to be a member or associate
of or of counsel to that law firm.

Please address all correspondence and the renewal certificate to CHRISTIE, PARKER
& HALE, LLP, P.O. Box 7068, Pasadena, CA 91109-7068.

DECLARATION

I, the undersigned, declare further that all statements made herein of my own knowledge
are true and that all statements made on information and belief are believed to be true, and
further that these statements were made with the knowledge that willful false statements and
the like so made are punishable by fine or imprisonment, or both, under Section 1001 of Title
18 of the United States Code, and that such willful false statements may jeopardize the validity

of the aforesaid registration and this renewal application.

Richard A. Cariori

Date 5:/6;/03

RJW/mas

MAS PAS502708.1-*-5/2/03 6:25 PM

2.




Richard J. Ward, Jr.
Christie, Parker & Hale, LLP
P.0. Box 7068

Pasadena, CA 91109-7068

Docket No.
Mark
Cilass(es)
Applicant

Specimens

34183
SKININTELLIGENCE
3

Richard A. Carieri

One (1)
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£R. NO.
741341429

5.REGISTER
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GZINTERNATIONAL CLASS
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8. FILING DATE
12721792
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12
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INDIVIDUAL UNITED

STATES CITIZEN

0
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BN PG 1971990
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Latest Status Info Page 1 of 3

Thank you for your request. Here are the latest results from the TARR web server.

This page was generated by the TARR system on 2012-07-19 13:46:00 ET

Serial Number: 74341429 Assienment Information Trademark Document Retrieval

Registration Number: 1783801

Mark (words only): SKINTELLIGENCE
Standard Character claim: No

Current Status: The registration has been renewed.
Date of Status: 2003-07-30

Filing Date: 1992-12-21

Transformed into a National Application: No
Registration Date: 1993-07-27

Register: Principal

Law Office Assigned: LAW OFFICE 12

If you are the applicant or applicant's attorney and have questions about this file, please contact
the Trademark Assistance Center at TrademarkAssistanceCenter@uspto.cov

Current Location: 40S -Scanning On Demand

Date In Location: 2007-09-25

LAST APPLICANT(S)/OWNER(S) OF RECORD

1. LIFETECH RESOURCES, LLC

Address:

LIFETECH RESOURCES, LLC

9540 COZYCROFT AVENUE
CHATSWORTH, CA 91311

United States

Legal Entity Type: Limited Liability Company
State or Country Where Organized: California

GOODS AND/OR SERVICES
International Class: 003
Class Status: Active
http://tarr.uspto.gov/servlet/tarr?regser=serial&entry=74341429 07/19/2012
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Latest Status Info

Page 2 of 3

cosmetics; namely, skin cleanser preparations, skin freshener preparations, skin moisturizer, toning
lotion, emollient cream, toning mask, shaving cleanser preparations, eye toning gel, face makeup body

shampoo, hair shampoo, hair conditioner
Basis: 1(a)

First Use Date: 1990-05-19

First Use in Commerce Date: 1990-05-19

ADDITIONAL INFORMATION

(NOT AVAILABLE)

USPTO Reference Number: A0023669

International Registration Number: 1072359

International Registration Date: 2011-03-11

Original Filing Date with USPTO: 2011-03-11

International Registration Status: Application For IR Registered By IB
Date of International Registration Status: 2011-04-21

International Registration Renewal Date: 2021-03-11

Irregularity Reply by Date: (DATE NOT AVAILABLE)

Madrid History:

04-21-2011 - 20:47:00 - Application For IR Registered By IB
03-14-2011 - 21:07:28 - IR Certified And Sent To IB
03-14-2011 - 12:30:41 - Manually Certified

03-11-2011 - 20:16:19 - New Application For IR Received

PROSECUTION HISTORY

MADRID PROTOCOL INFORMATION

NOTE: To view any document referenced below, click on the link to ""Trademark Document

Retrieval'' shown near the top of this page.
2010-03-17 - Automatic Update Of Assignment Of Ownership
2007-09-25 - Case File In TICRS
2006-10-09 - Review Of Correspondence Complete
2005-03-07 - PAPER RECEIVED
2003-07-30 - First renewal 10 year
2003-07-30 - Section 8 (10-year) accepted/ Section 9 granted
2003-05-15 - Combined Section 8 (10-year)/Section 9 filed

2003-05-15 - PAPER RECEIVED

http://tarr.uspto.gov/servlet/tarr?regser=serial&entry=74341429

B ° e I o T T T QIS

07/19/2012
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Latest Status Info Page 3 of 3

1999-08-13 - Section 8 (6-year) accepted & Section 15 acknowledged

1999-03-08 - Section 8 (6-year) and Section 15 Filed

1993-07-27 - Registered - Principal Register

1993-05-04 - Published for opposition

1993-04-02 - Notice of publication

1993-03-11 - Approved for Pub - Principal Register (Initial exam)

1993-03-10 - Examiner's amendment mailed

1993-03-05 - Assigned To Examiner
ATTORNEY/CORRESPONDENT INFORMATION

At;orr;yofRecord [ o R —

RICHARD J. WARD, JR.

Correspondent

RICHARD J. WARD, JR.

CHRISTIE PARKER & HALE LLP

PO BOX 7068
PASADENA CA 91109-7068

http://tarr.uspto.gov/serviet/tarr?regser=serial&entry=74341429 07/19/2012
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